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Executive Summary

Vogt Santer Insights, Ltd. (VSI), a national real estate market research firm based
in Columbus, Ohio, has completed a residential assessment of the Greater
Morgantown area. The Study Area is approximately bound by state Route 100,
the Monongahela River and Cheat Lake to the north; Interstate 68 and
Brookhaven to the south; Brookhaven and Cheat Lake to the east; and Interstate
79 to the west. The purpose of this study is to evaluate the existing real estate
market conditions within Greater Morgantown and provide a housing assessment
for the region for the Fairmont/Morgantown Housing Authority and its project
partners.

West Virginia University, a large land-grant university located on two campuses
in the city of Morgantown’s urban core, dominates the local economy and in turn,
has a strong impact on housing development. Greater Morgantown is situated in
the foothills of the Appalachian Mountains, which gives it a varied topography.
The area is steeply sloped, which affects and limits site selection for housing
developments. It also affects the delivery of public utilities and transportation
services.

The city of Morgantown is divided into many different neighborhoods, all with
their own set of unique characteristics and demographics. Some neighborhoods,
such as Suncrest, South Park and Evansdale exhibit higher homeownership rates
and median household income. Sunnyside, South Park and Wiles Hill have seen
an expansion in the student population, which resulted in the conversion of
traditional single-family housing stock into multi-student rentals.  Other
neighborhoods, like Jerome Park and Greenmont are dominated by rental and
housing and have lower household incomes. The same thing can be said of the
communities in Greater Morgantown that are located outside of the city of
Morgantown. Brookhaven, Cheat Lake and Star City have the highest household
incomes and homeownership rates in Greater Morgantown while Cassville,
Granville and Westover have comparatively lower incomes with less
homeowners.

The following is a summary of the report. Additional detail supporting each
section can be found in the full report.

Demographics

The Greater Morgantown population base increased by 3,622 between 1990 and
2000. This represents a 6.5% increase over the 1990 population, or an annual rate
of 0.6%. The study area population bases for 1990, 2000, 2010 (estimated) and
2015 (projected) are summarized as follows:
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YEAR

1990 2000 2010 2015

(CENSUS) (CENSUS)  (ESTIMATED) (PROJECTED)
POPULATION 55,833 59,455 66,041 68,922
POPULATION CHANGE - 3,622 6,586 2,881
PERCENT CHANGE - 6.5% 11.1% 4.4%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

Between 2000 and 2010, the population increased by 6,586, or 11.1%. It is
projected that the population will increase by 2,881, or 4.4%, between 2010 and

2015.

Within Greater Morgantown, households increased by 3,227 (14.6%) between
1990 and 2000. Household trends within the study area are summarized as

follows:
YEAR
1990 2000 2010 2015
(CENSUS) (CENSUS) (ESTIMATED) (PROJECTED)

HOUSEHOLDS 22,036 25,264 26,904 28,081
HOUSEHOLD CHANGE - 3,227 1,640 1,177
PERCENT CHANGE - 14.6% 6.5% 4.4%
HOUSEHOLD SIZE 2.28 2.17 2.23 2.24

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

Between 2000 and 2010, households increased by 1,640 or 6.5%. By 2015, there
will be 28,081 households, an increase of 1,177 households, or 4.4% over 2010
levels. This is an increase of 235 households annually over the next five years and

reflects a need for additional housing.

The distribution of households by income within the Greater Morgantown Study
Area is summarized as follows:

HOUSEHOLD 2000 (CENSUS) 2010 (ESTIMATED) | 2015 (PROJECTED)
INCOME HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT]

LESS THAN $10,000 5,799 23.0% 4,570 17.0% 4,268 15.2%
$10,000 TO $19,999 4,504 17.8% 4,100 15.2% 3,936 14.0%
$20,000 TO $29,999 3,336 13.2% 3,000 11.2% 3,085 11.0%

$30,000 TO $39,999 2,696 10.7% 2,624 9.8% 2,524 9.0%

$40,000 TO $49,999 2,233 8.8% 2,291 8.5% 2,303 8.2%

$50,000 TO $59,999 1,446 5.7% 1,719 6.4% 1,898 6.8%
$60,000 & OVER 5,249 20.8% 8,599 32.0% 10,066 35.8%
TOTAL 25,264 100.0% 26,904 100.0% 28,081 100.0%

MEDIAN INCOME $26,980 $36,789 $40,987

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights
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In 2000, the median household income was $26,980. This increased by 36.4% to
$36,789 in 2010. By 2015, it is projected that the median household income will
be $40,987, an increase of 11.4% over 2010.

Housing Demand

The purpose of this portion of the analysis is to evaluate the need for additional
housing in Greater Morgantown. For this analysis, we examined the market for
multifamily rentals with 20 or more units and the market for new for-sale housing.

Rental Demand

We have forecasted the demand for rental housing over the next five years.
Increased demand is calculated by projecting household growth for six different
income brackets, based on the Area Median Household Income (AMHI). The
supply is calculated by examining the existing product affordable to income-
appropriate households and subtracting the percentage of the housing stock that
will annually be removed from the local supply due to its functional obsolescence,
which is defined as 2.5% of the housing stock building before 1970. Some
demolitions are not regularly reported, this reasonably accounts for this share.
Naturally it is possible households may continue to occupy this “substandard”
housing. It should be noted that the student population represents a significant
part of the population earning between 0% and 30% AMHI and has the potential
to skew demand. These calculations provide an unfiltered analysis of the overall
rental housing demand in the market, including the student population.
Subsequently, the student population is removed from these calculations so that
the balance of the rental market can be examined.

The number of new housing units required for households earning between 0%
and 40% AMHI is 311, approximately 62 units per year. Some 67 units
affordable to households earning between 41% and 60% AMHI will be needed,
which equals 13.4 units per year. Additionally, 6.4 units are needed to meet the
annual demand for renters earning between 61% and 100% AMHI. This equates
to 32 units over the five-year period. Note that this calculation only represents the
required demand and not desired demand. Overall desired demand is likely
higher as it involves emotional choices that cannot be quantified.

Rental Demand Excluding Students
After removing the student population from the calculations, we re-calculated

demand while still considering new income-appropriate household growth and
replacement or renovation of existing product.
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Our analysis suggests that over the next five years when excluding the student
population, there will be a surplus of 163 housing units affordable to households
earning between 0% and 40% AMHI. Some 47 units affordable to households
earning between 41% and 60% AMHI will be needed over the next five years,
which equals just under 10 per year. Additionally, 6.4 units are needed to meet
the annual demand for renters earning between 61% and 100% AMHI. This
equates to 32 units over the five-year period.

Single-Family Homes

Based on our evaluation of the characteristics of Greater Morgantown and
historical sales volume of single-family homes within the area, we estimate the
area could generate up to 114 new home sales annually in the near term. Note that
to achieve maximum levels in various sale price categories requires the market to
offer all price points, locations and product alternatives. For this reason, the
actual sales by price point rarely exceed the projection of support, except when
supply exceeds demand.

It should also be noted that annual support levels are generally not cumulative. In
most markets, if there is support for new single-family homes at a particular price
point or concept and they are not offered in a specific area, households may leave
the area seeking this housing alternative, defer their purchase decision or seek
another housing alternative. We anticipate many potential buyers who would be
attracted to a proposed concept have either delayed their purchases (reflecting
pent-up demand) or opted for an existing single-family home alternative offered
in the market. This is particularly true during the recession, where many new
home purchases have been deferred due to economic reasons.

Condominiums

Based on our evaluation of the demographic characteristics of Greater
Morgantown and historical absorption trends, the area has the potential to absorb
up to 133 new condominium units with sales prices ranging from less than
$140,000 to more than $400,000. It is important to note that this potential
demand includes the entire survey area. These figures also assume a wide variety
of condominium housing choices exist, including price, location and concept.
The optimal support figure of 133 units can only be achieved in an overbuilt
market. The projection of 133 units is indicative of the historic housing slump in
the U.S. as well as reflecting the current sales performance of new condominiums
in Greater Morgantown.
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Additional Conditions

Zoning

The city of Morgantown’s primary zoning districts serve as a typical example of
Standard Euclidian zoning. First adopted in the city of Euclid, Ohio, Standard
Euclidian zoning is the most common in the United States and is exemplified by
the division of land uses into geographic districts designed to discourage or forbid
other “non-conforming” uses. The overly districts are examples of Form Based
zoning, which is a style of zoning that allows for unique standards to be
implemented in a sub-district of a municipally. The Morgantown zoning code
may wish to consider adding two Standard Euclidian districts and one Form
Based district, in order to allow for greater specificity in the code.

1. Institutional (Euclidian) — This zoning is usually reserved for tax exempt
or public entities, such as churches, local schools, fire station, police station,
museums, post offices, hospitals, pubic parks, playgrounds and utility
stations.

2. University/Research (Euclidian) — This type of land use allows a wide
range of use types and development standards tailored to meet the needs of a
large educational research complex and its surrounding environment. This
would not only include the university proper, but associated warehousing,
manufacturing, office space, laboratories and dwelling units.

3. Urban overlay (Form Based) — This classification may work best as an
overlay and would be similar in design to the Sunnyside overlay districts in
regard to fenestration, setback, parking requirements, etc. Creation of a
universal urban overlay would eliminate the need for specific neighborhood
commercial overlays.

The balance of the Greater Morgantown study area falls under the zoning
authority of the Monongalia County Planning Commission. These zoning
classifications are strictly adherent to the Standard Euclidian zoning philosophy,
which is a proven methodology employed by thousands of municipalities across
the United States. These standards can easily be applied to both rural and urban
areas, such as the area overseen by Monongalia County Planning Commission.
As a result, they are reasonable and adequate for the area.

Foreclosures
As part of the Financial Crisis of 2007 to 2010, sometimes referred to as the Great

Recession, housing markets across the United States experienced a significant
increase in the number of foreclosed homes.
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According to most economists, this occurred for a variety of reasons, including
unsustainable lending practices, an overbuilding of housing product, over
extending personal household credit and an over-valuation of housing value.
However, Morgantown and Monongalia County have a foreclosure rate six times
less than the national average, with 0.03% of housing units being foreclosed upon.
The state of West Virginia’s foreclosure rate is nine times lower than the national
average at 0.02%. Greater Morgantown, and West Virginia as a whole, remains
somewhat insulated from housing crisis due to its slow, stable growth and limited
subprime mortgage lending.

There were a total of 46 foreclosures over the past 12 months, or 3.8 per month.
In a market with just under 31,000 housing units, this number is statistically
insignificant.

Housing Values

Arm’s length sales data from 2005 to the end of the third quarter of 2001 were
collected from the Monongalia County Recorder’s office.  Transaction
information from 2004 and earlier was not available. County-wide, there were
2,440 arm’s length transactions, or approximately 361.5 per year. Since nearly
40% of these transactions (928) are located in the city of Morgantown and
delineated by Ward, they will be analyzed separately from the sales in the balance
of the county.

City of Morgantown

Ward 7 is the best performing geography with annual median sales consistently
$30,000 to $100,000 high than the other wards. It is the only ward to have annual
median sale price above $200,000 (2005, 2010 and 2011). This occurs because
the ward is completely within the boundaries of the Suncrest neighborhood, a
popular urban community that has benefitted from recent investment. The 2™
Ward consistently has the second highest annual median sales price in the city
with annual median prices ranging from $133,000 in 2009 to $165,000 in 2009.
Like Ward 7, it benefits from having nearly identical boundaries as the popular
South Park neighborhood. Ward 6 averages less than one sale per month, so
although it often exhibits the lowest annual median sales point, this may be
because of insufficient data. A more acute version of this situation exists in the
3" Ward where there is no sales data four of the seven years being studied.

Greater Morgantown

Homes in the Union area, which is northeast Greater Morgantown and includes
Cheat Lake, consistently have the highest annual median sales price. The median
sales price has only dropped below $200,000 in 2005 and 2011, but in both cases
it remained in the $190,000s.
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Cassville has many of the lowest annual median sales prices, but on average, there
are less than 9 home sales per year. The number of sales combined with the fact
that sales prices move from $35,000 to $130,000 and back down to $43,000,
makes it difficult to provide any meaningful analysis.

As is common is most American cities, an inverse bid rent curve exists. That is to
say with the exception of a few gentrified urban neighborhoods, Suncrest, South
Park and Evansdale in the case of Morgantown, the highest housing values are
found in the suburbs of a region. In Greater Morgantown, Cheat Lake has the
highest housing values.

Existing Housing Programs

Community Development Block Grant (CDBG)

Over the past three years, Morgantown has received between $543,000 and
$659,000 (including past year program income) of CDBG funds from HUD. This
allocation must undergo an analysis of community needs to prioritize where it
should be spent, perhaps prioritizing projects that leverage other dollars or that
have an immediate need over other well deserving programs.

Housing is clearly an important part of these allocations, taking the second largest
share of CDBG dollars each year. These resources fund housing rehabilitation
programs, an emergency home repair program, a housing accessibility fund, a
down payment assistance program and a lead paint testing/abatement program. It
should be noted that some of the money spent in the Public Service and
Rehabilitation line items go to benefit the Bartlett House Emergency Shelter and
infrastructure for affordable housing projects. If these dollars are added to the
Housing line item, then affordable housing would be the largest recipient of
CDBG dollars from 2009 to 2011.

Because of the competitive nature of CDBG funds within municipal government,
it is difficult to envision a scenario whereby more resources are allocated to
housing programs. However, an argument could be made that the current
capacity of the Bartlett House is insufficient. According to Bartlett House, it had
20,071 shelter nights in Fiscal Year 2009-2010. If the total number of shelter
nights is divided by the number of days that Bartlett House is open during their
Fiscal Year (365), then it can be concluded that the facility is serving an average
of 55 people per night. Since there are only 34 beds at Bartlett House, it is
operating at nearly twice its capacity. An expanded facility, or even a second
shelter, could be a strategic investment of future CDBG funds.
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Morgantown Homecoming

Morgantown Homecoming is a single-family housing acquisition/ rehabilitation/
sales program administered by the Fairmont/Morgantown Housing Authority
(FMHA) since 2005.

Because the program is funded completely with private dollars, home sales are
not income restricted as they are with entitlement funds. In a tight credit market
where buyers can be difficult to identify, this allows for the greatest range of
potential buyers. Additionally, without the deep subsidies often required to make
homes affordable to income-qualified households, the program can help increase
comparables in the neighborhood.

Despite the modest volume of homes addressed through the program,
Morgantown Homecoming should be considered a success. It is augmenting the
housing activities that the city addresses with its CDBG and NSP allocations, but
targets a buyer with a more diverse household income. In many ways, it fills the
institutional gap that the absence of a strong, community based non-profit would
provide.

Community Housing Development Organization (CHDO)

Greater Morgantown would benefit from the creation of a dedicated city-wide or
county-wide Community Housing Development Organization (CHDO). A
CHDO is a special type of non-profit organization that focuses on the
development of housing for households with incomes under 80% AMHI, adjusted
for family size. A CHDO focused on the local needs of the community would be
able to more effectively deliver services, thereby increasing the number of
affordable housing units added to the community.

CHDOs are eligible to receive HOME Investment Partnerships dollars. Although
neither the city of Morgantown nor Monongalia County receive a HOME
allocation, the state of West Virginia does. They issue a Request For Proposals
and CHDOs from around the state compete for these dollars. The CHDO could be
designed to serve the entire county, or a specific neighborhood depending upon
the desire of its incorporators.

Housing Choice Vouchers (HCVs)

The Fairmont/Morgantown Housing Authority currently manages 576 Housing
Choice Vouchers in Monongalia County. Nearly 86% of these Vouchers are in
use in Morgantown, with another 9.4% in Westover. The remaining 27 VVouchers
are scattered throughout eight different communities.
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The waiting list for Housing Choice Vouchers is approximately 800 names long
and has been at this level for several years. It is difficult to know whether or not
this represents a true need for affordable housing. First, it is possible that multiple
people from the same household are on the list. Second, it is possible that people
on the list are adequately housed, but prefer the flexibility of tenant-based Rental
Assistance over project-based assistance. Nevertheless, the fact that a waiting list
exists indicates that there is an unmet need. Third, since Housing Choice
Vouchers pay rent that exceeds 30% of the household’s income, households may
be seeking a way to reduce their housing costs even though they are presently
adequately housed.

Retirement Housing

An examination of the potential viability of new affordable senior housing was
examined for the Greater Morgantown area. Demographic data projections were
generated for this market area and a field survey of existing product was
conducted. The analysis evaluates the potential for three types of senior housing
projects; income qualified housing under the Low Income Housing Tax Credit
(LIHTC), assisted living facilities and congregate care.

LIHTC

Our analysis concludes that Greater Morgantown is demonstrating market support
for a 40-unit, non-subsidized senior facility. All types of senior housing are
performing well, including market-rate, government-subsidized Tax Credit,
nursing homes and assisted living properties. These properties will not be
competitive with a Low-Income Housing Tax Credit property.

Assisted Living

Our calculations yield 99 beds of assisted living, and based upon the Alzheimer’s
affliction rate in Greater Morgantown, an estimated 42 beds of Alzheimer’s
assisted living. We typically recommend projects that are “double deep” in their
markets; therefore it is our recommendation that up to 50 beds of assisted living
and up to 20 beds of Alzheimer’s assisted living would be feasible in the Greater
Morgantown area. The high 97.5% occupancy rate within existing facilities
supports this conclusion.

Congregate Care
VSI calculated that current independent living conditions are balanced as is.

While our calculations are inexact and use estimated capture rates, it does appear
that there is no need for additional independent living/congregate care units in this
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market. Given that the existing 90-unit project is fully occupied, there may be a
small amount of pent-up support in the market, but no enough, in our opinion, to
warrant consideration of development of additional units.

Barriers to the Production of Affordable Housing

The barriers to affordable housing that exist in Greater Morgantown are not
uncommon in small to medium-sized communities. Challenges are rarely created
by an unwillingness to engage in affordable housing development by either the
public or the private sector, but the lack of resources required for successful
developments to occur. This resource deficiency tends to manifest itself around
three categories: production capacity issues, financial challenges or cost
impediments to the individual(s) in the household.

Potential Strategies to Eliminate Affordability Barriers

Most of the common barriers that impede the development of affordable housing
do not exist today as an attempt to deliberately exclude a specific class of people.
They are often unintended consequences that result from market forces or broad
public policy decisions. There are many ways that the various municipalities
could support additional affordable housing, as the three categories below
describe.

Production Solutions

Local government can assist with removing encumbrances and streamlining the
regulatory process in order to proliferate affordable housing. Suggested actions
include: land donation, land banking, land trusts, building development capacity,
inclusionary zoning, expediting permitting and revising impact fees.

Financial Solutions

Over the years, a variety of tools have been created that are considered to be
mutually beneficial to individuals, municipalities and lenders. This interaction can
break down very quickly in the affordable housing marketplace; if no one is
occupying housing, the municipalities are not realizing their goals and the
financial services industry becomes weaker since it is not engaging consumers in
its product line. Each scenario is different, but one, or several, of the tools listed
below may need to be applied to help an affordable housing project come to
fruition, including loans, grants, bond financing, tax incentives and utilization of
non-profits/foundations.
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Cost to the Individual Solutions

Even when great care has been taken to ensure that housing is made affordable,
and some of the production and financial tools described previously have been
applied, housing costs may still not be affordable to prospective occupants.
Methodologies such as down payment assistance, closing costs, rental assistance,
lease/purchase homes and addressing the affordability gap are designed to benefit
the resident directly. The perception in Morgantown may be that because the
housing stock is already relatively affordable when compared to other parts of the
country, most households would not require access to these tools; however that is
simply not accurate.

Housing Satisfaction/Sustainability Survey

The housing satisfaction component of this study has been divided into two
distinct surveys: one for students at West Virginia University and one for the
general public of Greater Morgantown. Students were sent an initial email with a
link to the survey and a follow-up email, reminding them to please take the survey
if they had not yet done so. The student surveys had a uniform series of questions
and then subdivided the students into three subgroups: students that live on
campus, students that live off campus and students that live at home. Additional
questions were asked to off-campus and at-home responders of the survey that
focused on the physical structure that the student lives in as well as a series of
energy related questions.

In general, students that live on-campus do so because of the proximity to classes
and a belief that their location will positively impact their academic performance.
Access to amenities like on-site laundry and Cable TV is important to students.
More than half (54.6%) pay their tuition with a grant or scholarship and they have
a median cumulative grade point average of 3.82.

Off-campus students overwhelmingly (87.1%) have a private bedroom, but few
value this amenity. The most important unit features for off-campus respondents
are ceilings fans, walk-in closets, window coverings and security systems.
Students are pleased that they can self-select their roommates and 73.1% of them
use cars as their primary mode of transportation. Off-campus students have the
lowest median cumulative grade point average (2.94) of the three categories of
students analyzed.

Students who live at home enjoy the quiet, amenities and safe environment of
home, but are generally dissatisfied with their proximity to the university and lack
of a private bathroom.
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Despite 100% of respondents indicating that they would recommend their current
housing type to other students, one-third would like to move off-campus and one-
sixth would like to live on-campus. This subset of students has the highest
median cumulative grade point average (4.00).

Students who responded to the survey tend to live in newer housing. Nearly half
of off-campus students (46%) live in housing built since 2000. Exactly half of
students who live at-home are in homes constructed after 2000. Nearly two-thirds
(62.1%) of students who live off-campus indicated that their homes are heated by
electricity. Half of students who live at-home are in homes heated by electricity.
Over half (50.6%) of off-campus students live in houses that are built on a slab,
while three out of every five students who live at home live in houses that have a
full basement.

A distinct neighborhood survey was created and the questions of the survey were
used to establish a respondent profile, collect information about the respondent’s
home, evaluate neighborhood satisfaction and provide insight into their energy
consumption patterns.

Nearly half of all respondents (43.6%) currently live in the Wiles Hill or South
Park neighborhoods and over half (55.0%) are over the age of 50. Nearly all
respondents to the survey (94.9%) are homeowners living in a single-family home
(97.2%) with more than half (56.3%) of those homes built before 1940. Nearly
all the homes (95.8%) were heated by gas, a noticeable contrast to the 62.1% of
off-campus students who have electric heat.

Approximately half of respondent believes their home is worth between $100,000
and $200,000. Of those who rent, over one-third (36.4%) pay between $651 and
$800 per month. If the respondents were to move, 36.6% would be willing to pay
over $200,000 for a new home. Renters who might relocate would be interested
in paying an amount similar to their current rent. Respondents have an average
monthly gas bill of $110.25 and an average monthly electric bill of $89.11. Over
half of respondents (53.5%) believe that the quality of their housing is “good”.

The general housing satisfaction of students appears to have increased slightly
since the 2002 survey. This can likely be attributed to the significant amount of
student housing that has been constructed in the past decade. Students have new,
more energy efficient housing choices, often with on-site amenities.
Neighborhood respondents were comparably satisfied with their 2002
counterparts. Most of the responders were homeowners with high incomes,
which indicate that they have made an informed decision about their housing type
and location and that their housing is, in part, an economic investment as well as
simple shelter.
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. Introduction

A. PURPOSE

The purpose of this study is to evaluate the existing real estate market
conditions within Greater Morgantown and provide a housing assessment for
the region for the Fairmont/Morgantown Housing Authority and its project
partners. This report includes data and analysis as defined in the requirements
of the Housing Needs Assessment and the Housing Market Analysis for the
study area. Vogt Santer Insights (VSI) reviewed and analyzed demographic
trends (population, households and housing), community resources,
competitive activities, future growth potential, energy audit, barriers to
affordable housing, the effects of the student rental market growth, demand
for retirement housing and a housing satisfaction survey within Greater

Morgantown. Mr. John Martys, executive director of the
Fairmont/Morgantown Housing Authority, initiated this report on January 18,
2011,

B. METHODOLOGIES

Methodologies used by VSI for this analysis include the following:

e Site Evaluation: A field analyst visits the subject projects (and their
communities) to document: location and layout, surrounding land uses,
environmental nuisances (hazards and impediments), visibility (outward
and inward), accessibility, community services (shopping, health care,
recreation, employment, entertainment, education and public safety),
crime (comparisons to national levels) and project specific information
(unit breakdown, unit size, population served, amenities, structure type
and occupancy performance). This comprehensive assessment helps to
identify the projects’ strengths and weaknesses and to determine future use
of the projects.

e Market Area Delineations: In a market study of this type, it is common for
VSI to organize the geography into several markets based upon the
distribution of housing developments and socioeconomic characteristics.
After completing the field survey work, it became clear that the
overwhelming majority of single-family home, condominium, senior and
apartment developments have been constructed within the proximity of
Morgantown proper.  Therefore, the area referred to as “Greater
Morgantown” is in fact a market within the larger Monongalia County
area and contains most of the county’s population and most of its housing
units. This area is approximately bound by state Route 100, the
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Monongahela River and Cheat Lake to the north; Interstate 68 and
Brookhaven to the south; Brookhaven and Cheat Lake to the east; and
Interstate 79 to the west.

The Greater Morgantown study evaluated macro housing conditions,
including demographic trends, current rental housing conditions, projected
demand estimates, historic for-sale trends and projected demand of for-
sale product.

Additional demographic and cartographic analysis was provided for the
Morgantown’s neighborhoods and Census Designated Places in
Monongalia County.

Demographic Analysis: Demographic characteristics and trends are
comparatively analyzed and evaluated. This demographic assessment uses
the most recently issued Census information, as well as projections that
determine the characteristics of the market in future years. Demographic
factors that are analyzed include: population, households, housing units,
income, occupancy, tenure, education, rent collection, race and
employment.

Field Surveys: Field surveys for residential product types (single- family
homes, condominiums, apartments and senior residential care
components) have been performed in person by our field analysts. These
property surveys are used to measure the overall strength of markets by
evaluating tenant mix, vacancies, lease rates, sales prices, absorption rates
and overall product quality of comparable and competing properties. This
compiled property information forms the basis for supply analyses.

Planned and Proposed Projects: A review of building statistics and
interviews with governmental building officials help to identify planned
and proposed properties that would likely impact the projected submarket
housing conditions. Planned and proposed projects are in different stages
of development, so it is important to establish the likelihood of
construction, timing of openings and market impact.

Demand Analyses: Demand for residential uses is determined by
estimating the share of households by household income level in the
submarket that is likely to respond to the housing uses. Projected demand
estimates aid in identifying a void in the housing market for a particular
product type.
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C. REPORT LIMITATIONS

The intent of this report is to collect and analyze significant levels of data to
determine the current household conditions in the Greater Morgantown area
and to also analyze macro-housing conditions among all rental and for-sale
residential components within this geography. Vogt Santer Insights relies on a
variety of sources of data to generate this report. These data sources are not
always verifiable; however, Vogt Santer Insights makes a significant effort to
assure accuracy. While this is not always possible, we believe our effort
provides an acceptable standard margin of error. Vogt Santer Insights is not
responsible for errors or omissions in the data provided by other sources.

The reported analyses, opinions and conclusions are limited only by the
reported assumptions and limiting conditions, and our personal, unbiased
professional analyses, opinions and conclusions. We have no present or
prospective interest in the properties that are the subject of this report and we
have no personal interest or bias with respect to the parties involved. Our
compensation is not contingent on an action or event (such as the approval of
a loan) resulting from the analyses, opinions, conclusions in or the use of this
study.

D. SOURCES

Vogt Santer Insights uses various sources to gather and confirm data used in
each analysis. These sources, which are cited throughout this report, include
the following:

The 1990 and 2000 Census on Housing

Applied Geographic Solutions

U.S. Department of Labor

U.S. Department of Commerce

Management of each property included in the survey
Local planning and building officials

Ribbon Demographics, LLC

Environmental Research Systems Institute (ESRI)
Urban Decision Group, LLC

U.S. Bureau of Labor Statistics
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Il. General Conditions

The purpose of this analysis is to evaluate the general, demographic and economic
information of the Morgantown, West Virginia study area.

A. GENERAL DESCRIPTION

The following are a brief general description of relevant facts about the Greater
Morgantown geography, as defined in Section I:

Size: 59.4 square miles

2010 Population: 66,041

2010 Households: 26,904

2010 Median Household Income: $34,435
2010 Median Home Value: $133,663

Morgantown, llf'VV.' Prima:y Market Area
PR R
Q /:q%;:i ) L. “ﬁTim\ ) 4ﬁ} Iﬁggf ?~ Wk =

J%Gre ne County
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Primary Market Area Information
Area: 5942 Sq. Miles

County in PMA: Monogalia

2010 Estimated Population: 66,041
2010 Total Households: 26,904

1:92,448
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B. DEMOGRAPHIC CHARACTERISTICS AND TRENDS

1. POPULATION TRENDS

Greater Morgantown accounts for approximately 75.6% of the population of
Monongalia County. The city of Morgantown is the county seat of
Monongalia County. The county is located in North Central West Virginia
and is adjacent to the Pennsylvania State Line.

The following table illustrates the estimated 2010 population by race within
Greater Morgantown.

POPULATION BY RACE - 2010

NUMBER PERCENT

WHITE 58,853 89.1%
BLACK 2,914 4.4%
AMERICAN INDIAN 132 0.2%
ASIAN 2,337 3.5%
PACIFIC ISLANDERS 32 0.1%
SOME OTHER RACE 391 0.6%
TWO OR MORE RACES 1,381 2.1%

TOTAL 66,041 100.0%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

The population is dominated by the “white” ethnicity, which comprises
more than 89% of the entire population. “Asians” represent 3.5% of the
population, while “blacks” represent 4.4%.

The Greater Morgantown population base increased by 3,622 between 1990
and 2000. This represents a 6.5% increase over the 1990 population, or an
annual rate of 0.6%. The study area population bases for 1990, 2000, 2010
(estimated) and 2015 (projected) are summarized as follows:

YEAR
1990 2000 2010 2015

(CENSUS) (CENSUS)  (ESTIMATED) (PROJECTED)
POPULATION 55,833 59,455 66,041 68,922
POPULATION CHANGE - 3,622 6,586 2,881
PERCENT CHANGE - 6.5% 11.1% 4.4%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

Between 2000 and 2010, the population increased by 6,586, or 11.1%. It is
projected that the population will increase by 2,881, or 4.4%, between 2010

and 2015.
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The Greater Morgantown population bases by age are summarized as

follows:

POPULATION 2010 (ESTIMATED) 2015 (PROJECTED) CHANGE 2010-2015 2010 (ESTIMATED) |

BY AGE NUMBER PERCENT NUMBER PERCENT NUMBER PERCENT NUMBER PERCENT
19 & UNDER 14,951 25.1% 15,242 23.1% 15,642 22.7% 400 2.6%
20 TO 24 12,046 20.3% 12,342 18.7% 12,680 18.4% 338 2.7%
25TO 34 8,322 14.0% 9,334 14.1% 9,072 13.2% -262 -2.8%
35 TO 44 7,073 11.9% 7,147 10.8% 7,822 11.3% 675 9.4%
45 TO 54 6,820 11.5% 7,761 11.8% 7,474 10.8% -287 -3.7%
55 TO 64 3,948 6.6% 6,599 10.0% 7,284 10.6% 685 10.4%
65 TO 74 3,144 5.3% 3,633 5.5% 4,881 7.1% 1,248 34.4%
75 & OVER 3,151 5.3% 3,983 6.0% 4,067 5.9% 84 2.1%
TOTAL | 59,455 100.0% 66,041 100.0% 68,922 100.0% 2,881 4.4%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

As the preceding table illustrates, nearly 47% of the population is expected
to be between 25 and 64 years old in 2010. Households 19 & under are
expected to experience the largest population growth in Greater
Morgantown from 2010 to 2015, followed by households between 20 and 24

years old. In both instances, this population growth can be attributed to
West Virginia University.

2. HOUSEHOLD TRENDS

Within Greater Morgantown, households increased by 3,227 (14.6%)
between 1990 and 2000. Household trends within the study area are
summarized as follows:

YEAR

1990
(CENSUS)

2000
(CENSUS)

2010
(ESTIMATED)

2015
(PROJECTED)

HOUSEHOLDS 22,036 25,264 26,904 28,081
HOUSEHOLD CHANGE - 3,227 1,640 1,177
PERCENT CHANGE - 14.6% 6.5% 4.4%
HOUSEHOLD SIZE 2.28 2.17 2.23 2.24

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

Between 2000 and 2010, households increased by 1,640, or 6.5%. By 2015,
there will be 28,081 households, an increase of 1,177 households, or 4.4%
over 2010 levels. This is an increase of approximately 235 households
annually over the next five years.
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Greater Morgantown household bases by age are summarized as follows:

2000 (CENSUS) 2010 (ESTIMATED) 2015 (PROJECTED)  CHANGE 2010-2015
NUMBER PERCENT NUMBER PERCENT NUMBER PERCENT NUMBER PERCENT

HOUSEHOLDS

BY AGE

UNDER 25 5,800 23.0% 5,870 21.8% 5,863 20.9% -7 -0.1%
25TO0 34 4,530 17.9% 4,728 17.6% 4,645 16.5% -83 -1.8%
35TO 44 3,972 15.7% 3,656 13.6% 3,993 14.2% 337 9.2%
45TO 54 4,121 16.3% 4,283 15.9% 4,088 14.6% -195 -4.6%
55TO 64 2,526 10.0% 3,709 13.8% 4,048 14.4% 339 9.1%
65TO 74 2,133 8.4% 2,152 8.0% 2,889 10.3% 737 34.2%
75TO 84 1,657 6.6% 1,697 6.3% 1,689 6.0% -8 -0.5%

85 & OVER 525 2.1% 809 3.0% 866 3.1% 57 7.0%

TOTAL 25,264 100.0% 26,904 100.0% 28,081 100.0% 1,177 4.4%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

Senior households (ages 65 to 74) are projected to experience notable
growth over the next five years. Between 2010 and 2015, senior households
(ages 65 to 74) will increase by 737, or 34.2%, indicating a growing need

for senior housing in the area.

Households by tenure are distributed as follows:

2000 (CENSUS)

2010 (ESTIMATED)

2015 (PROJECTED)

TENURE

NUMBER

PERCENT

NUMBER

NUMBER

PERCENT

NUMBER

OWNER-OCCUPIED 13,455 53.3% 14,495 13,455 53.3% 14,495
RENTER-OCCUPIED 11,809 46.7% 12,409 11,809 46.7% 12,409
TOTAL 25,264 100.0% 26,904 25,264 100.0% 26,904

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

In 2010, homeowners occupied 53.9% of all occupied housing units, while
the remaining 46.1% were occupied by renters. The share of renters is
considered high and represents an area with a large student rental
component.
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The household sizes by tenure within Greater Morgantown, based on the
2000 Census and 2010 estimates, were distributed as follows:

PERSONS PER RENTER 2000 (CENSUS) 2010 (ESTIMATED) \ CHANGE 2000-2010
HOUSEHOLD AGE HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT]

1 PERSON 5,407 45.8% 6,091 49.1% 684 12.7%

2 PERSONS 3,922 33.2% 3,752 30.2% -170 -4.3%

3 PERSONS 1,463 12.4% 1,533 12.4% 70 4.8%

4 PERSONS 721 6.1% 754 6.1% 34 4.6%

5 PERSONS+ 295 2.5% 278 2.2% -17 -5.8%
TOTAL 11,809 100.0% 12,409 100.0% 600 5.1%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

PERSONS PER OWNER 2000 (CENSUS) 2010 (ESTIMATED) \ CHANGE 2000-2010
HOUSEHOLD AGE HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT)|

1 PERSON 3,378 25.1% 3,253 22.4% -125 -3.7%

2 PERSONS 4,942 36.7% 5,318 36.7% 376 7.6%

3 PERSONS 2,496 18.5% 2,832 19.5% 337 13.5%

4 PERSONS 1,810 13.5% 2,153 14.9% 343 18.9%

5 PERSONS+ 830 6.2% 939 6.5% 110 13.2%
TOTAL 13,455 100.0% 14,495 100.0% 1,040 7.7%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights

3.

INCOME TRENDS

The distribution of households by income within Greater Morgantown is
summarized as follows:

HOUSEHOLD i 2000 (CENSUS) 2010 (ESTIMATED) 2015 (PROJECTED)
INCOME HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT HOUSEHOLDS PERCENT]
LESS THAN $10,000 5,799 23.0% 4,570 17.0% 4,268 15.2%
$10,000 TO $19,999 4,504 17.8% 4,100 15.2% 3,936 14.0%
$20,000 TO $29,999 3,336 13.2% 3,000 11.2% 3,085 11.0%
$30,000 TO $39,999 2,696 10.7% 2,624 9.8% 2,524 9.0%
$40,000 TO $49,999 2,233 8.8% 2,291 8.5% 2,303 8.2%
$50,000 TO $59,999 1,446 5.7% 1,719 6.4% 1,898 6.8%
$60,000 & OVER 5,249 20.8% 8,599 32.0% 10,066 35.8%
TOTAL 25,264 100.0% 26,904 100.0% 28,081 100.0%
MEDIAN INCOME $26,980 $36,789 $40,987

Source: 2000 Census; ESRI; Urban Decision Group; VVogt Santer Insights

In 2000, the median household income was $26,980. This increased by
36.4% to $36,789 in 2010. By 2015, it is projected that the median
household income will be $40,987, an increase of 11.4% over 2010.

Vogt Santer
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The following tables illustrate renter household income by household size
for 2000, 2010 and 2015 for Greater Morgantown:

RENTER 2000 (CENSUS)

HOUSEHOLDS 1-PERSON |  2-PERSON 3-PERSON 4-PERSON 5-PERSON+ TOTAL
LESS THAN $10,000 2,468 1,631 432 179 71 4,781
$10,000 TO $19,999 1,318 940 433 183 67 2,941
$20,000 TO $29,999 746 471 182 94 86 1,579
$30,000 TO $39,999 522 284 152 103 36 1,097
$40,000 TO $49,999 130 217 62 61 11 481
$50,000 TO $59,999 96 129 65 30 19 340
$60,000 TO $74,999 46 89 51 25 2 212
$75,000 TO $99,999 33 80 49 23 2 187

$100,000 TO $124,999 22 37 20 13 0 93

$125,000 TO $149,999 6 14 5 3 0 28

$150,000 TO $199,999 7 12 4 3 0 26

$200,000 & OVER 12 16 10 3 1 42
TOTAL 5,407 3,922 1,463 721 295 11,809

Source: Ribbon Demographics; ESRI; Urban Decision Group

RENTER 2010 (ESTIMATED)

HOUSEHOLDS 1-PERSON |  2-PERSON 3-PERSON 4-PERSON 5-PERSON+ TOTAL
LESS THAN $10,000 2,297 1,156 313 117 45 3,929
$10,000 TO $19,999 1,483 936 470 180 71 3,140
$20,000 TO $29,999 901 436 166 94 71 1,668
$30,000 TO $39,999 718 296 148 111 37 1,311
$40,000 TO $49,999 182 281 82 96 17 658
$50,000 TO $59,999 186 171 71 26 27 481
$60,000 TO $74,999 82 120 71 32 4 309
$75,000 TO $99,999 95 145 90 43 4 377

$100,000 TO $124,999 51 76 56 22 1 206

$125,000 TO $149,999 31 52 30 16 0 129

$150,000 TO $199,999 32 41 18 10 0 101

$200,000 & OVER 32 42 17 7 1 99
TOTAL 6,091 3,752 1,533 754 278 12,409

Source: Ribbon Demographics; ESRI; Urban Decision Group

RENTER 2015 (PROJECTED)

HOUSEHOLDS 1-PERSON |  2-PERSON 3-PERSON 4-PERSON | 5-PERSON+ TOTAL
LESS THAN $10,000 2,267 994 3,690
$10,000 TO $19,999 1,533 869 464 180 1 3,124
$20,000 TO $29,999 1,042 450 172 110 80 1,855
$30,000 TO $39,999 749 273 139 113 38 1,312
$40,000 TO $49,999 197 305 108 135 16 761
$50,000 TO $59,999 222 172 101 36 34 565
$60,000 TO $74,999 100 128 83 40 5 356
$75,000 TO $99,999 125 166 107 49 4 451

$100,000 TO $124,999 7 108 71 34 2 292

$125,000 TO $149,999 45 66 43 21 0 175

$150,000 TO $199,999 42 65 35 16 0 159

$200,000 & OVER 56 65 30 13 2 166
TOTAL 6,455 3,660 1,634 856 302 12,907

Source: Ribbon Demographics; ESRI; Urban Decision Group
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I11. Highlights and Trends of Existing Housing Stock

A. METHODOLOGY OF THE ANALYSIS

The purpose of this analysis is to evaluate the need for additional housing in
Greater Morgantown. For a general understanding of the area housing market, the
following table is a breakdown of existing occupied housing units by structure

type.
UNITS IN STRUCTURE NUMBER = PERCENT
1, DETACHED 12,673 50.2%
1, ATTACHED 870 3.4%
2T04 3,727 14.8%
5T09 1,962 7.8%
10TO 19 1,425 5.6%
20TO 49 641 2.5%
50+ 122 961 3.8%
MOBILE HOMES 3,005 11.9%
BOAT, RV, VANS - 0.0%
TOTAL 25,263 100.0%

Source: U.S. Census Bureau, Census 2000

These structures constitute the universe of housing in Greater Morgantown. This
universe can be subdivided into two components — rentals and home ownership.
Rentals generally refer to multifamily complexes, but single-family rentals do
exist and are quite prevalent. For-sale housing refers to both the sale of existing
homes and new home sales. Home sales refer to both single-family homes and

condominiums.

For this analysis, we examined the market for multifamily rentals with 20 or
more units and the market for new for-sale housing. A survey of multifamily
housing under 20 units yields little insight into the demand for rental housing
and there is more than an adequate supply of large multifamily complexes in
Greater Morgantown.

The for-sale housing survey consists of new single-family and condominium
developments that have been active within the last 10 years. An analysis of new
home sales provides a good window into the health of the overall housing
market. New home sales have a direct impact on the existing housing stock
because homebuyers are generally vacating existing homes in favor of new
homes. This creates a buying opportunity at lower income levels and thus
satisfies housing needs at this level without necessitating new construction at
this price point. However, it also creates a potential overbuilding if there is not
adequate household growth to occupy these homes.
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For the housing stock analysis, we surveyed properties throughout Greater
Morgantown between January 2011 and March 2011. We will first present the
multifamily rentals analysis for Greater Morgantown. This will be followed by
the for-sale housing analysis for the same geography.

B. MULTIFAMILY RENTAL ANALYSIS

GREATER MORGANTOWN MULTIFAMILY RENTAL SUPPLY AND
DEMAND

Greater Morgantown Multifamily Rental Supply

The distributions of the area housing stock within Greater Morgantown in 2000
and estimated for 2010 are summarized in the following table:

2000 (CENSUS) 2010 (ESTIMATED) 2015 (ESTIMATED)
~ HOUSING STATUS  NUMBER  PERCENT NUMBER PERCENT NUMBER PERCENT
TOTAL-OCCUPIED 25,264 91.4% 26,904 87.0% 28,801 86.0%

OWNER-OCCUPIED 13,455 48.7% 14,495 46.9% 15,174 46.5%
RENTER-OCCUPIED 11,809 42.7% 12,409 40.1% 12,907 39.5%
VACANT 2,363 8.6% 4,019 13.0% 4,564 14.0%
TOTAL 27,627 100.0% 30,923 100.0% 32,645 100%

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights, Ltd.

Based on a 2010 update of the 2000 Census, of the 30,923 total housing units in
the market, 13.0% were vacant. In 2010, it was estimated that homeowners
occupied 46.9% of all occupied housing units, while the remaining 40.1% were
occupied by renters. By 2015, the percentage of rents is expected to be 39.5%.
The share of renters is considered high as national statistics indicated that
approximately one-third of all households are renters. However, the area is
influenced by college students attending college.

Vogt Santer
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In Greater Morgantown, we identified and personally surveyed 102 conventional
housing projects containing a total of 8,349 units within the study area. These

rentals have a combined occupancy rate of 97.0%, a high rate for rental housing.
According to the estimated

An accepted stabilized occupancy rate is 95%.

number of renter-occupied housing units, our survey of 8,349 rentals represents
66.7% of all existing rental units in Greater Morgantown. Among these projects,
97 are non-subsidized (market-rate and Tax Credit) projects containing 7,982
units. These non-subsidized units are 96.8% occupied. The remaining 5 projects
contain 367 government-subsidized units, which are 97.0% occupied. There are
135 additional units under construction in the county.

PROJECTS TOTAL VACANT OCCUPANCY
PROJECT TYPE SURVEYED UNITS UNITS RATE
MARKET-RATE 89 7,653 257 96.6%
TAX CREDIT 8 329 0 100.0%
TAX CREDIT/GOVERNMENT-SUBSIDIZED 1 121 10 91.7%
GOVERNMENT-SUBSIDIZED 4 246 1 99.6%
TOTAL 102 8,349 268 97.0%

Source: Vogt Santer Insights, Ltd.

The rental housing market in Greater Morgantown is performing well with a
97.0% overall occupancy rate.
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The following tables summarize the breakdown by program and bedroom type for
all of the housing units surveyed within Greater Morgantown. Note that gross
rent includes the rental charges for the unit, plus the cost of all utilities.

MARKET-RATE

MEDIAN GROSS

BEDROOM UNITS DISTRIBUTION | VACANCY % VACANT =\
STUDIO 1.0 260 3.4% 17 6.5% $566
ONE-BEDROOM 1.0 2,140 28.0% 58 2.7% $749
ONE-BEDROOM 15 33 0.4% 5 15.2% $797
TWO-BEDROOM 1.0 1,641 21.4% 41 2.5% $844
TWO-BEDROOM 15 135 1.8% 14 10.4% $931
TWO-BEDROOM 2.0 1,610 21.0% 68 4.2% $1,135
TWO-BEDROOM 2.5 133 1.7% 0 0.0% $1,238
THREE-BEDROOM 1.0 180 2.4% 4 2.2% $1,258
THREE-BEDROOM 15 50 0.7% 0 0.0% $1,173
THREE-BEDROOM 2.0 143 1.9% 5 3.5% $1,331
THREE-BEDROOM 2.5 85 1.1% 3 3.5% $1,319
THREE-BEDROOM 3.0 505 6.6% 26 5.1% $1,503
THREE-BEDROOM 3.5 127 1.7% 2 1.6% $1,638
FOUR-BEDROOM 1.0 3 0.0% 0 0.0% $2,156
FOUR-BEDROOM 15 2 0.0% 0 0.0% $1,183
FOUR-BEDROOM 2.0 142 1.9% 0 0.0% $1,653
FOUR-BEDROOM 3.5 7 0.1% 0 0.0% $1,859
FOUR-BEDROOM 4.0 352 4.6% 14 4.0% $1,660
FOUR-BEDROOM 45 104 1.4% 0 0.0% $1,953
FIVE-BEDROOM 2.0 1 0.0% 0 0.0% $1,927
TOTAL MARKET-RATE 7,653 100.0% 257 3.4% -
95 UNITS UNDER CONSTRUCTION

Source: Vogt Santer Insights, Ltd.

TAX CREDIT, NON-SUBSIDIZED *

MEDIAN GROSS

BEDROOM UNITS DISTRIBUTION | VACANCY % VACANT RENT
ONE-BEDROOM 1.0 33 10.0% 0 0.0% $578
TWO-BEDROOM 1.0 177 53.8% 0 0.0% $688
TWO-BEDROOM 15 42 12.8% 0 0.0% $724

THREE-BEDROOM 1.0 16 4.9% 0 0.0% $749
THREE-BEDROOM 15 35 10.6% 0 0.0% $794
THREE-BEDROOM 2.0 26 7.9% 0 0.0% $921
TOTAL TAX CREDIT 329 100.0% 0 0.0% -
40 UNITS UNDER CONSTRUCTION

Source: Vogt Santer Insights, Ltd.
*Excludes any “deep” subsidies such as Section 8

TAX CREDIT, GOVERNMENT-SUBSIDIZED

BEDROOM '~ BATHS  UNITS DISTRIBUTION @ VACANCY % VACANT
ONE-BEDROOM 1.0 113 93.4% 7 6.2%
TWO-BEDROOM 1.0 8 6.6% 3 37.5%

TOTAL SUBSIDIZED TAX CREDIT 121 100.0% 10 8.3%

Source: Vogt Santer Insights, Ltd.
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GOVERNMENT-SUBSIDIZED

BEDROOM '~ BATHS  UNITS DISTRIBUTION @ VACANCY % VACANT
ONE-BEDROOM 1.0 113 45.9% 0 0.0%
TWO-BEDROOM 1.0 89 36.2% 1 1.1%

THREE-BEDROOM 1.0 44 17.9% 0 0.0%

TOTAL SUBSIDIZED 246 100.0% 1 0.4%

Source: Vogt Santer Insights, Ltd.

The market-rate units were 96.6% occupied and the Tax Credit units were 100.0%
occupied. The subsidized Tax Credit units are 91.7% occupied and the
government-subsidized units are 99.6% occupied. This high occupancy rate
among all subsidized projects indicates a high demand for lowest income housing.

The following tables summarize the breakdown of market-rate and Tax Credit
units surveyed within the county. Below is the distribution of units surveyed by
year built for Greater Morgantown.

YEAR BUILT \ PROJECTS \ UNITS DISTRIBUTION
BEFORE 1970 8 771 9.7%
1970 TO 1979 8 547 6.9%
1980 TO 1989 16 1,474 18.5%
1990 TO 1999 14 984 12.3%
2000 3 203 2.5%
2001 5 318 4.0%
2002 2 52 0.7%
2003 1 54 0.7%
2004 7 341 4.3%
2005 5 494 6.2%
2006 5 163 2.0%
2007 7 736 9.2%
2008 4 486 6.1%
2009 5 1,111 13.9%
2010 6 248 3.1%
2011* 0 0 0.0%
TOTAL 96 7,982 3.2%

*As of January 2011

Source: Vogt Santer Insights, Ltd.

Over 47% of all rental units surveyed were built prior to 2000. These rental units
have a vacancy rate of 13.4%, over 10.0% higher than the overall market. The
student housing boom that has occurred in Greater Morgantown over the past
decade was very surprising to see in market of this size. The student housing
boom is a contributing factor for the high vacancy amongst the older rental
product.

The Greater Morgantown apartment market offers a wide range of rental product,
in terms of price point and quality. The following table illustrates the rent range
by bedroom type for the non-subsidized apartments.
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GROSS RENT

BEDROOM TYPE LOW HIGH
STUDIO $320 $566
ONE-BEDROOM $667 $976
TWO-BEDROOM $839 $1,185
THREE-BEDROOM $987 $1,535
FOUR+-BEDROOM $1,500 $2,308

Source: Vogt Santer Insights, Ltd.

Gross rents range from $320 to $2,308. This large differential in the gross rents
reflects the influence of student housing, which is typically rented on a “per-

bedroom” basis.

The following map illustrates the distribution of the surveyed multifamily rentals
in Greater Morgantown. For additional information on these surveyed properties,
please see Addendum A — Field Survey of Conventional Rentals.
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Morgantown, WV: Apartment Locations
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Greater Morgantown Multifamily Rental Demand

We have forecasted the demand for rental housing over the next five years.
Increased demand is calculated by projecting household growth for six different
income brackets, based on the Area Median Household Income (AMHI). The
supply is calculated by examining the existing product affordable to income-
appropriate households and subtracting the percentage of the housing stock that
will annually be removed from the local supply due to its functional obsolescence,
which is defined as 2.5% of the housing stock building before 1970. Some
demolitions are not regularly reported, this reasonably accounts for this share.
Naturally it is possible households may continue to occupy this “substandard”
housing. It should be noted that the student population represents a significant
part of the population earning between 0% and 30% AMHI and has the potential
to skew demand. These first calculations provide an unfiltered analysis of the
overall rental housing demand in the market, including the student population.
Subsequently, the student population is removed from these calculations so that
the balance of the rental market can be examined.

The table illustrates an ample demand for rental housing growth over the next five
years. The number of new housing units required for households earning between
0% and 40% AMHI is 311, approximately 62 units per year. Some 67 units
affordable to households earning between 41% and 60% AMHI will be needed,
which equals 13.4 units per year. Additionally, 6.4 units are needed to meet the
annual demand for renters earning between 61% and 100% AMHI. This equates
to 32 units over the five-year period. Note that this calculation only represents the
required demand and not desired demand. Overall desired demand is likely
higher as it involves emotional choices that cannot be quantified.
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City of Morgantown Multifamily Rental Demand Analysis

MORGANTOWN PMA AFFORDABLE HOUSING DEMAND

0% - 30%

31% - 40%

41% - 50%

51% - 60%

61% - 80%

81% - 100%

L. GROWTH DEMAND $0 - $17,491- | $23,321- | $29,151- | $34,981- $46,641 -
HOUSEHOLD-BASED: $17,490 $23,320 $29,150 $34,980 $46,640 $58,300
2010 TOTAL INCOME-QUALIFIED RENTER HOUSEHOLDS 6,028 1,347 1,003 798 1,148 617
2015 TOTAL ESTIMATED INCOME-QUALIFIED RENTER HOUSEHOLDS 5,812 1,389 1,082 834 1,211 717
ESTIMATED ANNUAL INCOME-QUALIFIED RENTER HOUSEHOLD GROWTH -43 8 16 7 13 20
NEW INCOME-QUALIFIED RENTER HOUSEHOLD GROWTH OVER

PROJECTION PERIOD (5 YEARS) 216 42 79 36 63 100
II. TOTAL UNITS NEEDED FOR BALANCED (95.0% OCCUPIED) MARKET

2010 INCOME-QUALIFIED RENTER HOUSEHOLDS (OCCUPIED UNITS) 6,028 1,347 1,003 798 1,148 617
(+) NEW INCOME QUALIFIED RENTER HOUSEHOLD GROWTH OVER

PROJECTION PERIOD (5 YEARS) 216 42 79 36 63 100
(=) TOTAL INCOME-QUALIFIED RENTER HOUSEHOLDS IN 2015 5,812 1,389 1,082 834 1,211 717
TOTAL TARGETED RENTAL UNITS NEEDED FOR BALANCED 95.0% OCCUPIED)

MARKET 6,118 1,462 1,139 878 1,275 755
III. EXISTING RENTAL PRODUCT

TOTAL OCCUPIED TARGETED RENTAL UNITS 2015 5,812 1,389 1,082 834 1,211 717
(+) ESTIMATED NUMBER OF VACANT UNITS (VACANCY %) 80 27 27 27 54 54
(=) NET EXISTING RENTAL PRODUCT 5,892 1,416 1,109 861 1,265 771
IV. TOTAL SUPPLY AND DEMAND

TOTAL TARGETED RENTAL UNITS NEEDED FOR BALANCED (95.0% OCCUPIED)

MARKET 6,118 1,462 1,139 878 1,275 755
(-) TOTAL NET EXISTING TARGETED RENTAL PRODUCT 5,892 1,416 1,109 861 1,265 771
(+) 2.5% OF EXISTING RENTAL PRODUCT BUILT PRIOR TO 1970* 29 10 10 10 19 19
(=) TOTAL TARGETED UNITS NEEDED OVER PROJECTION PERIOD (5 YEARS) 255 56 40 27 29 3

*Based on share of income-qualified renter households up to 100% AMHI; 2.5% is multiplied by five to get total replacement units over 5-year projection period.

I11-9

Vogt Santer
Insights




C. STUDENT IMPACT ON THE RENTAL MARKET

Students make up a significant amount of the lowest income renter population and
must be eliminated from the household counts when computing housing need.
Although they are often classified as the lowest income renter households, they
tend not to exhibit any of the social challenges, generational poverty and
underemployment. They are often being supported by their parents, student loans
or scholarships that supplement their academic, shelter and food costs. However,
the entire student body cannot simply be extracted from the demographics, as not
all of them impact the count of lowest income households that are permanent to
Greater Morgantown. Different types of students are at different points in their
lives and therefore may not all be lowest income or renters. VSI has examined
national trends and statistics relating to the income earned by college students and
combined this data with the data gathered in the hundreds of market studies we
have conducted that involve a collegiate population. As a result, VSI estimates
that 80% of the remaining full-time graduate and undergraduate students earn less
than 30% AMHI, 15% earn between 31% and 40% of AMHI and the remaining
5% earn salaries between 41% and 50% AMHI.

The following table summarizes the 2010 estimates for on- and off-campus
student housing at West Virginia University, based on autumn 2010 semester
statistics and information gathered from the University Housing department.

West Virginia University
2010 Off-campus Student Household Estimates

STUDENT
HOUSING

2010 CALCULATIONS

TOTAL 2010 ENROLLMENT (HEADCOUNT) 29,306
LESS TOTAL OF PART-TIME STUDENTS IN 2010 - 3,780
EQUALS TOTAL FULL-TIME ENROLLMENT IN 2010 = 25,526
LESS CURRENT ON-CAMPUS HOUSING CAPACITY (DORMS & APARTMENTYS) - 5,750
LESS STUDENT CAPACITY OF GREEK HOUSING - 825
LESS GRADUATE/PROFESSIONAL/UNIVERSITY OWNED HOUSING - 2,247
EQUALS FULL-TIME STUDENTS LIVING OFF-CAMPUS IN APARTMENTS OR ~16.704
HOUSES IN 2010 '
DIVIDED BY THE AVERAGE STUDENT HOUSEHOLD SIZE PER OUR FIELD /293
SURVEY AND HISTORICAL STUDENT HOUSING DATA '
EQUALS CURRENT OFF-CAMPUS, UNDERGRADUATE STUDENT HOUSEHOLDS =7,490
PERCENTAGE OF STUDENTS HOUSEHOLDS EARNING LESS THAN 30% AMI 80%
ikJAITRENT OFF-CAMPUS, STUDENT HOUSEHOLDS EARNING LESS THAN 30% = 5,092

Source: West Virginia University, ESRI, Vogt Santer Insights, Ltd.
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Research and national enrollment statistics indicate that people are most likely to
attend college when they are aged 18 through 25. We estimate that the
overwhelming majority of the student body is located in the Greater Morgantown
study area.

It should be noted that students living in university-owned housing, private
certified housing, fraternities and sororities are not part of the traditional Census
tabulations organized by household. Instead, they are counted by the Census as
living in group quarters. Group quarters are defined as a type of housing in which
unrelated groups of people reside. That is the basis for their extraction from the
preceding calculations.

Greater Morgantown Multifamily Rental Demand — Excluding Students

The following table outlines an estimate of support for new rental units after
removing the student population from the calculations. To calculate demand, we
have considered new income-appropriate household growth and replacement or
renovation of existing product.

The table illustrates an ample demand for rental housing growth over the next five
years. Our analysis suggests that over the next five years when excluding the
student population, there will be a surplus of 163 housing units affordable to
households earning between 0% and 40% AMHI. Some 47 units affordable to
households earning between 41% and 60% AMHI will be needed over the next
five years, which equals just under 10 units per year. Additionally, 6.4 units are
needed to meet the annual demand for renters earning between 61% and 100%
AMHI. This equates to 32 units over the five-year period.

It should be noted that it is very likely there are currently more than 36 non-
student household earning between 0% to 30% AMHI. It is also not possible that
this income bracket will have -180 household in 2015, since it is impossible to
have a negative household. This phenomenon is a function of the rapid student
population growth at West Virginia University. Over the past decade, the
university’s population has increased from approximately 20,000 students to
30,000 students. This growth has outpaced population estimates, creating this
inverse household number. The number also suggests that the majority of low-
income renters in Greater Morgantown are students.
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City of Morgantown Multifamily Rental Demand Analysis without Students

MORGANTOWN PMA AFFORDABLE HOUSIN

DEMAND WITHOUT STUDENTS

0%-30% | 31%-40% | 41%-50% | 51%-60% | 61%-80% | 81%-100%
L. GROWTH DEMAND $0 - $17,491- | $23,321- | $29,151- | $34,981- $46,641 -
HOUSEHOLD-BASED: $17,490 $23,320 $29,150 $34,980 $46,640 $58,300
2010 TOTAL INCOME-QUALIFIED RENTER HOUSEHOLDS 36 223 629 798 1,148 617
2015 TOTAL ESTIMATED INCOME-QUALIFIED RENTER HOUSEHOLDS -180 265 708 834 1,211 717
ESTIMATED ANNUAL INCOME-QUALIFIED RENTER HOUSEHOLD GROWTH -43 8 16 7 13 20
NEW INCOME-QUALIFIED RENTER HOUSEHOLD GROWTH OVER

PROJECTION PERIOD (5 YEARS) 216 42 79 36 63 100
II. TOTAL UNITS NEEDED FOR BALANCED (95.0% OCCUPIED) MARKET

2010 INCOME-QUALIFIED RENTER HOUSEHOLDS (OCCUPIED UNITS) 36 223 629 798 1,148 617
(+) NEW INCOME QUALIFIED RENTER HOUSEHOLD GROWTH OVER

PROJECTION PERIOD (5 YEARS) 216 42 79 36 63 100
(=) TOTAL INCOME-QUALIFIED RENTER HOUSEHOLDS IN 2015 -180 265 708 834 1,211 717
TOTAL TARGETED RENTAL UNITS NEEDED FOR BALANCED 95.0% OCCUPIED)

MARKET -189 279 745 878 1,275 755
III. EXISTING RENTAL PRODUCT

TOTAL OCCUPIED TARGETED RENTAL UNITS 2015 -180 265 708 834 1,211 717
(+) ESTIMATED NUMBER OF VACANT UNITS (VACANCY %) 80 27 27 27 54 54
(=) NET EXISTING RENTAL PRODUCT -100 292 735 861 1,265 771
IV. TOTAL SUPPLY AND DEMAND

TOTAL TARGETED RENTAL UNITS NEEDED FOR BALANCED (95.0% OCCUPIED)

MARKET -189 279 745 878 1,275 755
(-) TOTAL NET EXISTING TARGETED RENTAL PRODUCT -100 292 735 861 1,265 771
(+) 2.5% OF EXISTING RENTAL PRODUCT BUILT PRIOR TO 1970* 29 10 10 10 19 19
(=) TOTAL TARGETED UNITS NEEDED OVER PROJECTION PERIOD (5 YEARS) -160 -3 20 27 29 3

*Based on share of income-qualified renter households up to 100% AMHI; 2.5% is multiplied by five to get total replacement units over 5-year projection period.
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D. HOMEOWNERSHIP

Support for new for-sale housing within Greater Morgantown is based upon the
area’s ability to capture the component of households who are new to market and
seeking to purchase housing, existing homeowners seeking a different housing
choice or households that are currently renters, yet desire to become homeowners.
The type of product available on the market, its location and its price can all affect
a household’s decision on whether or not they will buy a housing unit. That is
why only a portion of potential buyers actually purchase a home in any given
year.

The for-sale housing market has benefited in recent years from the historically
low interest rate environment as well as the homebuyer tax credit that was part of
the American Recovery and Reinvestment Act of 2009. However, an influx of
foreclosures, a decline in the economy and the difficulty in selling existing homes
within established housing developments have dampened the market for new for-
sale housing. Morgantown was not left unscathed by these trends, but the local
economy’s overwhelming dependence on West Virginia University held to
minimize their impact. Enrollment at colleges and Universities tend to increase
during an economic downtown people seek new competitive skill and delay entry
into the job market. Increased enrollment leads to a need for additional faculty,
staff, housing, etc., creating a multiplier effect through the rest of the economy.

From January, 2011 to March, 2011, Vogt Santer Insights conducted an
extensive field survey of new for-sale housing included condominiums and
single-family home subdivisions that have been active at some point within the
last 10 years. The following section explains the dynamics of the new for-sale
housing market and explores supply, demand and the opportunities for new for-
sale housing within Greater Morgantown.

Greater Morgantown Demographics and Affordability

The current demographic profile yields insight into the potential to support for-
sale housing within Greater Morgantown. The 2000 Census reported a population
of 59,455 and a total of 25,264 households within Greater Morgantown. The
current year estimate of the county’s population has grown to 66,041 people in
26,904 households. By 2015, the population is expected to grow to 68,922 and
the number of households is expected to be 28,081, an increase of 1,177
households. In addition to a healthy, growing population base, the county is
expected to see incomes rise in the future. The current year’s median household
income is estimated to be $34,435, and that is expected to rise to $37,652 in 2015.

Demand for for-sale housing is based on the share of households in the study area
who are likely to respond to a new single-family development, demand from

Vogt Santer

11-13 Insights




households new to the study area and the performance of the existing new for-sale
home market. Capture rates are based upon the historic performance of other
well-developed markets as well as a projection of the share that will respond to
new housing if given that choice.

To project this performance, an analysis of income levels, tenure characteristics
and other socioeconomic data was conducted. The following represents a
distribution of income levels within Greater Morgantown in 2010 for all
households:

Greater Morgantown Income Distribution

ALL HOUSEHOLDS

INCOME LEVEL \ NUMBER DISTRIBUTION
LESS THAN $30,000 12,045 44.8%
$30,000 - $39,999 3,189 11.9%
$40,000 - $49,999 2,095 7.8%
$50,000 - $74,999 4,142 154 %
$75,000 - $99,999 2,517 9.4%
$100,000 AND OVER 2,916 10.8%
TOTAL 26,904 100.0%

Source: Vogt Santer Insights, Ltd., Urban Decision Group, LLC, ESRI

For the purposes of this analysis, we conservatively assume that a homebuyer will
be required to make a minimum down payment of $10,000, or 10.0%, of the
purchase price for the purchase of a new home. Further, we assume that a
reasonable down payment will equal approximately 35.0% to 45.0% of a
household’s annual income. The following represents the potential purchase price
by income level (assuming a fixed rate of 6.0% financed over a period of 30
years):

Household Income and Purchase Price

MAXIMUM
INCOME LEVEL DOWNPAYMENT PURCHASE PRICE
$30,000-$39,999 $15,000 $100,000-$140,000
$40,000-$49,999 $20,000 $140,000-$200,000
$50,000-$74,999 $25,000 $200,000-$300,000
$75,000-$99,999 $30,000 $300,000-$400,000
$100,000 AND OVER $35,000 $400,000+

Source: Vogt Santer Insights, Ltd.

Naturally, there are cases when a household can afford a higher down payment to
purchase a more expensive home, or a household purchases a less expensive
home even though it could afford a higher purchase price. This broad analysis
provides the basis in which capture rates can be applied to estimate the potential
annual sales of new single-family homes within Greater Morgantown.
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li-14 Insights




There are currently over 30,000 housing units in Greater Morgantown. Of these,
there are over 14,000 that are owner-occupied, which equates to 46.9% of all
In 2010, over 66.3% of owner-occupied housing structures are
valued over $100,000, while only 25.1% are valued over $200,000 and just 9.9%
are valued over $300,000. The following table illustrates estimated housing
values based on the 2000 Census and 2010 estimates for owner-occupied housing

housing units.

units within Greater Morgantown.

Greater Morgantown Home Values

ESTIMATED HOME 2000 (CENSUS) 2010 (ESTIMATED)
VALUES NUMBER PERCENT NUMBER PERCENT
LESS THAN $20,000 504 11.2% 997 6.5%
$20,000 TO $39,999 933 7.0% 1,010 6.6%
$40,000 TO $59,999 1,275 9.5% 716 4.7%
$60,000 TO $79,999 1,834 13.6% 639 4.2%
$80,000 TO $99,999 2,219 16.5% 932 6.2%
$100,000 TO $149,999 2,693 20.0% 2,966 19.5%
$150,000 TO $199,999 1,551 11.5% 2,936 19.3%
$200,000 TO $299,999 956 7.1% 3,018 19.9%
$300,000 TO $399,999 284 2.1% 891 5.9%
$400,000 TO $499,999 95 0.7% 526 3.5%
$500,000 TO $749,999 69 0.5% 351 2.3%
$750,000 TO $999,999 14 0.1% 97 0.6%
$1,000,000 & OVER 37 0.3% 95 0.6%
TOTAL 13,471 100.0% 15,174 100.0%
MEDIAN HOME VALUE $91,469 $133,663

Source: 2000 Census; ESRI; Urban Decision Group; Vogt Santer Insights, Ltd.
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GREATER MORGANTOWN FOR-SALE HOUSING SUPPLY AND
DEMAND

Greater Morgantown Single-family Home Supply

From January 2000 through April 2011, there were a total of 1,050 new homes
and 23 lots sold in Greater Morgantown. The vast majority of those homes are
considered production homes — homes of similar size and style that are built by
a single homebuilder. Slightly fewer than 33% of the new homes built were
estate homes — custom built homes on larger than average lots. Often these
homes are built by individuals or firms that specialize in custom homebuilding.
The following table compares the type of home and the sales by year since
2000.
Greater Morgantown Single-family Home Sales by Year

PRODUCTION ESTATE TOTAL MONTHLY

SALES SALES SALES SALES

2000 TO 2004 105 27 132 2.2
2005 85 45 130 10.8
2006 78 59 137 11.4
2007 98 61 159 13.3
2008 112 66 178 14.8
2009 118 51 169 14.1
2010 87 26 113 9.4
2011 27 5 32 2.7

TOTAL 710 340 1,050

Source: Vogt Santer Insights, Ltd.

The Greater Morgantown single-family housing market had such modest
production both before and during the Great Recession, it actually appears to be
unaffected by the forces that proved so challenging in other markets. Home
sales for development have never exceeded the rate of 14.8 per month, or 178
per year, which the market saw in 2008 — during the recession.

Within Greater Morgantown, there is a current inventory of 970 single-family
lots. A detailed listing of the lot inventory can be found in Addendum C — Field
Survey of Single-family Homes. The following table, which reflects an estimate
of the value of a home that might be built on a lot, summarizes the existing
inventory by price point.
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Monogalia County Single-family Home Inventory

PRODUCT EXISTING
AFFORDABILITY INVENTORY

LESS THAN $199,999 306
$200,000 TO $249,999 116
$250,000 TO $299,999 410

$300,000 TO $499,999 0
$500,000 AND HIGHER 138
TOTAL 970

Source: Vogt Santer Insights, Ltd.

Over 14% of the available lots are for home price points that exceed $500,000.
However, only 21.6% of recent homes sold are valued above $500,000. That
may be an indication that pent-up demand is being met, so production of higher
valued homes is decreasing. Just over 42% of available lots are for homes
valued between $300,001 and $500,000, yet the majority of homes existing in
the Greater Morgantown study area, some 52.7%, are valued between $100,000
and $299,999. This would indicate that existing homeowners, as well as
household new to the market, are not satisfied with the existing housing stock
and are creating demand for newer homes with higher values.

Please note the map codes displayed on the map refer to the codes used to
identify properties within the field survey in Addendum C. Addendum C
contains detailed maps for each of the cities and villages that contain surveyed
subdivisions. In addition, Addendum C contains detailed information such as
tax and school district, amenities, lot density and sales by builder to name a few.
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Greater Morgantown Single-family Home Demand

Based upon the capture rates established in well-developed single-family markets,
our analysis of new single-family homes within Greater Morgantown, current
demographic characteristics, other available housing choices, interviews with
realtors and examination of housing trends, we have applied capture rates to the
distribution of household income to estimate the potential demand for new single-
family housing in the Greater Morgantown study area.

Greater Morgantown Single-Family Home Demand (New Homes)

INCOME QUALIFYING CAPTURE ANNUAL DEMAND
RANGE HOME SALES PRICE HOUSEHOLDS RATE UNITS DISTRIBUTION
$30,000-$39,999 LESS THAN $140,000 3,189 0.002 6 5.3%
$40,000-$49,999 $140,001-$199,900 2,095 0.005 10 8.8%
$50,000-$74,999 $200,001-$299,900 4,142 0.008 33 28.9%
$75,000-$99,999 $300,001-$500,000 2,517 0.018 45 39.4%
$100,000+ $501,000+ 2,916 0.007 20 17.6%
TOTAL 114 100.0%

Source: Vogt Santer Insights, Ltd.

Based on our evaluation of the characteristics of Greater Morgantown and
historical sales volume of single-family homes within the area, we estimate the
area could generate up to 114 new home sales annually in the near term, to be
purchased by the number of household estimated to be in the market, delineated
by income. Note that to achieve maximum levels in various sale price categories
requires the market to offer all price points, locations and product alternatives.
For this reason, the actual sales by price point rarely exceed the projection of
support, except when supply exceeds demand.

It should also be noted that annual support levels are generally not cumulative. In
most markets, if there is support for new single-family homes at a particular price
point or concept and they are not offered in a specific area, households may leave
the area seeking this housing alternative, defer their purchase decision or seek
another housing alternative. We anticipate many potential buyers who would be
attracted to a proposed concept have either delayed their purchases (reflecting
pent-up demand) or opted for an existing single-family home alternative offered
in the market. This is particularly true during the recession, where many new
home purchases have been deferred due to economic reasons.

Within Greater Morgantown, there is a current inventory of 970 single-family
home lots. The following table compares the annualized demand by current
available product:

Vogt Santer
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Greater Morgantown Single-Family Home Demand/Inventory

PRODUCT ANNUAL EXISTING NET

AFFORDABILITY DEMAND INVENTORY INVENTORY
LESS THAN $140,000 6 0 -6
$140,000-$199,999 10 306 96
$200,000-$299,999 33 516 483
$300,000-$499,999 45 10 -35
$500,000 AND HIGHER 20 138 118
TOTAL 114 970 856

Source: Vogt Santer Insights, Ltd.

The above table details the Net Annualized Demand (NAD) for 2011 only. The
NAD in 2010 for Monogalia County is a current surplus of 970 lots. We estimate
that there is a surplus at all price points, except for lots that are less than $140,000
and homes between $300,000 and $499,999. The greatest surplus of units is for
product (or lots that would accommodate a product) from $200,000 to $299,999.
Based on current absorption rates, we estimate about an 8.5-year supply of single-
family lots within Greater Morgantown.

The smallest inventory is for product price at less than $140,000. While a product
strategy could be to develop this product, few builders can make this price point
profitable without additional public subsidies.

It should be noted that lots reserved for homes of over $500,000 may end up with
homes of a lesser value, likely $300,000 to $499,999, if sales so not occur in a
timely fashion.

In general, it is our opinion that the market is adequately served by the builders in
the market area and there is little need to address this segment of the market.

Greater Morgantown Condominium Supply

In Greater Morgantown, we identified a total of 34 condominium developments.
The 34 surveyed condominium/fee-simple projects include 13 developments with
578 units that were sold between January 2001 and January 2011. These projects
are categorized as established. The remaining 21 projects are active with unsold
condominium product. The active developments total 1,069 units, of which 738
have been sold. There is an inventory of 331 unsold units and another 459 units
are planned. A detailed explanation of the developments that were surveyed, as
well as maps that illustrate the locations of these facilities, can be found in
Addendum B. The map on the following page shows the locations of the
developments that were surveyed. The map codes correspond to the facilities
listed in Addendum B.

Vogt Santer
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The following table illustrates the status of properties included in our survey.

Greater Morgantown Status of New Condominium Projects

UNITS
NUMBER OF
PROJECT STATUS PROJECTS TOTAL SOLD AVAILABLE PLANNED
ACTIVE 21 1,069 738 331 459
ESTABLISHED 13 581 581 0 N/A
TOTAL 34 1,650 1,319 331 459

Source: Vogt Santer Insights, Ltd.

There are a total of 331 properties ready for-sale in Greater Morgantown with an
additional 459 planned units. In order to gain an understanding of the monthly
absorption rate, we must first examine historical sales of condominiums. The
following table lists the condominium sales by year since 2000.

Greater Morgantown Condominium Sales by Year

ESTABLISHED ACTIVE MONTHLY
YEAR PHASES PHASES TOTAL ABSORPTION
<1995 15 0 15 -

1995-1999 70 20 90 7.5
2000 TO 2004 161 107 268 45
2005 40 62 102 8.5
2006 77 125 202 16.8
2007 69 124 193 16.1
2008 89 110 199 16.6
2009 38 68 106 8.8
2010 19 117 136 11.3
TOTAL 578 733 1,311 9.1*

*Average Monthly Absorption From 2000-2010
Source: Vogt Santer Insights, Ltd.

Between January 2000 and January 2011, a total of 1,206 condominium units
were sold among the area projects. This is an average of 9.1 units monthly. The
highest number of condominium units sold in any one year was in 2006, when
202 units, or 16.7% of the total, were sold.
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The following table summarizes the area condominium absorption trends among
properties within Greater Morgantown.

Greater Morgantown Condominium Absorption

AVERAGE MONTHLY DISTRIBUTION OF CONDOMINIUM UNITS \
ABSORPTION ESTABLISHED ACTIVE \
(UNITSPERMONTH) NUMBER PERCENT NUMBER  PERCENT
<05 82 14.1% 207 28.0%
0.5TO0.9 197 33.9% 110 14.9%
1.0TO 1.9 93 16.0% 188 25.5%
2.0> 209 36.0% 233 31.6%
TOTAL 581 100.0% 738 100.0%

Source: Vogt Santer Insights, Ltd.
Given recent sales trends, there is slightly more than a three-year supply of
existing condominium units. The construction of the planned units would create
an additional four years of supply.

Greater Morgantown Condominium Demand

Based on our evaluation of the demographic characteristics of Greater
Morgantown and historical absorption trends, the area has the potential to absorb
up to 133 new condominium units priced from less than $140,000 to over
$400,000. It is important to note that this potential demand includes the entire
survey area. These figures also assume a wide variety of condominium housing
choices exist, including price, location and concept. The optimal support figure
of 133 units can only be achieved in an overbuilt market. The projection of 133
units is indicative of the historic housing slump in the U.S. as well as reflecting
the current sales performance of new condominiums in Greater Morgantown.

Greater Morgantown Condominium Demand

INCOME QUALIFYING CAPTURE ANNUAL DEMAND
RANGE HOME SALES PRICE HOUSEHOLDS RATE UNITS DISTRIBUTION
$30,000-$39,999 LESS THAN $140,000 3,189 0.01 32 24.1%
$40,000-$49,999 $140,000-$199,900 2,095 0.025 52 39.1%
$50,000-$74,999 $200,000-$299,900 4,142 0.008 33 24.8%
$75,000-$99,999 $300,000-$400,000 2,517 0.005 13 9.8%
$100,000+ $400,000+ 2,916 0.001 3 2.2%
TOTAL 133 100.0%

Source: Vogt Santer Insights, Ltd.
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Within the Greater Morgantown market, there is a current inventory of 361
condominium units. Furthermore, there are 459 planned units among 21 active
projects. The following table compares the annualized demand by available
product:

Greater Morgantown Condominium Demand/Inventory

NET
PRODUCT ANNUAL EXISTING ANNUALIZED PLANNED
AFFORDABILITY DEMAND INVENTORY DEMAND UNITS
LESS THAN $140,000 32 48 -16 74
$140,000-$199,999 52 266 -214 313
$200,000-$299,999 33 46 -13 57
$300,000-$399,999 13 1 12 15
$400,000+ 3 0 3 0
TOTAL 133 361 -228 459

Source: Vogt Santer Insights, Ltd.

The NAD in 2010 for Greater Morgantown reflects a surplus of 228 units. This
surplus for units only exists for condominiums priced under $299,999. There are
also an additional 444 units planned in this price category indicating an additional
3.5-year supply. Considering current sales trends, there is approximately a three-
year supply of existing units, yet planned and proposed projects combined could
provide over a six-year supply. Further, the existing inventory and planned units
cannot respond to the concepts of offering all product demand, locations and
concept to maximize optimal demand. The individual decisions of people involve
a multitude of factors, such as location, price and even an emotional feeling about
a prospective home, and cannot be predicted with 100% accuracy.

The smallest inventory is for product priced at more than $300,000. Demand for
this product in Greater Morgantown is very limited because incomes are
insufficient to support such developments.

Interviews with local realtors and developers provided further insight into the
market. Anna Marie Stephens one of the most active realtors in Monongalia
County and her brother, David Biofora, is associated with Metro Properties, one
of the largest rental agencies in Morgantown. Ms. Stephens said that the
condominium buyers are households seeking to downsize, empty nesters, the
elderly, student’s parents and even people buying condominiums as a secondary
residence for West Virginia University football games.
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Ryan Smith, salesman for Dan Ryan Builders, stated that few parents are
purchasing condominiums for their children while they are at school. It should be
noted that Ryan’s condominium sales are not near campus. He sees all different
types of people purchasing. Mr. Smith felt that more condominiums are being
built instead of single family homes due to the hilly terrain Morgantown has to
offer. He also commented that there is not much available land near the city to
build.

Mary Rose with Suncrest Village Condominiums experiences a wide draw of
homeowners. Suncrest Village ranges from owners in their 90’s, to graduate
students and parents of students buying a unit as an investment. She believes that
approximately 10% of the units in Suncrest Village were purchased by parents
looking to build equity.

Sheila Rosier with Fountain View stated that all ranges in ages are purchasing
condominiums. Fountain View is filled by graduate students, young urban
professionals, people downsizing and empty nesters. Approximately 8% of the
units are occupied by students and these units were financed by their parents. An
estimated 10% of their 119 units are being used as rentals.

Both Suncrest Village and Fountain View are located near West Virginia
University’s campus.

In general, it is our opinion that the market is over served by the builders in the
market area, and there is little need to address this segment of the market with
additional new construction. In fact, new construction should slow until demand
and supply are closer to equilibrium.

Greater Morgantown For-sale Housing Summary of Findings

Greater Morgantown as a whole has an 8.5-year supply of new single-family
lots. Based upon trends and statistics that VSI has collected across the nation,
this is a great deal of supply, especially in a community like Morgantown that
has seen steady growth, but not the unfettered growth of the Sun Belt, where
excess housing supply of this magnitude can often be found. The key to
reducing this excess supply is building housing units that are at a price point the
market can most readily absorb and offer the amenities that potential
homebuyers seek. If these elements can be addressed, and the lots are in
municipalities/school districts that are in demand, then it is possible the lots
could be absorbed slightly faster than they have historically.
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In addition to the single-family supply, there is a three-year supply of new built
condominiums with a three-year supply planned for construction. This segment
of the homeownership market has seen explosive growth over the past decade
due to lifestyle changes and geographic constraints. It is reasonable to believe
that this segment of the market will continue to respond well in the short to

medium term.

At the macro level (Greater Morgantown), the market for new for-sale housing
is adequately served, if not even over-served. If economic conditions improve
in the short-term, the existing supply should be absorbed, which will stimulate
the market for existing homes and spur interest among local developers who are
keen on building inventory.

E. ADDITIONAL MARKET CONDITIONS

ZONING

An examination of Morgantown’s zoning code yielded a group of residential,
commercial and industrial districts as well as several different zoning districts and
overlays.  These zoning classifications are very common among most

municipalities. A list of existing zones can be found in the following table:

ZONING DISTRICTS

ABBREVIATION DESCRIPTION

R-1 Single-family residential

R-1A Single-family residential

R-2 Single- and two-family residential
R-3 Multifamily residential

PRO Professional, residential and office
B-1 Neighborhood business

B-2 Service business

B-4 General business

B-5 Shopping center
Ol Office and industrial
I-1 Industrial

PUD Planned Unit Development

OVERLAYS
ISOD Interstate sign overlay district
SCOD/SSOD Sunnyside overlay districts
B-4 NPOD Neighborhood preservation overlay district

Source: City of Morgantown
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Morgantown’s primary zoning districts serve as a typical example of Standard
Euclidian zoning. First adopted in the city of Euclid, Ohio, Standard Euclidian
zoning is the most common in the United States and is exemplified by the division
of land uses into geographic districts designed to discourage or forbid other “non-
conforming” uses. The overlay districts are examples of Form Based zoning,
which is a style of zoning that allows for unique standards to be implemented in a
sub-district of a municipally. The Morgantown zoning code may wish to consider
adding two Standard Euclidian districts and one Form Based district, in order to
allow for greater specificity in the code.

1.

Institutional (Euclidian) — This zoning is usually reserved for tax exempt
or public entities, such as churches, local schools, fire station, police station,
museums, post offices, hospitals, pubic parks, playgrounds and utility
stations.

University/Research (Euclidian) — This type of land use allows a wide
range of use types and development standards tailored to meet the needs of a
large educational research complex and its surrounding environment. This
would not only include the university proper, but associated warehousing,
manufacturing, office space, laboratories and dwelling units.

Urban overlay (Form Based) — This classification may work best as an
overlay and would be similar in design to the Sunnyside overlay districts in
regard to fenestration, setback, parking requirements, etc. Creation of a
universal urban overlay would eliminate the need for specific neighborhood
commercial overlays.
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The balance of the Greater Morgantown study area falls under the zoning
authority of the Monongalia County Planning Commission. This regional
planning organization has adopted a similar group of zoning districts, which can
be found in the following chart:

ZONING DISTRICTS

ABBREVIATION DESCRIPTION
R-0 Future residential
R-1 Low density residential
R-2 Single- and two-family residential
R-3 Medium density residential
R-4 High density residential
C-1 Neighborhood business
C-2 Convenience retail and other services
C-3 Large scale retail, service, entertainment
M-2 Light industrial
OSR Open space and recreational
I-1 Institutional
PUD Planned Unit Development

Source: Monongalia County Planning Commission

These zoning classifications are strictly adherent to the Standard Euclidian zoning
philosophy, which is a proven methodology employed by thousands of
municipalities across the United States. These standards can easily be applied to
both rural and urban areas, such as the area overseen by Monongalia County
Planning Commission. As a result, they are reasonable and adequate for the area.

FORECLOSURES

As part of the Financial Crisis of 2007-2010, sometimes referred to as the Great
Recession, housing markets across the United States experienced a significant
increase in the number of foreclosed homes. According to most economists, this
occurred for a variety of reasons, including unsustainable lending practices, an
overbuilding of housing product, over extending personal household credit and an
over-valuation of housing value. Through the 1990s and 2000s, the value of
housing increased at a rapid and unsustainable rate. It resulted in many
homeowners financing other spending priorities through second mortgages or
lines of credit. As housing values began to decline, households could no longer
finance their other debt through the value of their homes, nor could they refinance
their adjustable rate mortgages. Once these mortgages began to reset and
homeowners could not pay their new, higher mortgages, lenders began
foreclosure proceedings. The bubble was generated by a combination of factors.
Among them, easy access to credit for consumers, poor underwriting procedures
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by lenders, sub-prime lending, predatory lending and an increased debt burden for
consumers.

This foreclosure crisis has continued into 2011, but an examination of the
Morgantown area, and West Virginia as a whole, yields some interesting results.
The following charts and graphs represent activity over the last 12 months. The
first graph represents the community’s foreclosed housing units as a percentage of
the total number of housing units.

Foreclosure Rates
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Source: RealtyTrac* and VVogt Santer Insights, Ltd.

Morgantown and Monongalia County have a foreclosure rate six times less than
the national average, with 0.03% of housing units being foreclosed upon. The
state of West Virginia’s foreclosure rate is nine times lower than the national
average at 0.02%. Greater Morgantown, and West Virginia as a whole, remains
somewhat insulated from housing crisis due to its slow, stable growth and limited
subprime mortgage lending.

The following chart represents the actual number of foreclosures in Morgantown

over the past twelve months, as well as the average 30-year fixed interest
mortgage rate.
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Morgantown Foreclosure Activity and 30-year Interest Rate
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There were a total of 46 foreclosures over the past 12 months, or 3.8 per month.
In a market with just under 31,000 housing units, this number is statistically
insignificant. While Morgantown’s foreclosures have some impact on its 13.0%
vacant housing rate, it is not the driving force. There are approximately 1,600
more vacant housing units in 2010 than in 2000, and the number of foreclosed
properties cannot statistically account for more than a third of the new vacant
housing units. Some housing units are vacant because they are currently for-sale
or for-rent. However, returning the balance of these units to a functional use will
be difficult as they are likely considered functionally obsolete and/or inhabitable.
Households in the marketplace desire amenities in their housing that often are not
available in older housing stock (open kitchens, larger closets, etc.). There are
two broad, potential strategies that can address these vacant homes.

The first potential strategy is rehabilitation. Since the private sector does not see
a market for these homes (if it did, the homes would not be vacant), the public
could intervene to rehabilitate them and put them back in to productive use.
Because there are few, and ever diminishing, resources for these types of
activities, Morgantown and the Housing Authority would have to determine how
to finance this development. Two potential avenues to pursue are assigning a
greater percentage of the city’s CDBG allocation to finance an
acquisition/rehabilitation and subsidize homeownership, or make the properties
rental, possibly even allowing tenants to use Housing Choice Vouchers.
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The second strategy is demolition. The acquisition and demolition of properties
in poor condition, but that are also highly visible, such as commercial corridors,
arterials and houses visible from the highways. Eliminating these structures would
allow Morgantown to make an immediate psychological impact, as well as
legitimately remove blight.

HOUSING VALUES

Arm’s length sales data from 2005 to the end of the third quarter of 2001 were
collected from the Monongalia County Recorder’s office.  Transaction
information from 2004 and earlier was not available. County-wide, there were
2,440 arm’s length transactions, or approximately 361.5 per year. Since nearly
40% of these transactions (928) are located in the city of Morgantown and
delineated by Ward, they will be analyzed separately from the sales in the balance
of the county.

City of Morgantown

Several of the city’s wards have very similar sales patterns. The 4™ Ward and 5"
have a similar number of sales during the study period (144 and 155 respectively)
and they have a median sales price within 5% of one another five out of the seven
different calendar years analyzed. Annual median prices fluctuate between the
$110,000s and $140,000s.

Ward 7 is the best performing geography with annual median sales consistently
$30,000 to $100,000 high than the other wards. It is the only ward to have annual
median sale price above $200,000 (2005, 2010 and 2011). This occurs because
the ward is completely within the boundaries of the Suncrest neighborhood, a
popular urban community that has benefitted from recent investment.

The 2" Ward consistently has the second highest annual median sales price in the
city with annual median prices ranging from $133,000 in 2009 to $165,000 in
2009. Like Ward 7, it benefits from having nearly identical boundaries as the
popular South Park neighborhood.

Ward 6 averages less than one sale per month, so although it often exhibits the
lowest annual median sales point, this may be because of insufficient data. A
more acute version of this situation exists in the 3" Ward where there is no sales
data four of the seven years being studied.

Greater Morgantown

Data from the Assessor’s office is organized by geography. Since some
geographies are too small to generate a significant number of annual sales,
transactions in these smaller places are only reflected in the numbers represented
by the Monongalia County row.
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This row also includes sales in communities shown on Greater Morgantown sales
chart, but excludes sales in the city of Morgantown.

Homes in the Union area, which is northeast Greater Morgantown and includes
Cheat Lake, consistently have the highest annual median sales price. The median
sales price has only dropped below $200,000 in 2005 and 2011, but in both cases
it remained in the $190,000s.

Brookhaven and Morgan (the unincorporated area in the center of Greater
Morgantown) both tend to have annual median home sales values above $150,000
throughout the study period, although values fall off slightly in Brookhaven
during 2006 and 2007 ($135,000 and $133,000 respectively).

Grant (the western unincorporated portion of Greater Morgantown) and Westover
exhibit similar annual median home price variations as Monongalia County. Price
in Grant peaked in 2009 at $157,500 and had their weakest year in 2006 at
$61,700. Westover was slightly more consistent, varying between a high of
$118,500 in 2009 and a low of $79,000 in 2005. Monongalia County also had its
high sales prices in 2009 at $138,000 and its lowest year in 2005 at $97,000.

Cassville has many of the lowest annual median sales prices, but on average, there
are less than 9 home sales per year. The number of sales combined with the fact
that sales prices move from $35,000 to $130,000 and back down to $43,000,
makes it difficult to provide any meaningful analysis.

As is common is most American cities, an inverse bid rent curve exists. That is to
say with the exception of a few gentrified urban neighborhoods, Suncrest, South
Park and Evansdale in the case of Morgantown, the highest housing values are
found in the suburbs of a region. In Greater Morgantown, Cheat Lake has the
highest housing values.
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2005 2006 2007 2008 2009 2010 2011*

City of Morgantown 1st Ward| $ 140,000 | $ 119,000 | $ 147,500 | $ 155,500 | $ 129,000 | $ 140,250 [$ 123,500
Housing Sales by Ward 2nd Ward| $ 144,500 | $ 165,000 | $ 143,000 | $ 145625 |$ 133,000 | $ 171,750 [$ 159,000
3rd Ward| $ 177,000 | $ 164,000 $ 302,000
4th Ward| $ 140,000 | $ 135,000 | $ 118,500 | $ 145,000 | $ 132,000 | $ 131,250 [$ 126,000
5th Ward| $ 103,750 | $ 122,250 | $ 118,000 | $ 123,250 |$ 138,400 | $ 132,250 [$ 133,000
6th Ward| $ 79,500 | $ 132,500 | $ 140,263 | $ 102,500 | $ 113500 | $ 83,700 | $ 142,500
7th Ward| $ 240,000 | $ 187,500 | $ 194,000 | $ 195,000 |$ 173,500 | $ 218,750 [ $ 200,000

Source: Monongalia County Assessor's Office
* As of September 30, 2011
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Greater Morgantown

Housing Sales by Municipality

Monongalia County** | $ 97,000 [ $ 99,000 | $ 114,500 | $ 130,000 | $ 138,000 | $ 98,500 | $ 136,575
Brookhaven $ 162,500 | $ 135,500 [ $ 133,000 | $ 174,000 | $ 185,000 | $ 196,950 | $ 148,500
Cassville $ 35,000 |$ 82,000 | $ 74576 | $ 130,000 | $ 43,000 | $ 92,500 | $ 115,500
Grant $ 97,000 |$ 61,700 [ $ 133,000 | $ 125,000 | $ 157,500 | $ 85,000 | $ 124,650
Morgan $ 151,000 | $ 155,000 | $ 156,500 | $ 159,500 | $ 175,000 | $ 158,700 | $ 149,000
Union $ 197,450 | $ 206,000 [ $ 228,500 | $ 221,750 | $ 222,200 | $ 214,000 | $ 190,000
Westover $ 79,000 | $ 90,000 | $ 113,000 | $ 110,000 | $ 118,500 | $ 104,500 | $ 90,000

Source: Monongalia County Assessor's Office
* As of September 30, 2011
** Excluding the city of Morgantown
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* Founded in 1996, RealtyTrac (www.realtytrac.com), is the leading online marketplace of
foreclosure properties, with more than 1.5 million default, auction and bank-owned listings from
over 2,200 U.S. counties, along with detailed property, loan and home sales data. The company’s
mission is to make it easier for consumers, investors and real estate professionals to locate,
evaluate, buy and sell properties. RealtyTrac is the only major real estate website to feature
foreclosure, auction, bank-owned, for-sale-by-owner, and resale properties.

RealtyTrac collects and aggregates foreclosure data from more than 2,200 counties, covering more
than 90 percent of U.S. households, appends the data with estimated property values, comparable
sales, loan history, tax lien and bankruptcy records, trustee and lender information and property
details and updates the entire database twice daily.

RealtyTrac has been chosen to supply foreclosure data and services to Yahoo! Real Estate, Trulia,
Zip Realty, RE/MAX International, Prudential Real Estate, Keller Williams Realty, Long &
Foster, Weichert Realtors, Realty Executives, Exit Realty, The Real Estate Book, The Wall Street
Journal, and many other specialized real estate and local news websites.

RealtyTrac publishes a monthly U.S. Foreclosure Market Report, which is the most widely quoted
foreclosure trend report in the country, having been featured in stories on The CBS Evening News,
ABC World News, NBC Nightly News, Money, Time, FOX News, CNN, CNBC, MSNBC, The
Wall Street Journal, Los Angeles Times, Chicago Tribune, San Francisco Chronicle, The Denver
Post and dozens of other national, regional and local broadcast, print and online news outlets. The
company also publishes a quarterly and annual recap of foreclosures, and a quarterly report that
ranks the top 100 metropolitan areas by their foreclosure rates.

** Zillow (www.zillow.com) is an online home and real estate marketplace dedicated to helping
homeowners, buyers, sellers, renters, real estate agents, mortgage professionals, landlords and
property managers find and share vital information about homes, real estate and mortgages. We
are transforming the way consumers make home-related decisions and connect with real estate
professionals.

Zillow has a database of more than 100 million U.S. homes - including homes for sale, homes for
rent and homes not currently on the market. Add to that Zestimate® home values, Rent Zestimates
and lots of other useful information you won't find anywhere else, and as a result, consumers are
given an edge in real estate.

Vogt Santer

111-36 Insights



http://www.realtytrac.com/
http://www.zillow.com/
http://www.zillow.com/wikipages/What-is-a-Zestimate/
http://www.zillow.com/wikipages/What-is-a-Rent-Zestimate/

IVV. Analyze the Impact of Existing Housing Programs

In this section, an analysis of existing local housing programs will be completed.
This analysis will take stock of current efforts and make suggestions for
improvements and efficiencies if warranted.

A. COMMUNITY DEVELOPMENT BLOCK GROUP (CDBG) ALLOCATION

Enacted in 1974, the Community Development Block Group (CDBG) program is
one of the longest running programs administered by the United States
Department of Housing and Urban Development (HUD). It is popular nationally
as it is more flexible than some other federal entitlement programs; however,
most recipients of CDBG funds spend their allocation in adherence to a series of
broad national priorities. These priorities are activities that benefit low- and
moderate-income people, the prevention or elimination of slums or blight or other
community development activities to address an urgent threat to health or safety.
CDBG funds may be used for community development activities, the construction
of public facilities and public improvements, construction and maintenance of
neighborhood centers and the conversion of school buildings, public services,
economic development, job creation/retention activities and historic preservation
activities in low-income neighborhoods.

Over the past three years, Morgantown has received between $543,000 and
$659,000 (including past year program income) of CDBG funds from HUD. This
allocation must undergo an analysis of community needs to prioritize where it
should be spent, perhaps prioritizing projects that leverage other dollars or that
have an immediate need over other well deserving programs. CDBG resources
have been divided into the following broad categories:
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DOLLAR
2009 ALLOCATION AMOUNT PiRLCL%I\gAPﬁg I\?F
ADMIN/PLANNING $96,000 17.7%
PUBLIC SERVICE (HOMELESS) $81,486 15.0%
HOUSING $175,000 32.2%
INFRASTRUCTURE $190,756 35.1%
TOTAL $ 543,242 100.0%
Source: City of Morgantown
DOLLAR
2010 ALLOCATION AMOUNT Pi'T_CL%NCTAAT‘fgl\?F
ADMIN/PLANNING $120,479 18.3%
PUBLIC SERVICE (HOMELESS) $97,126 14.8%
HOUSING $141,305 21.5%
INFRASTRUCTURE $200,726 30.5%
REHABILITATION (BUILDINGS OF NON-PROFITS) $98,500 15.0%
TOTAL $ 658,136 100.0%
Source: City of Morgantown
DOLLAR
2011 ALLOCATION AVOUNT Pi‘ﬁ%’“&”ﬁgl\?':
ADMIN/PLANNING $103,000 18.5%
PUBLIC SERVICE (HOMELESS) $83,617 15.0%
HOUSING $149,575 26.8%
INFRASTRUCTURE $189,262 34.0%
REHABILITATION (BUILDINGS OF NON-PROFITS) $32,000 5.7%
TOTAL $557,454 100.0%

Source: City of Morgantown

Housing is clearly an important part of these allocations, taking the second largest
share of CDBG dollars each year. These resources fund housing rehabilitation
programs, an emergency home repair program, a housing accessibility fund, a
down payment assistance program and a lead paint testing/abatement program. It
should be noted that some of the money spent in the Public Service and
Rehabilitation line items go to benefit the Bartlett House Emergency Shelter and
infrastructure for affordable housing projects. If these dollars are added to the
Housing line item, then affordable housing would be the largest recipient of

CDBG dollars from 2009 to 2011.
following charts.
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DOLLAR
2009 ALLOCATION AMOUNT Piﬁ_‘f_%'\(':%?g,\?':
ADMIN/PLANNING $96,000 17.7%
PUBLIC SERVICE (HOMELESS) $27,500 5.1%
HOUSING $232,161 42.7%
INFRASTRUCTURE $52,886 9.7%
TOTAL $408,547 100.0%

Source: City of Morgantown

DOLLAR
2010 ALLOCATION AVIOUNT Piﬁ_f_%'\é%?gl\?':
ADMIN/PLANNING $120,479 18.3%
PUBLIC SERVICE (HOMELESS) $35,155 5.3%
HOUSING $246,632 37.5%
INFRASTRUCTURE $200,726 30.5%
REHABILITATION (BUILDINGS OF NON-PROFITS) $30,760 4.7%
TOTAL $633,752 100.0%
Source: City of Morgantown
DOLLAR
2011 ALLOCATION = VOUNT Piﬁ_f_%'\é%?gl\?':
ADMIN/PLANNING $103,000 18.5%
PUBLIC SERVICE (HOMELESS) $34,769 6.2%
HOUSING $236,292 42.4%
INFRASTRUCTURE $189,262 34.0%
REHABILITATION (BUILDINGS OF NON-PROFITS) $41,486 7.4%
TOTAL $604,809 100.0%

Source: City of Morgantown

Because of the competitive nature of CDBG funds within municipal government,
it is difficult to envision a scenario whereby more resources are allocated to
housing programs. However, an argument could be made that the current
capacity of the Bartlett House is insufficient. According to Bartlett House, it had
20,071 shelter nights in Fiscal Year 2009-2010. If the total number of shelter
nights is divided by the number of days that Bartlett House is open during their
Fiscal Year (365), then it can be concluded that the facility is serving an average
of 55 people per night. Since there are only 34 beds at Bartlett House, it is
operating at nearly twice its capacity. An expanded facility, or even a second
shelter, could be a strategic investment of future CDBG funds.
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B. MORGANTOWN HOMECOMING

Morgantown Homecoming is a single-family housing acquisition/ rehabilitation/
sales program administered by the Fairmont/Morgantown Housing Authority
(FMHA) since 2005. It is financed with funds from the FMHA, the West Virginia
Housing Development Fund and the C.W. Benedum Foundation and is focused in
the Morgantown neighborhoods of First Ward, Wiles Hill, Woodburn and
Greenmont. Because the program is funded completely with private dollars,
home sales are not income restricted as they are with entitlement funds. In a tight
credit market where buyers can be difficult to identify, this allows for the greatest
range of potential buyers. Additionally, without the deep subsidies often required
to make homes affordable to income-qualified households, the program can help
increase comparables in the neighborhood.

The program had addressed the homes in the chart below.

LIST PRICE /
ADDRESS ASSESSED

VALUE
1028 Charles Avenue $148,500
806 Madison Avenue $197,400
436 Center Avenue $170,000
222 Cherry Street $115,000
540 Elmina Street $107,000
354 Overdale Street $118,700
228 Green Street $160,000
458 Morgan Street $190,000
350 Virginia Avenue $117,000
460 Virginia Avenue $158,200
616 Monongalia Avenue $179,000
230 Green Street $112,805
806 White Avenue $149,252
802 Madison Avenue $158,000
812 Madison Avenue $153,000
621 Richwood Avenue $78,000
1004 Ridgeway Avenue $118,000

Source: FMHA
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Despite the modest volume of homes addressed through the program,
Morgantown Homecoming should be considered a success. It is augmenting the
housing activities that the city addresses with its CDBG and NSP allocations, but
targets a buyer with a more diverse household income. In many ways, it fills the
institutional gap that the absence of a strong, community based non-profit would
provide.

C. COMMUNITY HOUSING DEVELOPMENT ORGANIZATION (CHDO)

Greater Morgantown would benefit from the creation of a dedicated Community
Housing Development Organization (CHDO). A CHDO is a special type of non-
profit organization that focuses on the development of housing for households
with incomes under 80% AMHI, adjusted for family size. In Monongalia County,
that equates to the following incomes:

MONONGALIA COUNTY INCOME LIMITS
Number of People % % 4 5

in Household

80% AMI $30,200 | $34,500 | $38,800 | $43,100 | $46,550 | $50,000 | $53,450 | $56,900
Source: HUD

Augusta Development Corporation is a CHDO with a mandate to create housing
in Monongalia, Preston, Taylor and Marion Counties. Since their inception in
1999, they have developed four units in Morgantown with the intent to develop an
additional four units in the spring. While this is a positive development, the
community would benefit from a dedicated local CHDO, with key positions
staffed by experienced affordable housing practitioners. A CHDO focused on the
local needs of the community would be able to more effectively deliver services.
The definition of “community” can vary based upon local needs. The CHDO
could be designed to serve the entire county, or a specific neighborhood
depending upon the desire of its incorporators. CHDOs are eligible to receive
project based and operational HOME Investment Partnerships dollars. Although
neither the city of Morgantown nor Monongalia County receive a HOME
allocation, the state of West Virginia does. They are mandated to distribute up to
5% of their allocation for CHDO administrative costs and 15% of CHDO
sponsored projects. The state’s HOME allocation is administered by the West
Virginia Housing Development Fund. They issue a Request For Proposals and
CHDOs from around the state compete for these dollars. It should be noted that
North Central West Virginia Community Action is a CHDO and it engages in
some housing related activities in Monongalia County.
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D. HOUSING CHOICE VOUCHERS (HCV’s)

The Fairmont/Morgantown Housing Authority currently manages 576 Housing
Choice Vouchers in Monongalia County. Nearly 86% of these Vouchers are in
use in Morgantown, with another 9.4% in Westover. The remaining 27 VVouchers
are scattered throughout eight different communities. The distribution of
Vouchers is shown in the following table.

HOUSING CHOICE VOUCHERS BY
MONONGALIA COUNTY MUNICIPALITY

MUNICIPALITY  UNITS PERCENT

Morgantown 495 85.9%
Westover 54 9.4%
Granville 9 1.6%
Dellslow 6 1.0%
Maidsville 3 0.5%
Star City 3 0.5%
Osage 3 0.5%
Cassville 1 0.2%
Core 1 0.2%
Pursglove 1 0.2%
Total 576 100.0%

Source: Farimont/Morgantown Housing Authority

VSI attempted to geocode the Voucher addresses in order to learn more about
their spatial location and determine if and where concentrations of VVouchers exist.
Nearly half of the addresses “failed.” This means that the computer could not link
the address on file at the housing authority with an actual USPS address. This is
common for addresses like “Rt 3 Box 477 Apt 3, Dellslow, WV 26531” or
“Healthy Heights Lot 36, Morgantown, WV 26508.” Computer geocoding has a
higher success rate with addresses like “123 East Main Street.” Despite high fail
rate, the Housing Choice Voucher map has been included on the following page.
It illustrates a high concentration of VVouchers in the southern part of Morgantown
as well as in Westover.

The waiting list for Housing Choice Vouchers is approximately 800 names long
and has been at this level for several years. It is difficult to know whether or not
this represents a true need for affordable housing. First, it is possible that multiple
people from the same household are on the list. Second, it is possible that people
on the list are adequately housed, but prefer the flexibility of tenant-based Rental
Assistance over project-based assistance. Nevertheless, the fact that a waiting list
exists indicates that there is an unmet need. Third, since Housing Choice
Vouchers pay rent that exceeds 30% of the household’s income, households may
be seeking a way to reduce their housing costs even though they are presently
adequately housed.
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V. Retirement Housing Demand

PURPOSE

An examination of the potential viability of new affordable senior housing was
examined for the Greater Morgantown area. Demographic data projections were
generated for this market area and a field survey of existing product was
conducted. The results of this field survey can be found in Addendum B. The
analysis evaluates the potential for three types of senior housing projects; income
qualified housing under the Low Income Housing Tax Credit (LIHTC), assisted
living facilities and congregate care. Although part of our field survey, nursing
homes were not included in the analysis because they are licensed and certified by
the State of West Virginia and are not necessarily responsive to market demand.

Low Income Housing Tax Credit (LIHTC)

Demographic data was collected, then refined by age, tenure and income to
provide a forecast of potential support for a new affordable senior project. For
this portion of the analysis, we considered all households age 55 and older, which
is the federal minimum under the Low Income Housing Tax Credit (LIHTC)
program. We also determined a select income band for households that would
most likely support a LIHTC project.

Any potential LIHTC project will have to target a specific income band within a
given market area. As this is a preliminary analysis and not project specific, we
have used an income band that will include the households most likely to support
a senior LIHTC project. Each income band is based on the estimated Area
Median Household Income (AMHI) as established by HUD. Although the
potential senior development does not have a specific project description, we have
made several assumptions to determine the minimum and maximum allowable
incomes.

To determine the maximum allowable income, we can assume there will be one-
and two-bedroom units that will serve up to two-person senior households. As
such, we have determined the maximum allowable household income will be
based on a two-person household. Furthermore, we assume that LIHTC units will
not target households earning more than 60% of the Area Median Household
Income. Each community has its own maximum allowable income for this
criteria based on the median household income as established by HUD. In
Monongalia County, income is limited to $25,900 for a two-person household that
is renting (or wants to rent) a unit at 60% AMHI. We identified this maximum
income level for each community.

V-1
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To determine the minimum required income, we must first determine the
minimum yearly gross rent (rent plus tenant-paid utilities) that a potential
property may offer. As there is no project concept, we have assumed a lowest
gross rent for a project. For the purposes of this analysis, we assume that most
non-subsidized LIHTC communities will not target households with incomes
below 40% of AMHI. As such, we have determined the maximum allowable
gross rents for one-bedroom units targeting households at 40% AMHI for each
community that are based on maximum gross rents published by HUD. For
example, Monongalia County has a maximum gross rent of $495 for a one-
bedroom unit.

Leasing industry standards typically require households to have rent-to-income
ratios of 27% to 40%, with 40% being common for senior housing developments.
As we are assuming the potential project will have a lowest gross rent based on
the maximum gross rent for one-bedroom units targeting households with
incomes of up to 40% of AMHI, we can determine what the minimum annual
household expenditure (rent plus tenant-paid utilities) at a potential project will
be. For example, in Monongalia County, the lowest gross rent of $495 will yield
an annual household expenditure of $5,940. We applied a 40% rent-to-income
ratio to the minimum annual household expenditure, which yields a minimum
annual household income requirement. In Monongalia County, the minimum
annual household expenditure of $5,940 would require a minimum annual
household income of $14,850 when the 40% rent-to-income ratio is applied.
Naturally, a higher minimum income could yield a narrower band of income
eligibility, while a lower minimum income would increase the band of income
eligibility.

This process of determining the maximum and minimum allowable income was
computed in this analysis. Vogt Santer Insights Ltd. then projected the number of
senior households that will have incomes between the minimum and maximum
allowable incomes based on age and tenure. For example, the income band for
Monongalia County is $14,850 to $25,900.

Once the universe of qualified households was established, we applied a potential
capture rate to each base. This capture rate is based on Vogt Santer Insights’
previous experience with senior Tax Credit developments in markets nationwide
and senior housing market analysis benchmark standards. Naturally, there are
markets where higher capture rates can be achieved and conversely, markets
where lower rates are achievable. For this analysis, we determined the capture
rate for all communities based on the number of age- and income-qualified senior
renter households, while also considering the number of age- and income-
qualified owner households in the market. The number of qualified owner
households is significant to new construction Tax Credit projects because senior
homeowners may opt to downsize from their current living choice to seek a more

Vogt Santer
Insights




leisurely and maintenance free lifestyle. For the purposes of this analysis, we
have conservatively applied a 15.0% capture rate to the number of projected age-
and income-qualified renter households within the study area to estimate the
potential number of supportable units.

Finally, Vogt Santer Insights identified existing non-subsidized senior LIHTC
units within a given market area. These units will be the primary competition for
any proposed project and must be deducted from the total support. The net result
is the potential unmet demand within the market area. Note that no general
occupancy apartments were considered as competitive units in this preliminary
analysis, although senior renters may reside at these properties. The table below
summarizes this process.

APPLY A POTENTIAL
15.0% UNMET
RENTER EXISTING DEMAND

TOTAL AGE- AND
INCOME-QUALIFIED

*
HOUSEHOLDS ONLY  COMPETITIVE FOR

CAPTURE RENTAL RENTAL
PRIMARY MARKET AREA RENTERS OWNERS RATE** UNITS UNITS
GREATER MORGANTOWN 260 753 39 0 40-46
Source: ESRI, Vogt Santer Insights, Ltd.
*Based on 40% maximum one-bedroom rents and two-person maximum incomes at 60% of AMHI per community
**Potential number of supportable units in the market

Based on this analysis, Greater Morgantown is demonstrating market support
for non-subsidized senior Tax Credit units. All types of senior housing are
performing well, including market-rate, government-subsidized Tax Credit,
nursing homes and assisted living properties. These properties will not be
competitive with a Low-Income Housing Tax Credit property.

It should be noted that these figures are preliminary and would require further
analysis to determine the exact number of qualified households that could
support a specific project within each area. Factors such as proposed rents, unit
styles, surrounding land uses, proximity to site community services and
economic conditions would all have to be carefully considered before
determining if a specific project was indeed feasible within a given market. In
addition, there is the potential that we may have missed a potential competitor
in these markets that would affect our projection of net support.

Assisted Living Facilities

We identified and surveyed two assisted living facilities in the Greater
Morgantown study area. The following table summarizes distribution of
assisted living beds by unit type, weighted average monthly fee per unit type, as
well as occupancy:
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UNIT TYPE

Assisted Living

MONTHLY
= =

UNITS

SHARE

NUMBER
VACANT

% OCCUPIED

SLEEPING ROOM $3,600 39 49.4% 2 94.9%
STUDIO $3,872 16 20.3% 0 100.0%
ONE BEDROOM $4,181 24 30.4% 0 100.0%
TOTAL 79 100.0% 2 97.5%

*Weighted average monthly fee for private occupancy units

Approximately one-fifth (20.3%) of assisted living beds surveyed are within the
studio unit configurations. The studio unit type, which includes kitchenette
facilities, is becoming more prevalent in markets that contain higher shares of
modern (post-1998 vintage) product. The age of these two properties (1984 and
1999) is a contributing factor as to why the percentage of this type of unit is so
low.

Administrators comment that residents and their families increasingly express a
strong preference for single-occupancy beds. Residents often move to double-
occupancy configurations out of economic necessity. An increasing share of
facilities market a smaller share of beds than that for which they are licensed
because of the demand to house a greater number of single-occupancy residents.

We have based our estimates of support on a typical fee range offered at the non-
entrance communities. These fees are as follows:

Sleeping room - $3,700
Studio - $4,000
One-bedroom - $4,300

The assisted living facilities are individually summarized in the following table.

MAP YEAR TOTAL NUMBER
1.D. PROJECT NAME OPEN BEDS VACANT OCCUPANCY
EVERGREEN OF MORGANTOWN
A-1 ASSISTED LIVING 1999 39 94.9%
A-2 THE VILLAGE AT HERITAGE POINT 1984 40 100.0%

Both properties are performing very well in the marketplace. This indicates that
there is strong support for additional assisted living units.
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The following table details square footages for the assisted living facilities
surveyed:

Assisted Living Facilities Unit Square Footage

SLEEPING STUDIO/ ONE-
PROJECT NAME ROOM EFFICIENCY BEDROOM
EVERGREEN OF MORGANTOWN
A-l ASSISTED LIVING 375-490 N/A N/A
A-2 THE VILLAGE AT HERITAGE POINT N/A 262 350-400

The unit sizes range from 375 to 490 square feet for sleeping rooms, 262 square
feet for a studio/efficiency and 350 to 400 square feet for a one-bedroom unit. It is
our opinion, based upon the configuration of units in this market, that new
assisted living units should be configured as follows:

Sleeping Room — 450 square feet
Studio — 300 square feet
One-bedroom — 425 square feet

Support for Assisted Living

Assisted living facilities cater to residents who need assistance with Activities of
Daily Living (ADLSs) on a frequent basis, but do not have a high enough level of
infirmity to warrant residence at a nursing facility. The need for assistance with
Instrumental Activities of Daily Living (IADLS) is not as predictive as the need
for ADLs in terms of requiring a residential care facility. ADLs include
transferring, moving, dressing, eating and toileting. IADLs include management
of medications and finances, shopping, preparing snacks and meals and
housework.

Disability Rates

To establish the universe of older adults most likely to require assisted living, we
have applied ADL need rates based upon the Medicare Current Beneficiary
Survey (2003) as reported by the National Center for Health Statistics (2004).
These rates are summarized by age group and applied to the population age 75
and older:
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2015 75+ POPULATION

AGE GREATER SHAREWITH3TO ESTIMATE OF SHARE
CATEGORY MORGANTOWN 6 ADLS ~ WITH3TOG6 ADLS |
75TO79 1,525 X7.3%= 112
80TO 84 1,101 X 20.6% = 227
85+ 1,475 X32.7%= 482
TOTAL 4,101 X 20.0% = 821

Applying these disability rates to the age 75 and older population (2015) yields
821 individuals who will require three to six ADL services. The overall share of
these individuals is 20.0%.

Based upon research at Brigham and Women’s Hospital, 7.4% of people between
the ages of 65 and 85, and 47% of people over age 85 suffer from probable
Alzheimer’s. Applying these statistics to the populations within the market area
yields the following rates:

75+ POPULATION 2015 STUDY AREA

65-74 75-79 80-84 85+ TOTAL
SENIOR RESIDENTIAL CARE MARKET AREA 5,380 1525 1101 1,475 4,101
ALZHEIMER'S AFFLICTION RATE 1.7% 13.6% 26.9% 47.0% 29.2%
TOTAL NUMBER AFFECTED 89 207 296 693 1,196

The estimated Alzheimer’s affliction rate for the study area population age 75 and
older is 29.2%.

Financially Qualified Population for Assisted living

Based upon fees reported at existing facilities, we have used a weighted average
monthly fee of $3,850 for assisted living to gauge support for new beds in this
market. Other assumptions include:

The resident would pay 80% of his or her income toward monthly fees, with
much of the remaining 20% going toward medications and personal items.

We have assumed a 2.0-year stay within assisted living, based upon 2008 data
provided by the American Seniors Housing Association (21 months is the
reported national average for that year).
We have used a projected date of 2015.

These assumptions yield the following total cost for assisted living:

$3,850 x 12 = $46,200/80% = $57,750 x 2 years = $115,500
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Net Worth Qualification

The following table summarizes net worth as estimated for the preliminary Site
PMA for 2010, and the share of qualified age 75 and older householders with net
worth at the targeted price point:

NET WORTH, 75+ HOUSEHOLDERS
GREATER MORGANTOWN - 2010

X SHARE
75+ QUALIFIED @
HOUSEHOLDS $3,850 = NUMBER QUALIFIED @ $3,850

< $15,000 362 - -

$15,000 - $34,999 115 - -

$35,000 - $49,999 101 - -

$50,000 - $99,999 338 - -
$100,000 - $149,999 307 69.0% 212
$150,000 - $249,999 434 100.0% 434
$250,000 - $499,999 398 100.0% 398
$500,000 + 452 100.0% 452

TOTAL 2,507 59.7 1,496

Source: ESRI; Net worth is total household wealth minus debt, secured and unsecured, and includes home equity, equity in pension
plans, net equity in vehicles, IRAs and Keogh accounts, business equity, interest-earning assets and mutual fund shares, stocks and
other investments. Net worth figures do not include monthly income.

There are an estimated 1,496 net worth-qualified age 75 and older households for
assisted living in the Greater Morgantown area. Applying the share of one-person
age 75 and older households (52.1%) to the net worth-qualified households yields
a support base of 779 one-person, net worth-qualified age 75 and older
households, respectively.

Income Qualification

Because net worth does not include monthly income, we also consider support
from income-qualified households. To avoid overstating demand, we have
assumed a 50% overlap in net worth-qualified and income-qualified households.
The following table summarizes income by household size for age 75 and older
householders:
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75+ HOUSEHOLDS BY SIZE AND INCOME
GREATER MORGANTOWN

2010 (ESTIMATED)

3-PERSON TOTAL

LESS THAN $10,000 288 22 2 0 0 312
$10,000 TO $19,999 395 55 16 3 0 470
$20,000 TO $29,999 255 229 4 5 0 493
$30,000 TO $39,999 137 164 33 3 1 338
$40,000 TO $49,999 91 141 15 7 1 256
$50,000 TO $59,999 58 60 23 15 3 159
$60,000 TO $74,999 25 99 22 5 0 151
$75,000 TO $99,999 22 78 15 4 0 120
$100,000 TO $124,999 10 46 9 2 0 66
$125,000 TO $149,999 7 35 4 2 0 48
$150,000 TO $199,999 5 26 4 0 0 36
$200,000 & OVER 13 36 5 2 0 57

TOTAL 1,306 991 153 50 5 2,506

Source: Ribbon Demographics; ESRI; Urban Decision Group
The annual income qualification for assisted living is $57,750.

There will be a projected 95 one-person age 75 and older householders with
incomes of $57,750 and over in the Greater Morgantown area in 2015. Applying
the 50% overlap rate to these households yields 48 income-eligible one-person
age 75 and older householders for assisted living.

Competitive Properties

We have considered the 79 existing assisted living beds in our demand
calculations.

We expect that approximately 75% of support for a retirement project would
originate from the Greater Morgantown area. Based upon this, we can assume
that another 25% of support will originate from outside the market area; seniors
will be persuaded by children and younger family members to move to the area.

Net support is summarized in the following table:
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TOTAL SUPPORT FOR ASSISTED LIVING - GREATER MORGANTOWN
175%
X  (SUPPORT

20.0% FROM

BASE ADL  OUTSIDE = NET X29.2% ALZ. ESTIMATED ESTIMATED
MONTHLY NEED MARKET EXISTING | SUPPORT AFFLICATION  SUPPORT SUPPORT
RATE SUPPORT* RATE AREA) AL BEDS | FOR AL RATE FOR AL FOR ALZ.
$3,850 779 + 48 =
827 165 220 -79= 141 42 99 42

*Net worth and income-qualified support

Our calculations yield 99 beds of assisted living, and based upon the Alzheimer’s
affliction rate in Greater Morgantown, an estimated 42 beds of Alzheimer’s
assisted living. We typically recommend projects that are “double deep” in their
markets; therefore it is our recommendation that up to 50 beds of assisted living
and up to 20 beds of Alzheimer’s assisted living would be feasible in the Greater
Morgantown area. The high 97.5% occupancy rate within existing facilities
supports this conclusion.

Congregate Care

VSI defines congregate care as independent senior living with additional services.
A congregate care facility is defined as a senior residential facility that combines
private living quarters with centralized dining services, shared living and common
spaces and access to social and recreational activities, both on and off site. Often
congregate care facilities offer transportation services, personal care services,
book mobile access, rehabilitative services, spiritual programs and other support
services.

Greater Morgantown only has one congregate care facility, The Village at
Heritage Point. It should be noted that this facility, as well as the identically
named assisted living project, are on the same site yet cater to two different
populations.  The congregate care component of the development was built in
1999 and its 90 units are 100% leased. The 66 one-bedroom units range from
590 to 725 square feet, while the 24 two-bedroom units are 959 to 1,035 square
feet.

These units have many desirable amenities, such as air conditioning, a full sized
refrigerator, extra storage, a washer/dryer and access to a picnic area, library,
exercise room, computer lab and convenience store. It is these types of amenities
that are contributing factors in a successful project. The 100% occupancy rate of
this development suggests that is has been well received in the market and that
more units of this type could be absorbed.
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Support for Independent Living/Congregate Care

Residents who respond to independent living and congregate care units are
younger and in better health than assisted living residents. Most live
independently, without the need for any assistance services, but are attracted to
these concepts because of the convenience of the inclusion of meals,
housekeeping and other services in monthly fees. According to The State of
Seniors Housing 2008, the average length of stay within an independent
living/congregate care community is five years; within a CCRC, the average stay
IS seven years.

The current base fee at The Village at Heritage Point is $2,021 for a single-
occupancy unit. We have assumed a base fee of $2,100 in the demand
calculations for independent living. This fee would include all utilities, cable, and
telephone service, as well as community amenities such as clubhouse, health and
wellness center, on-site management and maintenance, social activities, and
scheduled transportation to shopping and events. The base monthly fee would not
include any meals or health care services. Our calculations assume that up to
60.0% of annual household income would be directed toward these fees.
Assuming a five-year stay, these fees yield total costs as follows:

$2,100 x 12 = $25,200/60% = $42,000 x 5 years = $210,000

Net Worth Qualification

The following table summarizes net worth as estimated for 2010 and the share of
qualified age 75 and older householders with net worth at the base recommended
price point of $1,800:

NET WORTH, 75+ HOUSEHOLDERS
GREATER MORGANTOWN - 2010

75+ X SHARE QUALIFIED @ = NUMBER QUALIFIED @
HOUSEHOLDS $2,100 $2,100
< $15,000 362 - -
$15,000 - $34,999 115 - -
$35,000 - $49,999 101 - -
$50,000 - $99,999 338 - -
$100,000 - $149,999 307 - -
$150,000 - $249,999 434 40.0% 174
$250,000 - $499,999 398 100.0% 398
$500,000 + 452 100.0% 452
TOTAL 2,507 40.8% 1,024

Source: ESRI; Net worth is total household wealth minus debt, secured and unsecured, and includes home equity, equity in
pension plans, net equity in vehicles, IRAs and Keogh accounts, business equity, interest-earning assets and mutual fund
shares, stocks and other investments. Net worth figures do not include monthly income.
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Within the Site PMA, one- and two-person households make up 91.7% of all 75
and older households. We have applied this rate to the 1,024 net worth qualified
75 and older householders, vyielding net worth qualified support of 939
households.

Because net worth does not include monthly income, we also consider support
from income-qualified households. The following table summarizes 2010
estimates of all age 75 and older households by income and household size.

75+ HOUSEHOLDS BY SIZE AND INCOME
GREATER MORGANTOWN

2015 (PROJECTED)

1-PERSON| 2-PERSON 3-PERSON 4-PERSON 5-PERSON+ TOTAL

LESS THAN $10,000 288 22 2 0 0 312
$10,000 TO $19,999 395 55 16 3 0 470
$20,000 TO $29,999 255 229 4 5 0 493
$30,000 TO $39,999 137 164 33 3 1 338
$40,000 TO $49,999 91 141 15 7 1 256
$50,000 TO $59,999 58 60 23 15 3 159
$60,000 TO $74,999 25 99 22 5 0 151
$75,000 TO $99,999 22 78 15 4 0 120
$100,000 TO $124,999 10 46 9 2 0 66
$125,000 TO $149,999 7 35 4 2 0 48
$150,000 TO $199,999 5 26 4 0 0 36
$200,000 & OVER 13 36 5 2 0 57

TOTAL 1,306 991 153 50 5 2,506

Source: Ribbon Demographics; ESRI; Urban Decision Group

A total of 706 one- and two-person age 75 and older households in the
preliminary PMA have annual incomes of $42,000 or greater. Because these
households are also included in our net worth calculation, we have applied a 50%
overlap rate to this figure, yielding an estimated 353 (706 X 50% = 353) income-
qualified age 75 and older households.

A wide variety of other options exists for seniors of generally good health. These
options include home ownership and condominium/patio homes, as well as
conventional apartments. Based upon these choices, senior housing market
analysts consider capture rates ranging from 5% to 10% of income-qualified
households as excellent and highly achievable. In some markets, analysts utilize
even lower ratios of support because of extraneous conditions including cultural
variance. We have utilized a 5% capture rate for the Greater Morgantown area, as
culturally, Appalachian areas have traditionally had low response rates to non-
need-based “retirement” living. This low presumed capture rate is also reflection
of sluggish for-sale housing market conditions nationwide, as well as increasingly
soft conditions for “independent” senior living concepts nationwide.
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We have considered the 90 units of congregate care at The Village at Heritage
Point in our demand calculations.

Net support is summarized in the following table:

TOTAL SUPPORT FOR INDEPENDENT LIVING / CONGREGATE CARE
GREATER MORGANTOWN

BASE X 5.0% /75% (SUPPORT
MONTHLY CAPTURE FROM OUTSIDE COMPETITIVE NET RECOMMENDED
RATE SUPPORT* RATE MARKET AREA) UNITS SURPLUS UNITS
939 + 353 =
$2,100 1,292 65 87 90 -3 -

*Net worth and income-qualified support

The above calculations indicate that current independent living conditions are
balanced as is. While our calculations are inexact and use estimated capture rates,
it does appear that there is no need for additional independent living/congregate
care units in this market. Given that the existing 90-unit project is fully occupied,
there may be a small amount of pent-up support in the market, but no enough, in
our opinion, to warrant consideration of development of additional units.
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V1. Barriers, Constraints and Strategies

The barriers to affordable housing that exist in Greater Morgantown are not
uncommon in small to medium-sized communities; especially those that are
largely defined by the presence of a major university (Madison, Wisconsin;
Urbana/Champaign, Illinois; lowa City, lowa or Blacksburg, Virginia).
Challenges are rarely created by an unwillingness to engage in affordable housing
development by either the public or the private sector, but the lack of resources
required for successful developments to occur. This resource deficiency tends to
manifest itself around three categories: production capacity issues, financial
challenges or cost impediments to the individual(s) in the household.

Production

These types of barriers can be either financial or non-financial. Non-financial
barriers include inadequate or insufficient sites, lack of access to labor, lack of
access to materials, inability to procure adequate infrastructure, lack of
neighborhood or municipal support or a simple deficiency of knowledge
regarding affordable housing production. Financial barriers include labor costs
(prevailing wage can be an issue), land costs, material costs, relocation costs
(some activities can trigger the Uniform Relocation Act) and other associated
development costs.

Financial

Affordable housing as a public policy began when communities concluded that
despite their state of employment, education or other factors, individuals were still
unable to overcome the costs associated with occupying housing. These costs are
driven by local supply and demand issues as well as total development costs.
Access to reasonably priced capital for the developer and the occupant, as well as
knowledge about short- and long-term incentives, can also affect the housing
finances.

Cost to the Individual

This challenge is less prevalent in rental housing, especially multifamily, but it
still can occur. According to the Department of Housing and Urban Development
(HUD) housing costs are generally considered to be excessive when the rent or
mortgage (including taxes and insurance) plus utilities exceed 30% of the
occupant’s gross income. When housing costs exceed this parameter, the housing
is no longer considered affordable. However, households regularly exceed this
parameter to seek housing they want or desire. Obviously, income varies from
person to person and from family to family, so market-rate housing can have a
sliding scale of affordability.
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Housing that has received some sort of subsidy, such as from Morgantown’s
Community Development Block Grant (CDBG) allocation or though the state’s
Low-Income Housing Tax Credit (LIHTC) program, becomes affordable by
virtue of the subsidy stream it is required to serve.

POTENTIAL STRATEGIES TO ELIMINATE AFFORDABILITY BARRIERS

Most of the common barriers that impede the development of affordable housing
do not exist today as an attempt to deliberately exclude a specific class of people.
They are often unintended consequences that result from market forces or broad
public policy decisions. There are many ways that the various municipalities
could support additional affordable housing, as the three categories below
describe. For example, newer homes that attract residents from the built
environment would be more difficult to build without;

1. Interstate Highway System — America’s largest public works project has been
in perpetual construction/repair for nearly 60 years. It allowed for a
deconcentration of the population to occur and for less intense land uses to
become status quo.

2. Utilities — Even with the access to greenfields that the interstates provide,
conventional development could not occur without a significant public
investment in infrastructure. Water, sewer and electricity are all imperative,
to say nothing of the desirable nature of natural gas and telecommunications.

This shift of wealth to the periphery, common in late 20" century American
communities, left a higher concentration of lowest to middle-income households
in the built environment. This in turn focused housing policy on specific parts of
the community instead of the community at large. Since focusing resources and
policy efforts on areas with the greatest percentage of at risk people is logical, this
is the policy that was pursued. This is evident in Greater Morgantown when
comparing the income of community like Cheat Lake and Brookhaven to the
neighborhoods of Morgantown (see map on Page E-7). The following tools
attempt to broaden the scope of potential solutions.

Production Solutions

Local government can assist with removing encumbrances and streamlining the
regulatory process in order to proliferate affordable housing. These efforts,
coupled with economic or tax incentives, can help to more readily engage both the
public and private sector. The suggested actions include:
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Land donation — Land deeded to a municipality, non-profit or other quasi-
public entity could be used for affordable housing, thereby decreasing
total development costs. This action is difficult to plan a succinct strategy
around, since the acquisition of donated land is rarely predictable.

Land banking — Establish a multiple municipality land bank that can
patiently hold property with the short- to medium-term goal of developing
affordable housing. If such an organization is capitalized by multiple
municipalities, it would have a larger jurisdiction in which to work,
allowing for greater flexibility to achieve its goals and be able to more
easily assist with the development of affordable housing in communities
that currently have little to no affordable units. Foreclosed or abandoned
properties can then be sold to a tax credit developer or a local non-profit,
such as the Augusta Development Corporation.

Community Land Trusts — Acquire and hold a significant parcel(s) in a
gentrifying or greenfield community with the intention of developing it in
the future as affordable housing. When the time for development arrives,
affordable housing could be developed through conventional means, or the
Land Trust may continue to exist as a land holder. A scenario might be
created that would enable lower income people to own homes on land in
the Trust through long-term renewable ground leases. The homeowner
leases the land, but owns and holds the deed to the home. Without having
to finance land costs, the housing that is developed would be even more
affordable for residents.

Madison, Wisconsin, is one community that successfully implemented a
Community Land Trust nearly 20 years ago. In a city where the median
housing sales price is nearly $200,000, the Trust model keeps housing
perpetually affordable to households under 80% of area median income.

Lack of development capacity — Establish a multiple municipality entity
that uses its resources to hire an experienced development staff and
administer funds to develop affordable housing, or work towards
development of a neighborhood based Community Development Housing
Organizations (CHDOs). Both strategies strive to achieve the same end
goal: an increase in the amount of affordable housing through
acquisition/rehabilitation or new construction of homes. Current activities
are not comprehensive enough to impact the need for additional affordable
housing in Morgantown. It is likely that because the city does not receive
Federal HOME dollar (a program that requires a portion the local
allocation be set aside for operation of a CDHO), there have been little
perceived need to create such an organization.
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Inclusionary zoning — Requiring a certain percentage of units in any new
development to be affordable to occupants at or below a specific income
level. Some communities have created voluntary inclusionary zoning
ordinances, while others have made the concept mandatory. Not
surprisingly, the mandatory programs create more affordable housing
units.  Highland Park, Illinois has an inclusionary zoning law that
mandates a 20% affordability component in any development of five or
more units. In Madison, Wisconsin, projects of more than 10 units must
sell 15% of the units at affordable prices.

Increased density zoning —Morgantown breeches the issue of increased
density with its A-3 and PUD zoning codes; it could, however, create new
code that influences subdivisions to be platted as Traditional
Neighborhood Developments that create walkable environments with
public spaces and other amenities. Fall Creek Place in Indianapolis,
Indiana and the Peninsula Neighborhood in lowa City, lowa are two
examples of such developments, as are the Sunnyside overlays, which are
discussed in more detail in the zoning section.

Expedited permitting — The creation of “permit ready” house plans for use
on certain sites could expedite the development of homes and lower their
total cost. This has been an effective tool for the development of
affordable housing in Portland, Oregon. Different designs are approved
for different parts of town, thereby ensuring that each approved design is
architecturally appropriate and will blend in with the built environment.

In Columbus, Ohio, a “One-Stop-Shop” was created to streamline the
regular process that directly impacts housing production and its
affordability. These efforts include zoning, building and development
codes as well as the permitting and approval process.

Revised impact fee structure — Since most residential development is not
economically  sustainable  without public  sector intervention,
implementation of impact fees for new development could help the
municipalities of Greater Morgantown offset their infrastructure costs. A
percentage of the money generated from impact fees could be used to
create an affordable housing loan fund, whereby developers interested in
helping to achieve the region’s housing goals could have access to low
cost capital. To further incentivize development, impact fees could be
diminished or eliminated in affordable or inclusionary housing
developments. Discussions appear to have taken place in 2007 at the
MPO, but they do not appear to have been pursued.
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Fee revisions can sometimes result in reductions. Dayton, Ohio, targeted
seven neighborhoods for property tax reductions. If a homeowner
purchased a residence in the prescribed area, the homeowner would
receive a 100% residential tax abatement for five years, decreasing by
20% over the next four years. A homeowner who chooses to renovate
his/her home, deferred increases realized in property taxes for 15 years.

Modular or manufactured housing — Modern modular and mass produced
infill housing no longer has the stigma associated with early
manufacturing processes. Homes can be positioned above full basements,
be traditional in appearance and tend to range in size from 800 to 3,000
square feet. Because they are mass produced and assembled at the
construction site, cost savings can be realized. A two-story, 1,400 square
foot, neo-traditional house can commonly ship in four pieces (two for the
first floor and two for the second floor) and be set in a matter of hours.

Financial Solutions

Over the years, a variety of tools have been created that are considered to be
mutually beneficial to individuals, municipalities and lenders. This interaction can
break down very quickly in the affordable housing marketplace; if no one is
occupying housing, the municipalities are not realizing their goals and the
financial services industry becomes weaker since it is not engaging consumers in
its product line. Each scenario is different, but one, or several, of the tools listed
below may need to be applied to help an affordable housing project come to
fruition.

Loans — Local lenders and/or municipalities can make capital available at a
discounted rate if it is being used at any point in the affordable housing
development process.

Bond Financing — Bonds can only be issued by a few entities, but, since they only
require interest payments until maturity, they can serve as a way to finance
affordable housing activities. This is similar to the West Virginia Housing
Development Fund’s Housing Finance Bonds.

Equity investments — The most common equity investing in affordable housing
comes through the Low-Income Housing Tax Credit program. Administered by
the state, the program allows private investors to trade equity investments for tax
benefits. The investors realize their tax goals, and the affordable housing
developers have money to buy down development costs, thereby keeping rents
affordable. This program is common throughout West Virginia, but local
municipalities should attempt to influence investment locations as much as
possible so that long-term policy goals can be achieved.
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Grants — Grant dollars can be used to offset the development gap, the amount
between total development cost and the appraised value. No developers will
create affordable housing if they are guaranteed to lose money; therefore, the
municipality should reduce that risk.

Tax abatements and rebates — Partial or complete tax abatements can be given to
affordable housing units. This lowers the cost to occupy a unit, thereby lowering
the housing burden and freeing up resources to be spent elsewhere.

Tax Increment Financing — Creating a Tax Increment Financing (TIF) district can
be a wise strategy when property values are low in a community. The TIF freezes
current values and any increases in property taxes are funneled into a special fund.
This fund can only be used for certain public purposes, but in West Virginia, one
of those purposes is the development of an area for housing.

Housing trust funds — Establishment of a trust fund with a dedicated funding
source could allow for a full range of housing activities to occur. These activities
might include predevelopment costs, rental assistance, housing counseling,
handicapped accessibility modifications, rehabilitation, home repair and new
construction.

Nonprofits — Tax exempt non-profits have the ability to raise funds that are not
available to private sector companies or to municipalities. These additional
resources can be used to offset costs. They can be, but are not mandated to be,
CHDOs.  Augusta Development Corporation is an example of such an
organization, but there is room for another non-profit completely dedicated to the
affordable housing needs of Greater Morgantown.

Faith-based organizations — Like non-profits, faith-based organizations are tax
exempt and can access funds that the for-profit private sector and the public sector
cannot. However, due to the ecclesiastical nature of their work, they also have the
ability to tap into their congregations or other like minded churches as a way to
expand their agenda, which they see as mission driven. They organizations can
also choose to be CHDOs.

Foundations — Many foundations have a permanent endowment and make
philanthropic investments based upon income earned from the endowment. These
organizations usually adhere to a specific mission that governs the distribution of
these funds. The following list represents a partial inventory of those foundations
that make annual investments in affordable housing:

e The Annie E. Casey Foundation
e The John D. and Catherine T. MacArthur Foundation
e The Kresge Foundation
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e The McKnight Foundation

e The Rockefeller Foundation

« W.K. Kellogg Foundation

e Ford Foundation

e Robert Wood Johnson Foundation
e Surdna Foundation

« AARP Foundation

o Bill & Melinda Gates Foundation
o Citi Foundation

Cost to the Individual Solutions

Even when great care has been taken to ensure that housing is made affordable,
and some of the production and financial tools described previously have been
applied, housing costs may still not be affordable to prospective occupants. In
Morgantown, the reason for this is due in part to the student population.
Approximately 10 to 20% of the affordable for-sale product on the market has
been purchased by families with a child attending West Virginia University.
Students also account for a percentage of rental occupants, even in communities
that are not near campus. Methodologies such as down payment assistance,
closing costs, rental assistance, lease/purchase homes and addressing the
affordability gap are designed to benefit the resident directly, as can a focus on
traditional non-student communities. The perception in Morgantown may be that
because the housing stock is already relatively affordable when compared to other
parts of the country, most households would not require access to these tools;
however that is simply not accurate.

Rental Assistance — The most common form of Rental Assistance is the Housing
Choice Voucher program, formerly known as the Section 8 Voucher. Having
possession of such a Voucher ensures that a resident will pay an exceptionally
diminished amount for rent, possibly $0, based upon income. There are currently
576 Vouchers in Monongalia County, and the program has a waiting list of over
800 households. This indicates that there is a significant additional need for
Housing Choice Vouchers in the community.

Mortgage Down Payment and Closing Cost — Sometimes a developer, although
more likely a municipality, will utilize funds to pay for a homeowner’s down
payment and/or closing costs. Removal of these costs may eliminate the only
practical constraint to home ownership. This practice is common place and is
used in Kansas City, Missouri; Columbus, Indiana; and Pittsburgh, Pennsylvania,
among other locations.
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http://www.gatesfoundation.org/Pages/home.aspx
http://citifoundation.com/

Affordability Gap — Sometimes a buyer can only qualify for a mortgage that is
less that the list price of a home. A municipality could intervene and make up this
difference through a forgivable soft second mortgage. The mortgage would have
to have a restrictive covenant regarding resale and an affordability term imbedded
in it in order to ensure that the funds invested continue to have a valid public
purpose.  Soft second mortgages are common and are used by regional
municipalities such as Columbus, Ohio; St. Paul, Minnesota; and Detroit,
Michigan.

Mortgage Credit Certificates - Homebuyers would receive a Mortgage Credit
Certificate that could be used to reduce the household's tax burden every year for
the life of the mortgage loan. With Mortgage Credit Certificates, a percentage of
what the borrower pays in mortgage interest becomes a tax credit that can be
deducted dollar-for-dollar from the income tax liability. The balance of the
mortgage interest continues to qualify as an itemized tax deduction.

Lease/Purchase — For those who cannot purchase a home outright, the
Lease/Purchase model allows the occupants to live in a house, typically for no
more than three to five years, as renters before having to close on the home. Rent
payments are often structured to pay down the municipality’s subsidized
mortgage with a portion of rent occasionally going into escrow so that adequate
money will be available to cover closing costs and transfer fees. A different,
long-term lease purchase approach is taken by some municipalities. Pioneered by
Cleveland, Ohio, occupants of rental housing are given the right of first refusal to
purchase homes as they exit the 15-year Tax Credit compliance period. The
homes have little debt ($6,000 to $16,000) compared to other homes on the open
market, making them more financially appealing to prospective buyers.
Cleveland has seen 90% of its Lease Purchase Program participants purchase their
homes.

Limited Equity Cooperative Housing — This type of housing was popular in the
1960s and 1970s throughout the United States, but recently, has fallen out of
favor. Ann Arbor, Michigan has successfully implemented limited equity
cooperative housing. It is also being considered for several developments in
Columbus, Ohio.

A project would be structured with a developer (for-profit, non-profit or
municipality) taking and maintaining ownership of a multifamily building. The
developer would be responsible for the long-term debt on the project, which is
desirable since it is presumed that the developer will have stronger credit than the
residents. Residents buy shares of the building, which give them the right to
occupy a specific space. Shareholder’s monthly payments are akin to rent and
cumulatively help the owner service the project’s debt; however, this is
considered a form of homeownership.
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Shareholders will be allowed to keep a percentage of the equity that accrues as
mortgages are paid down and real estate values increase. This is useful for people
who are close to achieving homeownership, but lack the economic stability for a

conventional mortgage.
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Housing Satisfaction Survey and Energy Audit

Introduction

From its inception, this housing market analysis was intended to contain a
housing satisfaction survey for students of West Virginia University, for the non-
student population of Greater Morgantown and a component that established the
baseline energy consumption of a typical housing unit in Greater Morgantown.
VSI staff designed the housing satisfaction survey, but for energy- related issues,
we coordinated with Christopher Haddox, assistant professor of Sustainable
Design at West Virginia University. It was concluded that since Allegheny Power
(now First Energy) was the dominant energy provider, it was the most likely
entity to be able to provide the most detailed energy usage information.

VSI staff and Mr. Haddox both reached out to various First Energy employees
through phone and email conversations. Those conversations indicated that First
Energy was not capable of providing the data that was being sought. As a result,
a secondary methodology had to be employed.

Since VSI had already intended to distribute two housing satisfaction surveys, one
for the students of West Virginia University and one for the Greater Morgantown
neighborhood residents, Mr. Haddox worked with VSI staff to craft a series of
questions that would be inserted into these two surveys. These questions focus on
energy consumption as well as housing type and neighborhood location.
Therefore, in the following analysis, both housing and energy-related data is
discussed.

The complete list of survey questions and raw answers can be found at the end of
this section.

Student Housing Satisfaction Survey

The housing satisfaction component of this study has been divided into two
distinct surveys: one for students at West Virginia University and one for the
general public of Greater Morgantown. Distribution of the student survey was
relatively simple, as the university was able to provide VSI with a master list of
all email addresses. These students were sent an initial email with a link to the
survey and a follow-up email, reminding them to please take the survey if they
had not yet done so. The student surveys had a uniform series of questions and
then subdivided the students into three subgroups: students that live on campus,
students that live off campus and students that live at home. Each subgroup had
individual questions that are tailored to their current living arrangements.
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Student Housing Satisfaction Survey Results

The first 10 questions of the survey were used to establish a respondent profile.
These questions included gender, age, place of birth, marital status, class rank,
enrollment status, grade point average, employment status and current living

arrangement. The following table presents the profile data:

RESPONDENT PROFILE INFORMATION

CHARACTERISTIC NUMBER SHARE

GENDER:

MALE 321 44.0%

FEMALE 407 55.8%

TRANSGENDER 2 0.3%
AGE:

18 YEARS AND YOUNGER 85 11.6%

19 TO 22 YEARS 475 65.1%

23 YEARS AND OLDER 171 23.4%
PLACE OF BIRTH:

USA 676 93.8%

OUTSIDE USA 45 6.2%
MARITAL STATUS:

SINGLE 648 89.1%

SINGLE WITH LIFE PARTNER 19 2.6%

MARRIED 49 6.7%

DIVORCED 8 1.1%

WIDOWED 3 0.4%
CLASS RANK (COMPLETED HOURS):

> 45, IN HIGH SCHOOL LAST YEAR 197 27.1%

> 45, NOT IN HIGH SCHOOL LAST YEAR 35 4.8%

46-89 167 23.0%

90-134 124 17.1%

135-179 71 9.8%

GRADUATES/PROFESSIONALS 132 18.2%
ENROLLMENT STATUS:

FULL-TIME 700 97.0%

PART-TIME 22 3.0%
GRADE POINT AVERAGES:

MEDIAN CUMULATIVE GPA 3.28

MEDIAN AUTUMN 2010 SEMESTER GPA 3.35
EMPLOYMENT STATUS:

WORKING 326 45.3%

NOT WORKING BY CHOICE 241 33.5%

NOT WORKING, BUT LOOKING 153 21.3%

IF WORKING, AVG. HOURS / WEEK 22
CURRENT LIVING ARRANGEMENT:

ALONE 125 17.2%

ROOMMATE(S) 488 67.2%

LIFE PARTNER 18 2.5%

SPOUSE AND/OR CHILDREN 71 9.8%

PARENTS/RELATIVES 71 9.8%
CURRENT RESIDENCY LOCATION:

ON-CAMPUS 288 39.7%

OFF-CAMPUS 398 54.9%

AT-HOME/WITH RELATIVES 39 5.4%

Source: Vogt Santer Insights Survey
Red values are highest within each characteristic
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From the above profile data, the typical survey respondent:
e Was female (55.8%)

Was 19 to 22 years old (65.1%)

Was born in the United States (93.8%)

Has never been married (89.1%)

Has completed less than 45 credit hours and was in high school last year

(27.1%)

Was going to school full-time (97.0%)

Was academically successful (3.28 GPA)

Was working 22 hours per week (45.3%)

Has roommates (67.2%)

Lived off-campus (54.9%)

Residency Location

The next set of questions was asked of respondents living on-campus, off-campus,
and at-home. The results are presented in tables that compare the responses of
these three respondent groups by residency location.

For the following table, respondents were asked if certain features were provided
within or inside their current residence. Only the share of Yes responses is shown.
Additionally, the features are ranked by frequency of Yes responses (1 = most Yes
responses / 16 = fewest Yes responses). The results follow:

PRESENCE OF UNIT FEATURES BY RESIDENCY LOCATION

RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME
FEATURE INSIDE RESIDENCE YES RANK YES RANK YES RANK
DISHWASHER 11.3% 15 74.2% 2 60.0% T6
MICROWAVE OVEN 28.8% 7 54.8% 7 80.0% T1
DISPOSAL 12.4% 14 57.6% 6 60.0% T6
CEILING FAN 5.6% 16 44.7% 11 80.0% T1
WASHER/DRYER CONNECTIONS 14.1% 13 53.0% 8 40.0% T12
WASHER/DRYER MACHINES 48.6% 6 72.4% 3 80.0% T1
SECURITY SYSTEM 15.3% 12 12.4% 16 20.0% 16
WINDOW COVERINGS 59.9% 4 48.4% 9 60.0% T6
PRIVATE BEDROOM 22.6% 9 87.1% 1 80.0% T1
PRIVATE BATHROOM 21.5% 10 59.4% 5 60.0% T6
CENTRAL AIR CONDITIONING 57.6% 5 71.0% 4 80.0% T1
WALK-IN CLOSETS 18.6% 11 30.4% 15 40.0% T12
INTERNET SERVICE 27.1% 8 35.5% 14 40.0% T12
INDIVIDUAL TEMP CONTROL 94.9% 1 40.1% 12 60.0% T6
CABLE TV SERVICE 90.4% 2 37.3% 13 60.0% T6
FURNISHINGS 87.6% 3 45.6% 10 40.0% T12

Source: Vogt Santer Insights Survey

Red values/rankings are highest per residency location
Blue values/rankings are lowest per residency location
T =Tied
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Highlights from the above table include:

¢ Individual temperature control, Cable TV service and furnishings are the
three most common features within on-campus residences. Least
common features include ceiling fans, dishwashers and disposals.

e Private bedrooms, dishwashers and washer/dryer machines are the three
most common features within off-campus residences. Least common
features include security systems, walk-in closets and Internet service.

e Microwave ovens, ceiling fans, washers/dryers, private bedrooms, and
central air condition are tied as the most common features within at-
home residences. Least common features are a tie between washer/dryer
hook ups, walk-in closets, Internet service and furnishing.

For the following table, respondents were asked if certain features were provided with
or outside their current residence. Only the share of Yes responses is shown.
Additionally, the features are ranked by frequency of Yes responses (1 = most Yes
responses / 16 = fewest Yes responses). The results follow:

PRESENCE OF PROPERTY FEATURES BY RESIDENCY LOCATION

RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME
FEATURE OUTSIDE RESIDENCE YES RANK YES RANK YES RANK

VISITOR PARKING 29.5% 9 61.6% 1 40.0% T3
ASSIGNED PARKING 34.7% 8 42.7% 4 40.0% T3
COVERED PARKING 8.1% T14 9.5% 15 40.0% T3
SECURED PARKING 8.1% T14 13.3% 13 40.0% T3
LAUNDRY FACILITIES 91.9% 1 44.5% 3 80.0% 2

POOL/WHIRLPOOL 10.4% 13 30.8% 7 20.0% T10
FITNESS CENTER 49.1% 6 34.6% 6 40.0% T3
COMMUNITY/GAME ROOM 42.8% 7 28.0% 8 20.0% T10
SECURED BUILDING ENTRIES 67.6% 2 15.6% 11 0.0% 15
ON-SITE MANAGEMENT 58.4% 5 42.2% 5 40.0% T3
MEETING SPACES 64.2% 3 14.2% 12 20.0% T10
PERSONAL STUDY AREAS 63.6% 4 10.9% 14 40.0% T3
COMPUTER LAB 25.4% 10 18.0% 10 20.0% T10
SPORTS COURT/OUTDOOR REC 22.0% 11 20.9% 9 20.0% T10
BALCONY/PATIO/DECK/PORCH 17.3% 12 58.8% 2 100.0% 1

Source: Vogt Santer Insights Survey

Red values/rankings are highest per residency location
Blue values/rankings are lowest per residency location
T =Tied

Highlights from the above table include:
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e Laundry facilities, secured building entries and meeting spaces are the
three most common features provided with on-campus properties. Least
common features include covered parking, secured parking and private
outdoor areas.

e Laundry facilities, private outdoor areas, and visitor parking are the
three most common features provided with off-campus properties. Least
common features include covered parking, personal study areas and
secured parking.

e Private outdoor areas and laundry facilities are the most common
features provided with at-home properties. Least common features
include on-site management.

For the following table, respondents were asked how important certain features would
be within or inside a future residence if they sought new housing. Provided responses
included:
Extremely important (5 points)
Very important (4 points)
Moderately important (3 points)
Slightly important (2 points)

e Not at all important (1 point)
Points (in brackets) were awarded to each response for analysis, so that median scores
could be calculated. Additionally, the median scores are ranked from highest to
lowest (1 = highest score [most important] / 16 = lowest score [least important]). The
results follow:

IMPORTANCE OF UNIT FEATURES BY RESIDENCY LOCATION
RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME

MEDIAN MEDIAN MEDIAN
FEATURE INSIDE RESIDENCE SCORE RANK SCORE RANK SCORE RANK

DISHWASHER 2.48 4 2.16 10 2.00 T8
MICROWAVE OVEN 2.05 7 2.61 7 2.17 T5
DISPOSAL 2.58 1 2.74 6 2.17 T5
CEILING FAN 2.57 2 2.82 1 2.17 T5
WASHER/DRYER CONNECTIONS 1.99 T8 1.89 13 1.40 13
WASHER/DRYER MACHINES 1.63 T14 1.59 15 1.00 16
SECURITY SYSTEM 2.09 6 2.80 T3 2.67 T2
WINDOW COVERINGS 2.44 5 2.80 T3 2.00 T8
PRIVATE BEDROOM 1.66 12 1.28 16 1.33 14
PRIVATE BATHROOM 1.83 10 1.92 12 1.83 T10
CENTRAL AIR CONDITIONING 1.65 13 1.74 14 1.50 12
WALK-IN CLOSETS 2.54 3 2.81 2 3.33 1

INTERNET SERVICE 1.99 T8 2.44 8 2.20 4

INDIVIDUAL TEMP CONTROL 1.29 16 1.96 11 117 15
CABLE TV SERVICE 1.63 T14 2.36 9 1.83 T10
FURNISHINGS 1.76 11 2.75 5 2.67 T2

Source: Vogt Santer Insights Survey

Red values/rankings are highest per residency location
Blue values/rankings are lowest per residency location
T =Tied
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Highlights from the above table include:

The three most important unit features for on-campus respondents are a
disposal, ceiling fan and walk-in closets. The least important features
include individual temperature control, washers/dryers and Cable TV
service.

The most important unit features for off-campus respondents are ceilings
fans, walk-in closets, security systems and window coverings. The least
important features include private bedrooms, washers/dryers and central
air conditioning.

The three most important unit features for at-home respondents are
walk-in closets, security systems and furnishings. The least important
features include washers/dryers, individual temperature control and
private bedrooms.

For the following table, respondents were asked how important certain features would
be with or outside a future residence if they sought new housing. Provided responses

included:

Extremely important (5 points)
Very important (4 points)
Moderately important (3 points)
Slightly important (2 points)
Not at all important (1 point)

Points (in brackets) were awarded to each response for analysis, so that median scores
could be calculated. Additionally, the median scores are ranked from highest to
lowest (1 = highest score [most important] / 16 = lowest score [least important]). The
results follow:
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IMPORTANCE OF PROPERTY FEATURES BY RESIDENCY LOCATION

RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME
MEDIAN MEDIAN MEDIAN
FEATURE OUTSIDE RESIDENCE SCORE RANK SCORE RANK SCORE RANK
VISITOR PARKING 1.90 12 1.93 15 2.17 9
ASSIGNED PARKING 191 11 2.21 13 2.00 12
COVERED PARKING 2.71 3 3.13 5 2.17 9
SECURED PARKING 2.03 10 2.68 9 1.67 14
LAUNDRY FACILITIES 1.46 15 2.07 14 1.50 15
POOL/WHIRLPOOL 2.84 1 3.23 3 3.00 2
FITNESS CENTER 2.27 8 2.98 8 2.83 4
COMMUNITY/GAME ROOM 2.73 2 341 1 3.17 1
SECURED BUILDING ENTRIES 1.75 14 2.65 10 2.17 9
ON-SITE MANAGEMENT 1.90 12 241 11 2.00 12
MEETING SPACES 2.55 5 3.38 2 3.00 2
PERSONAL STUDY AREAS 2.22 9 3.13 5 2.83 4
COMPUTER LAB 2.66 4 3.19 4 2.50 7
SPORTS COURT/OUTDOOR REC 2.50 6 3.10 7 2.83 4
BALCONY/PATIO/DECK/PORCH 2.38 7 2.32 12 2.50 7

Source: Vogt Santer Insights Survey

Red values/rankings are highest per residency location
Blue values/rankings are lowest per residency location
T=Tied

Highlights from the above table include:

e The three most important property features for on-campus respondents
are pools/whirlpools, community/game rooms and covered parking. The
least important features include laundry facilities, secured building
entries and visitor parking.

e The most important property features for off-campus respondents are
community/game rooms and meeting spaces. The least important
features include laundry facilities and secured parking.

e The three most important property features for at-home respondents are
laundry facilities, secured parking, and visitor parking. The least
important features include community rooms, pools, and meeting spaces.

For the following table, respondents were asked how satisfied they were with certain
aspects of their current residence. Provided responses included:

Extremely satisfied (4 points)
Moderately satisfied (3 points)
Moderately dissatisfied (2 points)
Extremely dissatisfied (1 points)

Vogt Santer
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Points (in brackets) were awarded to each response for analysis, so that median scores
could be calculated. Additionally, the median scores are ranked from highest to
lowest (1 = highest score [most satisfied] / 16 = lowest score [least satisfied]). The
results follow:

SATISFACTION WITH PROPERTY ATTRIBUTES BY RESIDENCY LOCATION

RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME
MEDIAN MEDIAN MEDIAN
ATTRIBUTE SCORE RANK SCORE RANK SCORE RANK

INTERIOR CONDITION 247 6 2.65 9 NA -
EXTERIOR CONDITION 2.63 5 2.54 14 NA -
AMOUNT OF LIVING SPACE 2.24 13 2.82 4 4 1
NEIGHBORHOOD NA - 2.81 5 NA -
PROXIMITY TO CAMPUS 3.13 1 291 3 3.33 5
PROXIMITY TO WORK 2.76 3 2.7 8 3.6 3
FEATURES/AMENITIES 2.4 7 2.52 15 NA -
COST 2.05 14 2.61 10 NA -
PARKING 1.69 15 2.72 7 NA -
LANDLORD/MANAGER/WVU STAFF 24 7 2.38 16 NA -
ROOMMATES 2.78 2 2.98 1 NA -
HEATING/COOLING COMFORT 2.34 12 2.81 5 NA -
SECURITY/PERSONAL SAFETY 2.73 4 2.57 11 3.33 5
NOISE LEVEL 2.37 10 2.56 12 3.5 4
FOOD ARRANGEMENTS NA - NA - 3.17 8
OPPORTUNITY TO MEET PEOPLE NA - NA - 3 10
CONVENIENCE TO SHOPPING NA - NA - 3.2 7
THINGS TO DO NA - NA - 2.67 11
PRIVACY 2.4 7 2.95 2 3.83 2
STUDYING ENVIRONMENT 2.37 10 2.56 12 3.17 8
OVERALL QUALITY 241 2.62 3.67

Source: Vogt Santer Insights Survey

NA = Not Asked

Red attributes/rankings are highest per residency location
Blue attributes/rankings are lowest per residency location

Highlights from the above table include:

e The three most satisfying attributes of on-campus living are proximity to
campus, roommates and proximity to work. The least satisfying
attributes include parking, cost, and the amount of living space.

e The three most satisfying attributes of off-campus living are privacy,
proximity to campus, and good roommates. The least satisfying
attributes include landlords, exterior condition and the amount of
features/amenities.

Vogt Santer
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e The three most satisfying attributes of at-home living are living space,
privacy and proximity to work. The least satisfying attributes include

opportunity to things to do and meeting people.

e There were several on-campus attributes that received a dissatisfied
rating including; parking, cost, noise, heating/cooling comfort and
privacy. There were no “dissatisfied” ratings for off-campus or at-home

attributes.

For the following table, respondents were asked various questions about their

current and future living arrangements. The results follow:

GENERAL HOUSING QUESTIONS BY RESIDENCY LOCATION

QUESTION RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME

WHERE WAS YOUR PREVIOUS RESIDENCE:

ON-CAMPUS 69.7% 24.0% 28.6%

OFF-CAMPUS 1.1% 61.3% 14.3%

AT HOME 29.2% 14.7% 57.1%
HOW LONG AT YOUR CURRENT RESIDENCE 6 TO 12 MOS.* 6 TO 12 MOS.* 3-4YRS. &

5+ YRS.*

HOW MUCH LONGER AT YOUR CURRENT RESIDENCE <6 MOS.* <6 MOS.* <6 MOS.*
WHAT HOUSING TYPE IS YOUR CURRENT RESIDENCE:

SINGLE-FAMILY HOUSE OR ACCESORY BUILDING NA 18.6% 71.4%

DUPLEX/TRIPLEX NA 19.1% 0.0%

GREEK SYSTEM HOUSE NA 0.5% NA

BOARDING/ROOMING HOUSE NA 0.5% NA

HOUSING COMPLEX WITH 4 TO 24 UNITS NA 27.7% 14.3%

HOUSING COMPLEX WITH 25 TO 49 UNITS NA 9.1% 14.3%

HOUSING COMPLEX WITH 50 OR MORE UNITS NA 24.5% 0.0%
WHAT IS YOUR CURRENT BEDROOM ARRANGEMENT:

SHARED 66.7% 8.7% 0.0%

PRIVATE 30.5% 90.0% 100.0%

DO NOT SLEEP IN A BEDROOM 2.8% 1.4% 0.0%
WHAT IS YOUR CURRENT BATHROOM ARRANGEMENT:

SHARED 88.7% 45.2% 33.3%

PRIVATE 11.3% 54.8% 66.7%
WHO PAYS FOR YOUR HOUSING COSTS:

ME 10.3% 32.2% 16.7%

MY FAMILY 35.1% 32.1% 66.7%

FINANCIAL AID/GRANTS/SCHOLARSHIPS 54.6% 35.7% 16.7%
WHAT IS PRIMARY MEANS OF TRANSPORTATION:

CAR/SCOOTER/MOTORCYCLE 15.8% 73.1% 83.3%

WALK/BIKE/ROLLERBLADE 46.3% 20.4% 0.0%

PRT 36.7% 6.5% 16.7%
WOULD YOU RECOMMEND YOUR CURRENT RESIDENCE TO OTHER 53.4% 69.3% 100.0%
STUDENTS YES YES YES
HOW INTERESTED ARE YOU IN LIVING OFF-CAMPUS
IN AFFILIATED HOUSING (WVU CERTIFIED) NOT AT ALL NOT AT ALL NOT AT ALL
HOW INTERESTED ARE YOU IN PAYING MORE IF YOUR HOUSING
QUALITY IMPROVED SOMEWHAT SOMEWHAT N/A
HOW INTERESTED ARE YOU IN LIVING OFF-CAMPUS
IN HOUSING THAT CATERS TO A PARTICLUAR STUDENT GROUP OR SOMEWHAT SOMEWHAT MODERATELY
TYPE

Source: Vogt Santer Insights Survey

NA = Not Asked

*Median values; **This median value has been converted from a quarterly rate to a monthly rate using a daily rate.
Red values are highest for questions with choices per residency location (not per choice)

Green values are highest for questions without choices
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GENERAL HOUSING QUESTIONS BY RESIDENCY LOCATION (TABLE CONTINUED)

QUESTION RESIDENCY LOCATION: ON-CAMPUS  OFF-CAMPUS AT-HOME
WHERE WOULD YOU LIKE TO LIVE:

CHANCERY HILL 0.6% 0.0% 0.0%
EVANSDALE 20.5% 22.3% 16.7%
GREENMONT 0.0% 0.0% 0.0%
JEROME PARK 0.0% 0.5% 0.0%
SOUTH PARK 5.3% 9.4% 0.0%
SUNNYSIDE 14.6% 9.4% 0.0%
WESTOVER 1.8% 1.5% 0.0%
WILES HILL 0.6% 0.5% 0.0%
WOODBURN 2.3% 2.5% 0.0%
FARTHER AWAY FROM CAMPUS THAN ANY OF THE

ABOVE 14.6% 5.0% 16.7%
ON-CAMPUS 18.7% 5.0% 33.4%
WITH PARENTS/RELATIVES/GUARDIAN 1.2% 0.5% 0.0%
DOES NOT APPLY TO MY SITUATION 19.9% 43.6% 33.3%

IN WHAT HOUSING TYPE WOULD YOU LIKE TO LIVE:

UNIVERSITY HOUSING 14.6% 1.5% 16.7%
OFF-CAMPUS (PRIVATE) 73.2% 59.7% 33.4%
GREEK HOUSING 2.9% 2.0% 0.0%
BOARDING/ROOMING HOUSE 0.6% 0.5% 0.0%
HOUSING OWNED BY FAMILY 0.0% 0.5% 16.7%
DOES NOT APPLY TO MY SITUATION 12.9% 35.8% 33.3%

Source: Vogt Santer Insights Survey
Red values are highest for questions with choices per residency location (not per choice)

Highlights from the above table include:

e Respondents’ previous residency location was typically the same as their
current residency location.

e On average, on-campus and off-campus respondents have lived in their
residences for less than one year, while at-home respondents have
averaged three or more years. On-campus and off-campus respondents
typically plan to leave their current residence within a year.

e Most on-campus respondents (86.7%) live in residence halls, most off-
campus respondents (61.3%) live in apartment complexes of four or
more units, and most at-home respondents (71.4%) reside in single-
family homes.

e Most on-campus respondents (over 66.7%) have shared bedrooms and
bathrooms, most off-campus respondents (over 90.0%) have private
bedrooms and shared bathrooms, and most at-home respondents (over
66.7%) have private bedrooms and bathrooms.
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e More financial aid/assistance is used for on-campus housing than off-
campus or at-home housing. The greatest share of respondents paying
their own housing costs live off-campus. Of at-home respondents, more
than one-sixth (16.7%) pays something to their families/relatives.

e On-campus respondents mostly walk and bike (46.3%), off-campus
respondents drive (73.1%) more than they walk and bike (20.4%), and
at-home respondents mostly drive (83.3%). On-campus residents use
the PRT between 36.7% of the time.

e Over 53.4% of each residency group would recommend their living
arrangement to other students. At-home respondents had the highest
recommendation percentage at 100.0%.

e When asked where they would like to live, on-campus respondents
mentioned Evansdale the most, off-campus respondents indicated that
the question does not apply to their situation and at-home respondents
mentioned on-campus the most. All three responses were between
20.5% and 43.6%.

e When asked in what type of housing they would like to live, all three
residency groups mentioned off-campus the most. Of the on-campus
respondents, 73.2% would prefer to live off-campus, while 33.4% of at-
home respondents would prefer off-campus living as well. Off-campus
housing is clearly the preferred living arrangement of most respondents.

For the following table, respondents were asked how various living arrangements
affect academic performance. The results follow:

Vogt Santer
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ACADEMIC PERFORMANCE QUESTIONS BY RESIDENCY LOCATION

QUESTION RESIDENCY LOCATION: ON-CAMPUS OFF-CAMPUS AT-HOME
MEDIAN CUMULATIVE GRADE POINT AVERAGE 3.82 2.94 4.00
IMPACT OF CURRENT RESIDENCE ON ACADEMICS:

EXTREMELY OR MODERATELY POSITIVE 39.3% 48.2% 83.4%
NO IMPACT 27.0% 31.7% 216.7%
EXTREMELY OR MODERATELY NEGATIVE 33.5% 20.2% 0.0%
MODERATELY NO IMPACT EXTREMELY
MEDIAN RESPONSE POSITIVE POSITIVE
TOP 3 REASONS FOR GOOD ACADEMIC NEAR CAMPUS QUIET QUIET
PERFORMANCE AT CURRENT RESIDENCE QUIET LIVE ALONE INTERNET
INTERNET SUPPORT CLEAN/SAFE
TOP 3 REASONS FOR POOR ACADEMIC NOISY NOISY CAMPUS FAR
PERFORMANCE AT CURRENT RESIDENCE DISTRACTIONS | DISTRACTIONS | NO SUPPORT
DIRTY DIRTY
IMPACT OF ON-CAMPUS LIVING ON ACADEMICS:
POSITIVELY IMPACTS 41.1% 36.9% 20.0%
NO IMPACT 31.4% 41.1% 20.0%
NEGATIVELY IMPACTS 27.4% 22.0% 60.0%
POSITIVELY NO IMPACT NEGATIVELY
MEDIAN RESPONSE IMPACTS IMPACTS
IMPACT OF OFF-CAMPUS LIVING ON ACADEMICS:
POSITIVELY IMPACTS 33.1% 40.2% 0.0%
NO IMPACT 50.0% 41.1% 60.0%
NEGATIVELY IMPACTS 16.9% 38.2% 40.0%
MEDIAN RESPONSE NO IMPACT NO IMPACT NO IMPACT
IMPACT OF AT-HOME LIVING ON ACADEMICS:
POSITIVELY IMPACTS 40.9% 41.5% 60.0%
NO IMPACT 42.7% 38.2% 40.0%
NEGATIVELY IMPACTS 16.4% 20.3% 0.0%
MEDIAN RESPONSE NO IMPACT POSITIVELY POSITIVELY
IMPACTS IMPACTS

Source: Vogt Santer Insights Survey
Red values are highest for question with choices per residency location (not per choice)
Green values are highest for questions without choices

Highlights from the above table include:

e Cumulative grade point averages for off-campus students are nearly a
point lower than for off-campus and at-home students.

e More at-home respondents (83.4%) believe that their living arrangement
positively impacts academic performance than do off-campus (48.2%)
and on-campus (39.3%) respondents.

e On average, respondents believe that an at-home living environment has
the most positive impact on academic performance. On-campus living is
viewed to have no impact on academics, with off-campus living having a
variety of opinions.

Vogt Santer
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Questions Exclusively For At-Home Living

The following question was asked only of at-home respondents (the most common
response is indicated in red). Participants were permitted to respond to up to three
choices:

Why do you live at home?

More economical (83.3%)

Nicer living arrangements (66.7%)
Closer to my job (50.0%)

Easier parking (33.3%)

Friends live nearby (16.7%)

Food is provided (16.7%)
Conducive to studying (16.7%)
Greater privacy (16.7%)

Questions Exclusively For On-Campus Living

The following questions were asked only of on-campus respondents (the most
common response is indicated in red):

In what type of University housing do you reside?
Residence hall (86.7%0)

Scholars house (1.1%)

Apartment (12.2%)

How many people are assigned to your unit/suite (include yourself)?
Just me (20.2%)

2 people (39.9%)

3 people (7.9%)

4 people (28.7%)

5 or more people (3.4%)

How many people share your bedroom and bathroom?

Bedroom Bathroom
e 1 other (50.4%) 1 other (4.0%)
e 2 other (44.2%) 2 other (6.8%)
e 3 other (0.9%) 3 other (20.3%)
e 4 or more other (1.8%) 4 or more other (68.9%0)
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If you are not a first-year student, why do you continue to live on-campus
(respondents could select their top three reasons)?

More convenient to classes/events (53.5%)
| do not have a car (25.5%)

My friends live here (19.7%)

| am a Resident Advisor (18.3%)

Food service is available (15.5%)

More economical (15.5%)

My parents require it (14.1%)

If you have a car, where do you park it?

On-campus (45.1%)
Off-campus (54.9%)

Questions Exclusively For Off-Campus Living

The following questions were asked only of off-campus respondents (the most
common response is indicated in red):

How many housing choices did you have within your price range when you
pursued your current residence?

Many (33.2%)
Some (39.1%)
Few (24.5%)
None (3.2%)

How does your current residence compare to your prior residence?

Better (49.8%)
Same (28.8%)
Worse (21.5%)

How many people live in your current residence (include yourself)?

Just me (15.8%)

2 people (33.5%)

3 people (20.8%)

4 people (19.9%)

5 or more people (10.1%)
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How many people living in your current residence do not attend WVU?

None (75.0%)

1 person (13.6%)

2 people (3.2%)

3 people (4.5%)

4 people (1.8%)

5 or more people (1.8%)

For the next question, off-campus respondents were asked how important certain
factors were in their decision to move to their current off-campus residence. Provided

responses included:

Extremely important (5 points)
Very important (4 points)

Slightly important (2 points)
Not at all important (1 point)

Moderately important (3 points)

Points (in brackets) were awarded to each response for analysis, so that median scores
could be calculated. Additionally, the median scores are ranked from highest to
lowest (1 = highest score [most important] / 16 = lowest score [least important]). The

results follow:

IMPORTANCE OF FACTORS IN MOVING
TO CURRENT OFF-CAMPUS RESIDENCE

FACTOR

MEDIAN SCORE = RANK

PROXIMITY TO CAMPUS 3.19 2
PROXIMITY TO WORK 2.27 6
FAVORABLE HOUSING COST 3.51 1
OPPORTUNITY TO MEET PEOPLE 1.67 11
PERSONAL SAFETY/BUILDING SECURITY 2.98 3
HIGH LEVEL OF ACTIVITY/THINGS TO DO 1.94 8
CONVENIENCE TO SHOPPING 2.16 7
PEDESTRIAN-FRIENDLY STREETSCAPES 2.3 5
GOOD STUDYING ENVIRONMENT 2.76 4
SOCIAL DIVERSITY 1.66 12
FRIENDS LIVED HERE 1.87 10
AFFILIATED WITH STUDENT ORGANIZATION 1.26 13
PETS ALLOWED 1.92 9
WHEELCHAIR ACCESSIBLE 1.13 14

Source: Vogt Santer Insights Survey

Red factors/values/rankings are three highest (bolded is highest)
Blue factors/values/rankings are three lowest (bolded is lowest)
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What was the original length of the agreement/lease for your current

residence?

No agreement/lease (5.5%)
Month to month (2.3%)
Three months (0.5%)

Six months (2.7%)

One academic year (8.2%)
12 months (78.2%0)

Have family members or others provided financial guarantees or co-signed
for your current residence?

No (57.1%)
Yes (42.9%)

What best describes your current residence?

Own my residence (5.0%)
Rent my residence (90.0%)

Live in a unit owned by my family, but they do not live there (2.7%)

None of the above (2.3%)

How many bedrooms in your current residence?

Studio (0.9%)

1 bedroom (15.3%)

2 bedrooms (35.6%)

3 bedrooms (25.5%)

4 bedrooms (19.4%)

5 or more bedrooms (3.3%)

How many bathrooms in your current residence?

1 or 1.5 bathrooms (51.2%)
2 or 2.5 bathrooms (28.1%)
3 or 3.5 bathrooms (9.4%)

4 or 4.5 bathrooms (9.4%)

5 or more bathrooms (1.9%)

Is your current residence furnished?

Yes, fully (30.1%)
Yes, partly (18.5%)
No (51.4%)
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What is the monthly cost for your entire current residence, not just your
portion?

Below $300 (5.1%)

$300 to $599 (25.1%0)
$600 to $899 (23.7%)
$900 to $1,249 (23.8%)
$1,250 to $1,749 (16.9%)
$1,750 to $1,999 (2.7%)
$2,000 to $2,499 (1.4%)
$2,500 to $2,999 (0.5%)
$3,000 or more (0.9%)

Do you share the monthly housing cost of your current residence?
e Yes (89.5%)
e No (10.5%)

Are pets allowed in your current residence?
e No (47.7%)
e Yes (52.3%)

What are the parking arrangements at your current residence?
e Private off-street spaces (69.7%)

e Private garage/carport (8.6%)

e Public parking garage/lot (15.2%)

e Public street/alley (6.6%)

Highlights of Exclusive Questions

e The most cited reason (83.3%) by at-home respondents for living with
family is to reduce cost (more economical).

e Only 20.2% of on-campus respondents live alone, while 76.5% live in a
unit/suite with one to three other people. More than 3.4% of on-campus
respondents live with four or more other people.

e For those on-campus respondents that share a bedroom, 50.4% share a
room with one other person, while 49.6% sleep in a room with two or
more other people.

e For those on-campus respondents that share a bathroom, 31.2% use it
with one to three other people, while 68.8% (over two out of three) share
a bathroom with four or more other people.

Vogt Santer

VII-17 Insights




The most cited reason (53.5%) by on-campus respondents for remaining
in University housing after their first year is convenience to classes and
events. No other response was close in frequency.

Surprisingly, over half (54.9%) of on-campus respondents park their cars
in off-campus locations.

For off-campus respondents, 49.8% report that their current residence is
better than their previous residence.

Fewer off-campus respondents live alone than on-campus respondents
(15.8% versus 20.2%), while the most commonly reported off-campus
living arrangement is with two people (33.5%).

For off-campus respondents, 25.0% live with one or more residents who
are not WVU students.

The three most important factors influencing off-campus respondents to
move to their current off-campus residence are favorable cost, proximity
to campus, and building security. The least important factors include
wheelchair accessibility, affiliation with student organizations, and
social diversity.

Nearly eight out of 10 off-campus respondents have a 12-month lease
agreement. This appears to be the off-campus industry standard. Just
under half of off-campus respondents have family members co-sign or
financially guarantee leases.

Exactly 90.0% of off-campus respondents rent their residence.

The most commonly reported off-campus residence has two-bedrooms
and one or 1.5 bathrooms. Nearly half of off-campus respondents live in
fully or partially furnished residences.

The highest percentage of rents (25.1%) fall within the $300 to $600
range. Nearly three nine of ten (89.5%) off-campus respondents share
the monthly housing cost with others.

Less than one-half of off-campus respondents live in places where pets
are not allowed. Over two-thirds (69.7%) of off-campus respondents
have the use of private off-street parking at their residence. One in 15
must park in the street or alley.
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Sustainability Questions

A series of questions were asked to off-campus and at-home responders of the
survey that focused on the physical structure that the student lives in as well as a
series of energy related questions.

The first set of questions related to the physical structure of the student’s
domicile.

AGE OF HOUSE
RESIDENCY LOCATION .~ OFF-CAMPUS AT-HOME
Before 1940 7.5% 16.7%
1940-1949 3.3% 0.0%
1950-1959 4.7% 16.7%
1960-1969 9.9% 0.0%
1970-1979 11.7% 0.0%
1980-1989 6.1% 0.0%
1990-1999 10.8% 16.7%
2000-2009 34.3% 33.3%
After 2009 11.7% 16.7%
SQUARE FOOTAGE OF HOUSE
Less than 500 74.0% 0.0%
501-750 16.7% 0.0%
751-1,000 20.6% 33.3%
1,001-1,250 17.6% 0.0%
1,251-1,500 12.3% 0.0%
1,501-1,750 8.8% 0.0%
1,751-2,000 6.9% 16.7%
2,001-2,250 3.9% 0.0%
2,251-2,500 1.0% 0.0%
2,501-2,750 1.5% 33.3%
2,751-3,000 1.0% 16.7%
Over 3,000 2.5% 0.0%
HOUSING CONFIGURATION
BASEMENT UNDER ENTIRE HOUSE 26.8% 60.0%
BASEMENT UNDER PART OF HOUSE 10.4% 40.0%
CRAWLSPACE UNDER ENTIRE HOUSE 5.5% 0.0%
CRAWLSPACE UNDER PART OF HOUSE 4.3% 0.0%
SLAB 50.6% 0.0%
MOBILE 2.4% 0.0%

Source: Vogt Santer Insights Survey

Red factors/values/rankings are three highest (bolded is highest)

Highlights from the above table include:

e Students who responded to the survey tend to live in newer housing.

Nearly

half of off-campus students (46%) live in housing built since 2000. Exactly

half of students who live at-home are in homes constructed after 2000.
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e Off-campus students live in smaller housing units of approximately 750-1,000
square feet. An equal number of students who live at-home living in housing

units of 750-1,000 and 2,500-2,750 square feet.

e Over half (50.6%) of off-campus students live in houses that are built on a
slab, while three out of every five students who live at home live in houses

that have a full basement.

The next set of questions was focused on energy related issues in the homes that

students live in.

HEATING/COLLING SPACE BELOW GRADE

RESIDENCY LOCATION .~ OFF-CAMPUS AT-HOME
YES 33.1% 60.0%
NO 66.9% 40.0%
HEATING/COLLING ATTIC
YES 5.0% 20.0%
NO 95.0% 80.0%
HOW WELL IS YOUR SPACE INSULATED
WELL INSULATED 29.3% 50.0%
MODERATELY WELL INSULATED 49.8% 50.0%
POORLY INSULATED 21.0% 0.00%
HOME'S EXTERIOR MATERIAL
WOOD 18.5% 16.7%
VINYL 41.0% 16.7%
BRICK 22.9% 50.0%
CINDER BLOCK 5.4% 0.0%
STONE 39.0% 16.7%
ALUMINUM 3.4% 0.0%
CONCRETE 4.9% 0.0%
LIVING SPACE HEATING SOURCE
GAS 37.0% 33.3%
ELECTRIC 62.1% 50.0%
PROPANE 5.0% 16.7%
SOLAR 5.0% 0.0%
WOOD 0.0% 0.0%
HEATING SYSTEM
FORCED AIR 67.9% 50.0%
BASEBOARD ELECTRIC 19.2% 50.0%
BASEBOARD WATER 4.1% 0.0%
RADIATOR STEAM 4.1% 0.0%
IN FLOOR RADIANT HEAT 4.7% 0.0%
COOLING SYSTEM
CENTRAL AIR 63.5% 50.0%
WINDOW/ROOM A/C 21.8% 50.0%
FANS 14.7% 0.0%

Source: Vogt Santer Insights Survey
Red factors/values/rankings are three highest (bolded is highest)
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Highlights from the above table include:

Of those students that live off-campus and have a basement or crawl-space in
their residence, over two-thirds (66.9%) indicate that space is not heated or
cooled. The near inverse is true for those living at-home, where 60.0% say
those spaces are heated and cooled.

Whether students live off-campus or at-home, heating and cooling the attic is
rare. Off those students that live off-campus and have an attic, 95% indicated
that it is not heated or cooled. Four out or five students who live at home said
the same thing.

Nearly half (49.8%) of students living off-campus believe that their living
space is moderately well insulated. At-home students a split, with half
believing their home is well insulated and half believing that their home is
moderately well insulated.

The three most common exterior materials of off-campus student’s homes are
vinyl, stone and brick. The most common exterior materials of student’s
houses that are living at-home are brick, wood, stone and vinyl.

Nearly two-thirds (62.1%) of students who live off-campus indicated that their
homes are heated by electricity. Half of students who live at-home are in
homes heated by electricity.

Over two-thirds (67.9%) of houses occupied by students living off-campus are
use a forced-air heating system. Half of the at-home students have a forced-
air system while half have baseboard electric heaters.

The majority (63.5%) of students living off-campus have central air. Students
living at home are divided, with half having central air conditioning and half
using window/room units.
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Greater Morgantown Neighborhood Survey Results

The neighborhood survey questions of the survey were used to establish a
respondent profile, collect information about the respondent’s home, evaluate
neighborhood satisfaction and provide insight into their energy consumption

patterns.

For the following table, respondents were asked various demographic questions
and questions about their living arrangements.

RESPONDENT PROFILE INFORMATION

CHARACTERISTIC NUMBER SHARE
GENDER:
MALE 27 38.6%
FEMALE 43 61.4%
TRANSGENDER 0 0.0%
AGE:
18-24 0 0.0%
25-30 6 8.5%
31-35 7 9.9%
36-40 5 7.0%
41-45 4 5.6%
46-50 10 14.1%
51-55 17 23.9%
56-60 6 8.5%
61-65 7 9.9%
Over 65 9 12.7%
NUMBER OF PEOPLE IN HOUSEHOLD:
1 18 25.4%
2 24 33.8%
3 13 18.3%
4 1 15.5%
5 4 5.6%
6 or more 1 1.4%
HOME ZIP CODE:
26501 19 26.8%
26505 50 70.4%
26508 1 1.4%
26541 1 1.4%
WHERE DO YOU LIVE:
CHANCERY HILL 0 0.0%
EVANSDALE 10 14.1%
GREENMONT 2 2.8%
JEROME PARK 9 12.7%
SOUTH PARK 15 21.1%
SUNNYSIDE 5 7.0%
WESTOVER 0 0.0%
WILES HILL 16 22.5%
WOODBURN 9 12.7%
OTHER 5 7.0%

Source: Vogt Santer Insights Survey

Red factors/values/rankings are three highest (bolded is highest)
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Highlights from the above table include:

The typical respondent to the survey was a female, aged 51-54.
Slightly over one-third (33.8%) of people who participated in the survey have

two people in their household.

Over 70% of respondents live in ZIP Code 26505, which includes much of the
Morgantown and Star City. Over one-fifth of respondents identified the Wiles
Hill (22.5%) and South Park (21.1%) as the neighborhood that they reside in.

For the following table, respondents were asked various questions about their
employment, income and education.

Source:

ADDITIONAL RESPONDENT PROFILE INFORMATION

CHARACTERISTIC
WORK ZIP CODE:

26501

NUMBER

SHARE

23.2%

26505

61.0%

26507

2.4%

26508

1.2%

26541

1.2%

26554

3.7%

PENNSYLVANIA ZIP CODES

3.7%

RETIRED

3.7%

YEARS IN MORGANTOWN:

LESS THAN 3 YEARS

4.2%

3-5 YEARS

5.6%

5-7 YEARS

7.0%

7-10 YEARS

11.3%

10-15 YEARS

12.7%

15-20 YEARS

16.9%

MORE THAN 20 YEARS

42.3%

HOUSEHOLD INCOME:

LESS THAN $30,000

9.9%

$30,000-$45,000

7.0%

$45,001-$60,000

22.5%

$60,001-$75,000

12.7%

MORE THAN $75,000

47.9%

LEVEL OF EDUCATION:

NO DIPLOMA

0.0%

HIGH SCHOOL GRADUATE OR EQUAL

2.8%

SOME COLLEGE, NO DEGREE

4.2%

ASSOCIATE DEGREE

7.0%

BACHELOR'S DEGREE

21.1%

GRADUATE OR PROFESSIONAL DEGREE

64.8%

Vogt Santer Insights Survey

Red factors/values/rankings are three highest (bolded is highest)
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Highlights from the above table include:

e Over 60% of respondents work in ZIP Code 26505, which includes much of
the Morgantown and Star City.

e Nearly half of respondents have lived in Morgantown for over twenty years
(42.3%) and earn more than $75,000 annually (47.9%).

o Nearly two of three respondents (64.8%) have a graduate or professional
degree.

For the following table, respondents were asked various housing questions.

HOUSING INFORMATION

CHARACTERISTIC NUMBER SHARE
TENURE:
OWNER 67 94.4%
RENTER 4 5.6%
TYPE OF STRUCTURE:
SINGLE-FAMILY HOME 69 97.2%
DOUBLE/DUPLEX 1 1.4%
FLAT 1 1.4%
NUMBER OF BEDROOMS:
1 BEDROOM 1 1.4%
2 BEDROOMS 8 11.3%
3 BEDROOMS 42 59.2%
4 OR MORE BEDROOMS 20 28.2%
NUMBER OF STORIES:
1STORY 10 14.1%
2 STORIES 37 52.1%
3 STORIES 22 31.0%
4 OR MORE STORIES 2 2.8%
ELEVATOR:
YES 2 2.8%
NO 60 84.5%
N/A 9 12.7%
RESIDENCY LOCATION:
Before 1940 40 56.3%
1940-1949 10 14.1%
1950-1959 6 8.5%
1960-1969 4 5.6%
1970-1979 2 2.8%
1980-1989 0 0.0%
1990-1999 3 4.2%
2000-2009 6 8.5%
After 2009 0 0.0%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest
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Highlights from the above table include:

e Nearly all respondents to the survey (94.9%) are homeowners living in a
single-family home (97.2%).

o Nearly three in five respondents (59.2%) have three-bedrooms in their home.
e Over half of respondents (52.1%) have a two-story home.

e Over seven out of eight people (84.5%) do not have an elevator.

e More than half (56.3%) of homes were built before 1940.

For the following table, respondents were asked various housing questions.

ADDITIONAL HOUSING INFORMATION

CHARACTERISTIC NUMBER SHARE
SQUARE FOOTAGE OF HOUSE:
Less than 500 0 0.0%
501-750 1 1.5%
751-1,000 6 8.8%
1,001-1,250 6 8.8%
1,251-1,500 9 13.2%
1,501-1,750 12 17.6%
1,751-2,000 8 11.8%
2,001-2,250 8 11.8%
2,251-2,500 6 8.8%
2,501-2,750 1 1.5%
2,751-3,000 5 7.4%
Over 3,000 6 8.8%
HOUSING CONFIGURATION:
BASEMENT UNDER ENTIRE HOUSE 43 60.6%0
BASEMENT UNDER PART OF HOUSE 21 29.6%
CRAWLSPACE UNDER ENTIRE HOUSE 4 5.6%
CRAWLSPACE UNDER PART OF HOUSE 9 12.7%
SLAB 2 2.8%
MOBILE 0 0.0%
DO YOU USE BASEMENT AS LIVING SPACE:
YES 24 36.9%
NO 41 63.1%
DO YOU HEAT/COOL THE BASEMENT:
YES 26 78.8%
NO 7 21.1%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest
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Continued..

ADDITIONAL HOUSING INFORMATION

CHARACTERISTIC NUMBER SHARE

SQUARE FOOTAGE OF HOUSE:

USE ATTIC AS LIVING SPACE:

YES 18 26.1%
NO 51 73.9%
DO YOU HEAT/COOL THE ATTIC:

YES 16 55.2%
NO 13 44.8%
HOW WELL IS YOUR SPACE INSULATED:

WELL INSULATED 25 35.2%
MODERATELY WELL INSULATED 32 45.1%
POORLY INSULATED 14 19.7%
HOME'S EXTERIOR MATERIAL:

WOOD 26 40.0%
VINYL 16 24.6%
BRICK 14 21.5%
CINDER BLOCK 7 10.8%
STONE 5 1.7%
ALUMINUM 16 24.6%
CONCRETE 2 3.1%
LIVING SPACE HEATING SOURCE:

GAS 68 95.8%
ELECTRIC 14 19.7%
PROPANE 2 2.8%
SOLAR 1 1.4%
WOOD 2 2.8%
HEATING SYSTEM:

FORCED AIR 54 77.1%
BASEBOARD ELECTRIC 2 2.9%
BASEBOARD WATER 9 12.9%
RADIATOR STEAM 4 5.7%
IN FLOOR RADIANT HEAT 1 1.4%
COOLING SYSTEM:

CENTRAL AIR 50 70.4%
WINDOW/ROOM A/C 28 39.4%
FANS 49 69.0%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

o Nearly one-third of respondents (30.8%) live in a home from 1,250 to 1,750
square feet.

e Less than two-thirds of respondents (60.6%) have a full basement in their
home.
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e Of those respondents who have a basement, 63.1% do not use it as living
space.

e Of those respondents who use the basement as living space, 78.8% heat and
cool the space.

o Nearly three of four respondents (73.9%) do not use the attic as living space.

e Of those respondents who do use the attic as living space, over half (55.2%)
heat and cool the area.

e Nearly half (45.1%) of the survey’s respondents believe their home is
moderately well insulated.

e Two of five respondents live in homes made of wood.
o Nearly all respondents (95.8%) heat their homes with natural gas.

e Most respondents cool their house with a combination of central air condition,
window air condition and fans.

For the following table, respondents were asked various housing economics and
energy questions.

LESS THAN $50,000
$50,000-$75,000
$75,001-$100,000
$101,001-$150,000
$150,001-$175,000
$175,001-$200,000
$200,001-$225,000
$225,001-$250,000
$250,001-$300,000
$300,001-$325,000
$325,001-$350,000
MORE THAN $350,000
HOUSING RENT:
LESS THAN $500
$501-$650
$651-$800
$800-$950
$950-$1,100

MORE THAN $1,000

AVERAGE MONTHLY GASBILL: $110.25
AVERAGE MONTHLY ELECTRIC BILL: $89.11
Source: Vogt Santer Insights Survey

Red factor/value/ranking is the highest

o

0.0%
2.9%
4.4%
22.1%
13.2%
13.2%
10.3%
7.4%
11.8%
4.4%
1.5%
8.8%

N

w

[N
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18.2%
9.1%
36.4%
0.0%
9.1%
27.3%
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Highlights from the above table include:

e Over 20% of respondents believe that their home is worth between $100,000
and $150,000.

e Of those respondents who are not home owners, over one-third (36.4%) pay
between $651 and $800 in rent.

¢ Respondents have an average monthly gas bill of $110.25.
e Respondents have an average monthly electric bill of $89.11.
For the following table, respondents were asked about their housing quality.

HOUSING QUALITY

CHARACTERISTIC NUMBER SHARE
DESCRIBE QUALITY OF YOUR HOME:
VERY POOR 1 1.4%
POOR 0 0.0%
FAIR 9 12.7%
GOOD 38 53.5%
EXCELLENT 23 32.4%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

e Over half of respondents (53.5%) believe that the quality of their housing is
“good”.

Vogt Santer

VII-29 Insights




For the following table, respondents were asked various energy related questions.

ENERGY USAGE

CHARACTERISTIC NUMBER
HOW MANY APPLIANCES IN YOUR HOME:
REFRIGERATORS 1.25
FREEZERS 0.88
TELEVISIONS 2.2
COMPUTERS 2.09
DISHWASHERS 0.86
WASHING MACHINES 1.01
DRYERS 1.01
HOW MANY LIGHT FIXTURES IN YOUR HOME:
CEILING LIGHTS 13.06
TABLE LAMPS 5.06
WALL LIGHTS 2.18
FLOOR LAMPS 1.95

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

e Respondents have more computers than any other appliance, averaging 2.09
per household.

e The average respondent household has 13.06 ceiling lights, more than double
any other type of lighting fixture.

Points (in brackets) were awarded to each response for analysis, so that median
scores could be calculated. Additionally, the median scores are ranked from
highest to lowest (1 = highest score [most satisfied] / 9 = lowest score [least
satisfied]). The results follow:

FACTORS THAT MIGHT INFLUENCE RESPONDENTS TO MOVE
TO ANOTHER COMMUNITY

FACTOR MEDIAN SCORE

CRIME 6.07 3
HIGH NOISE LEVELS 6.44 1
TRASH 6.10 2
UNKEPT PROPERTIES 6.00 4
QUALITY OF SCHOOLS 5.18 7
VACANT HOUSING 5.39 6
LACK OF PARKING 5.69 5
DISTANCE FROM SHOPPING 4.80 8
DISTANCE FROM PARKS 4.73 9

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest
Blue factor/value/ranking is the lowest
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Highlights from the above table include:

e The factor that would be most likely to influence respondents to move to
another community is high noise level.

e The factor that would be least likely to influence respondents to move to
another community is distance from parks.

Points (in brackets) were awarded to each response for analysis, so that median
scores could be calculated. Additionally, the median scores are ranked from
highest to lowest (1 = highest score [most satisfied] / 8 = lowest score [least
satisfied]). The results follow:

FACTORS RESPONDENTS MIGHT LIKE TO SEE IN A NEW NEIGHBORHOOD |

FACTOR MEDIAN SCORE RANK |
PROXIMITY TO WORK 5.13 2
PROXIMITY TO DOWNTOWN 4.42 3
WALKABILITY 5.32 1
PROXIMITY TO RIVER 3.94 8
PROXIMITY TO PARKS 441 4
PROXIMITY TO SCHOOLS 4.21 7
PROXIMITY TO RESTAURANTS 4.38 5
HISTORIC NATURE OF AREA 431 6

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest
Blue factor/value/ranking is the lowest

Highlights from the above table include:

o If respondents were to move to another neighborhood, walkability would be
the most important characteristic in their new community.

o If respondents were to move to another neighborhood, proximity to the river
would be the least important characteristic in their new community.
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For the following table, respondents were asked what community they would
prefer to live in should they ever move.

IF YOU WERE TO MOVE, WHAT COMMUNITY WOULD RESPONDENT LIKE TO BE IN

CHARACTERISTIC NUMBER SHARE
CHANCERY HILL 4 9.3%
EVANSDALE 9 20.9%
GREENMONT 3 7.0%
JEROME PARK 1 2.3%
SOUTH PARK 13 30.2%
SUNCREST 8 18.6%
SUNNYSIDE 1 2.3%
WESTOVER 1 2.3%
WILES HILL 0 0.0%
WOODBURN 3 7.0%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

e Nearly one-third (30.2%) of respondents indicated that if they were to move,
they would chose to live in the South Park neighborhood.

For the following table, respondents were asked questions about a perspective
home should they desire to move.

IF YOU WERE TO MOVE, WOULD RESPONDENTS PREFER TO OWN OR RENT

CHARACTERISTIC NUMBER SHARE
OWN 69 97.2%
RENT 2 2.8%

IF YOU WERE TO MOVE, WHAT TYPE OF STRUCTURE WOULD RESPONDENT LIVE IN

CHARACTERISTIC NUMBER SHARE
SINGLE-FAMILY HOME 61 88.4%
DOUBLE/DUPLEX 1 1.4%
FLAT 4 5.8%
TOWNHOME 2 2.9%
LOFT 1 1.4%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

e Nearly all respondents (97.2%) indicated that if they would to move, they
would like to be home owners in a single-family home (88.4%).
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For the following table, respondents were asked economic questions about a

perspective home should they desire to move.

HOUSING ECONOMICS IF RESPONDENTS WERE TO MOVE
NUMBER SHARE

CHARACTERISTIC

WHAT WOULD YOU PAY:

LESS THAN $45,000 0 0.0%

$45,001-$60,000 1 1.4%

$60,001-$75,000 0 0.0%

$75,001-$90,000 1 1.4%

$90,001-$110,000 4 5.6%

$110,001-$145,000 5 7.0%

$145,001-$160,000 11 15.5%
$160,001-$185,000 10 14.1%
$185,001-$200,000 13 18.3%
MORE THAN $200,000 26 36.6%
HOW MUCH WOULD YOU RENT FOR:

LESS THAN $500 11 15.5%
$501-$650 9 12.7%
$651-$800 17 23.9%
$800-$950 10 14.1%
$950-$1,100 9 12.7%
MORE THAN $1,000 15 21.1%

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest

Highlights from the above table include:

o If respondents were to move and purchase a home, over one-third (36.6%)
would be willing to pay $200,000 or more for the house.

e |f respondents were to move and rent a space, nearly one-quarter (23.9%)
would be willing to pay between $650 and $800 a month in rent.

Respondents were asked to rank each item on individually on a scale of 1-10, with

10 being the highest value.

PREFERRED TYPE OF RESIDENCE IF RESPONENTS WERE TO MOVE

HOUSING TYPE RATING AVERAGE ‘ RANK

DETACHED SINGLE-FAMILY HOME 9.21 1
ATTACHED CONDOMINIUM IN A MULTI-FAMILY 455 4
BUILDING '

DUPLEX/DOUBLE 5.24 2
TOWNHOME/ROW HOUSE 4.68 3
FLAT 3.56 6
LOFT 4.54 5

Source: Vogt Santer Insights Survey
Red factor/value/ranking is the highest
Blue factor/value/ranking is the lowest
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Highlights from the above table include:

o If respondents were to move, moving to a single-family home received the
highest rating (9.21) on a scale of 1 to 10.

o If respondents were to move, moving to a flat received the lowest rating (3.56)
on a scale of 1 to 10.

Respondents were asked to rank each item on individually on a scale of 1-10, with
10 being the highest value.

PREFERRED AMMENITIES IF RESPONENTS WERE TO MOVE

HOUSING TYPE RATING AVERAGE RANK
RANGE 8.58 4
REFRIDGERATOR 8.58 4
DISHWASHER 8 9
GARBAGE DISPOSAL 6.27 16
MICROWAVE 7.06 14
IN UNIT LAUNDRY WITH WASHER/DRYER 8.75 1
COMMON LAUNDRY 5.97 17
PATIO/BALCONY 7.97 10
HARDWOOD FLOORS 7.63 11
CENTRAL AIR CONDITIONING 8.73 2
STORAGE 8.48 6
ALARM SYSTEM 5.54 18
ENERGY EFFICIENT SYSTEMS 8.41 7
OFF STREET PARKING 8.68 3
COVERED PARKING 7.18 13
HISTORIC STRUCTURE 6.28 15
GREEN SPACE 8.15 8
MODERN STRUCTURE 5.52 19
ON-SITE MANAGEMENT 5.04 21
OUTDOOR COMMON AREA 5.42 20
INDOOR COMMON AREA 4.18 22
PET FRIENDLY 7.44 12

Source: Vogt Santer Insights Survey
Red factors/values/rankings are three highest (bolded is highest)
Blue factors/values/rankings are three lowest (bolded is lowest)

Highlights from the above table include:

o If respondents were to move, the three most important amenities in a new
home would be in-unit laundry, central air conditioning and off street parking.

o If respondents were to move, the three least important amenities in a new
home would be any type of common area or on-site management/assistance.
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Margin of Error

The information expressed in this section of the study was collected through an
online survey of two separate populations; students at West Virginia University
and the rest of the public living in Greater Morgantown. West Virginia
University has a 2010 full-time and part-time student population of 29,306 and
733 students replied to the survey, which gives that survey a 3.6% margin of
error. Greater Morgantown has a non-student population of 49,337 and only 72
people replied, giving this survey an 11.5% margin of error.

It should be noted that there are many ways to compute the margin of error for the
survey of a population of people. The most common is to compute the error rate
with a 95% confidence interval, which is what was done for these two surveys. A
95% confidence interval means that the margin of error will be accurate 95% of
the time. This is the methodology favored by Gallup, Rasmussen and other
polling companies.
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West Virginia University Student Housing Survey SurveyMonkey

1. 1. Indicate your gender:

Response

Percent

Male | 44.0%
Female | 55.8%
Transgender ] 0.3%

answered question

skipped question

2. 2. Indicate your age:

Response

Percent
Under 18 || 0.3%
18 11.2%
19 | 31.5%
20 [ 14.4%
21 ] 11.9%
22 [ 7.3%
23 [ 5.8%
24 ] 4.2%
25+ [ | 13.4%

answered question

skipped question

1 of 85

Response
Count

321

407

730

Response
Count

82

230

105

87

53

42

31

98

730



3. 3. Indicate your place of birth:

USA

Outside of USA

4. 4. Indicate your marital status:

Single

Single with Life Partner

Married

Divorced

Widowed

Response
Percent

| 93.8%

£

6.2%

answered question

skipped question

Response
Percent

| 89.1%

=g =

2 of 85

2.6%

6.7%

1.1%

0.4%

answered question

skipped question

Response
Count

676

45

721

12

Response
Count

648

19

49

727



5. 5. Indicate your current class rank:

Rank 1A (less than 45 credit
hours — attended high school
last year)

Rank 1B (less than 45 credit hours
— did not attend high school last
year)

Rank 2 (45 to 89 credit hours)
Rank 3 (90 to 134 credit hours)

Rank 4 (135 to 179 credit hours)

Graduate/Professional Student

[
]
[E—

[E—
]

|

6. 6. Indicate your current enrollment status:

Full-time (undergraduate: 12 or
more hours / graduate: 10 or
more hours)

Part-time (undergraduate: less than
12 hours / graduate: less than 10
hours)

Response
Percent

27.1%

4.8%

23.0%

17.1%

9.8%

18.2%

answered question

skipped question

Response
Percent

97.0%

30f85

3.0%

answered question

skipped question

Response
Count

197

35

167

124

71

132

726

Response
Count

700

22

722

11



7. 7A. Enter your Cumulative Grade Point Average as of the end of the Fall Semester 2010

answered question

skipped question

8. 7B. Enter your Grade Point Average for just the Fall Semester 2010:

answered question

skipped question

9. 8. Indicate your current employment status:

| work

hours each week on
average (if selected, enter
number of hours)

I am not working by choice.

I am not working, but looking.

Response
Percent

| 45.3%

| 33.5%

[

21.3%

Numer of hours worked (enter as decimal, ie. 20.00)

answered question

skipped question

4 of 85

Response
Count

702

702

31

Response
Count

692

692

41

Response
Count

326

241

153

359

720

13



10. 9. Indicate with whom you are currently living (select all that apply):

Alone

Roommate(s)

Life partner

Spouse

Children

Parents/relatives/guardian

18Een

Response
Percent

17.2%

67.2%

2.5%

6.6%

3.2%

9.8%

answered question

skipped question

Response
Count

125

488

18

48

23

71

726

11. 10. Select the statement that best describes your current living arrangement (select

only one):

I live in University housing (includes
residence halls, scholars houses, or
apartments)

I live in off-campus housing
(excludes living with
parents/relatives/guardian and
University housing; includes
fraternity/sorority/boarding/rooming
houses)

I live with my
parents/relatives/guardian

5 of 85

Response
Percent

39.7%

54.9%

5.4%

answered question

skipped question

Response
Count

288

398

39

725



12. 11. Indicate the type of University housing property in which you currently live:

Response

Percent
Residence hall | | 86.7%
Scholars house  [] 1.1%
Apartment [ ] 12.2%

answered question

skipped question

13. 12. Enter the zip code of your previous residence and indicate its general type:

Response
Percent

University housing | | 69.7%
Off-campus housing (includes

fraternity/sorority/boarding/rooming |:| 1.1%
houses)
Lived with

. ) | 29.2%
parents/relatives/guardian

Zip Code

answered question

skipped question

6 of 85

Response
Count

156

22

180

553

Response
Count

124

52

160

178

555



14. 13. Indicate how long you have lived in your current University housing assignment:

Less than 6 months

6 months to less than 1 year

1 year, but less than 2 years

2 years, but than 3 years

3 years, but less than 4 years

4 years, but less than 5 years

5 years or more

= O

Response
Percent

9.5%

74.9%

10.6%

2.2%

1.7%

0.0%

1.1%

answered question

skipped question

15. 14. Indicate the total amount of time you have lived in University housing:

Less than 6 months

6 months to less than 1 year

1 year, but less than 2 years

2 years, but than 3 years

3 years, but less than 4 years

4 years, but less than 5 years

5 years or more

':"='IZI|:||:|_D

7 of 85

Response
Percent

4.5%

65.4%

15.1%

8.4%

3.9%

0.6%

2.2%

answered question

skipped question

Response
Count

17

134

19

179

554

Response
Count

117

27

15

179

554



16. 15. Indicate how much longer you plan to live in University housing:

Less than 6 months

6 months to less than 1 year

1 year, but less than 2 years

2 years, but than 3 years

3 years, but less than 4 years

4 years, but less than 5 years

5 years or more

SEEEpng

8 of 85

Response
Percent

62.4%

6.7%

14.6%

7.3%

3.9%

3.4%

1.7%

answered question

skipped question

Response
Count

111

12

26

13

178

555



17. 16. Indicate the total number of people living in your currently assigned residential

unit/suite (include yourself):

10+

9 of 85

Response
Percent

20.2%

39.9%

7.9%

28.7%

0.6%

1.1%

0.0%

0.0%

0.0%

1.7%

answered question

skipped question

Response
Count

36

71

14

51

178

555



18. 17. Indicate your current bedroom arrangement:

Response
Percent
Private (only | use it) | | 30.5%
Do not sleep in a bedroom |:| 2.8%
Shared (other non-related
I I 66.7%

people use it)

If you answered “shared”, enter the number of other people using it:

answered question

skipped question

19. 18. Indicate your current bathroom arrangement:

Response

Percent
Private (only luse ity [ 11.3%
Shared (other non-related | 88.7%
. 0

people use it)

If you answered “shared”, enter the number of other people using it:

answered question

skipped question

10 of 85

Response
Count

54

118

113

177

556

Response
Count

20

157

151

177

556



20. 19.A Indicate which features are provided in your current residence. Amenities provided

Dishwasher

Microwave oven

Disposal

Ceiling fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet service

Cable TV service

Furnishings

Response
Percent

11.3%

28.8%

12.4%

5.6%

14.1%

48.6%

15.3%

59.9%

22.6%

21.5%

57.6%

18.6%

27.1%

| 94.9%

| 90.4%

87.6%

11 of 85

answered question

skipped question

Response
Count

20

51

22

10

25

86

27

106

40

38

102

33

48

168

160

155

177

556



21.19.B Indicate how important all of the features would be, if you were seeking new
housing: Amenity Importance

Dishwasher

Microwave oven

Disposal

Ceiling Fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet services

Cable TV service

Furnishings

Extremely
Important

27.4% (48)

42.0% (73)

28.2% (50)

23.7% (41)

47.4% (83)

57.4% (101)

39.5% (70)

25.0% (44)

56.3% (99)

47.7% (83)

57.4% (101)

23.3% (41)

39.2% (69)

80.8% (143)

63.6% (112)

52.5% (93)

Very
Important

20.0% (35)

27.0% (47)

16.4% (29)

19.1% (33)

24.0% (42)

27.8% (49)

22.6% (40)

26.1% (46)

26.1% (46)

27.0% (47)

26.1% (46)

21.0% (37)

30.7% (54)

12.4% (22)

18.2% (32)

25.4% (45)

12 of 85

Somewhat
Important

29.7% (52)

14.9% (26)

24.3% (43)

33.5% (58)

10.3% (18)

9.7% (17)

27.1% (48)

28.4% (50)

12.5% (22)

19.5% (34)

10.8% (19)

34.1% (60)

22.2% (39)

3.4% (6)

10.2% (18)

15.3% (27)

Not at All
Important

22.9% (40)

16.1% (28)

31.1% (55)

23.7% (41)

18.3% (32)

5.1% (9)

10.7% (19)

20.5% (36)

5.1% (9)

5.7% (10)

5.7% (10)

21.6% (38)

8.0% (14)

3.4% (6)

8.0% (14)

6.8% (12)

Rating
Average

2.48

2.05

2.58

2.57

1.99

1.63

2.09

2.44

1.66

1.83

1.65

2.54

1.99

1.29

1.63

1.76

answered question

skipped question

Response
Count

175

174

177

173

175

176

177

176

176

174

176

176

176

177

176

177

178

555



22. 20.A Indicate which features are provided at or with your current residence. Check all
that apply. Features provided

Visitor parking

Assigned parking

Covered parking

Secured parking

Laundry facilities

Pool/whirlpool

Fitness center

Community/game room

Secured building entries

On-site management

Meeting space

Personal study areas

Computer lab

Sports court/ outdoor rec area

Balcony/patio/deck/porch

Response
Percent

29.5%

34.7%

8.1%

8.1%

91.9%

13 of 85

10.4%

49.1%

42.8%

67.6%

58.4%

64.2%

63.6%

25.4%

22.0%

17.3%

answered question

skipped question

Response
Count

51

60

14

14

159

18

85

74

117

101

111

110

44

38

30

173

560



23. 20.B Indicate how important all of the features would be, if you were seeking new

housing:

Visitor parking
Assigned parking
Covered parking
Secured parking
Laundry facilities

Pool/whirlpool

Fitness center

Community/game room
Secured building entries
On-site management

Meeting space

Personal study areas
Computer lab

Sports court/ outdoor rec area

Balcony/patio/deck/porch

Extremely
Important

42.9% (75)

47.7% (82)

19.3% (33)

42.0% (73)

69.3% (122)

17.3% (30)

31.4% (55)

18.5% (32)

51.4% (90)

43.9% (76)

22.4% (39)

35.6% (62)

21.3% (37)

26.6% (46)

29.5% (51)

Very
Important

30.3% (53)

26.7% (46)

19.9% (34)

25.9% (45)

19.3% (34)

16.8% (29)

26.3% (46)

17.9% (31)

27.4% (48)

30.1% (52)

21.8% (38)

23.6% (41)

19.5% (34)

20.8% (36)

24.3% (42)

14 of 85

Somewhat
Important

20.6% (36)

12.8% (22)

31.0% (53)

19.5% (34)

7.4% (13)

30.1% (52)

26.3% (46)

35.3% (61)

15.4% (27)

18.5% (32)

33.9% (59)

24.1% (42)

31.6% (55)

28.9% (50)

24.9% (43)

Not at All
Important

6.3% (11)

12.8% (22)

29.8% (51)

12.6% (22)

4.0% (7)

35.8% (62)

16.0% (28)

28.3% (49)

5.7% (10)

7.5% (13)

21.8% (38)

16.7% (29)

27.6% (48)

23.7% (41)

21.4% (37)

Rating
Average

1.90

1.91

2.71

2.03

1.46

2.84

2.27

2.73

1.75

1.90

2.55

2.22

2.66

2.50

2.38

answered question

skipped question

Response
Count

175

172

171

174

176

173

175

173

175

173

174

174

174

173

173

177

556



24. 21. Indicate the quarterly housing cost (amount paid to WVU) for your current residence

(note: exclude food and non-housing fees, if possible):

No Charge

Under $200

$200 to $299

$300 to $399

$400 to $499

$500 to $599

$600 to $699

$700 to $799

$800 to $899

$900 to $999

$1,000 to $1,249

$1,250 to $1,749

$1,750 to $1,999

$2,000 to $2,249

$2,250 to $2,499

$2,500 to $2,749

$2,750 to $2,999

$3,000 to $3,249

$3,250 to $3,499

$3,500+

|:|':'I:I|:||:||:||:||:||:||:||:|'=l:l|:||:||:|'=lzI [

Response
Percent

5.7%

0.0%

1.1%

0.6%

3.4%

2.3%

2.3%

1.1%

0.6%

2.3%

4.5%

20.5%

5.7%

10.2%

5.1%

5.1%

4.0%

3.4%

1.7%

20.5%

answered question

skipped question

Response
Count

10

36

10

18

36

176

557



25. 22. Indicate the primary source of money for paying your housing costs (rent and
utilities only):

Response Response

Percent Count

My own wages, income or savings [ ] 10.3% 18
Family (spouse-life partners-

y (sp -life partne I | 35.1% 61
parents-relatives-guardian)
Financial aid/loans (private-

o I I 37.4% 65
university-government)

Scholarships (academic-athletic) [ ] 15.5% 27

Grants || 0.6% 1
None of the above (I have no

. 1] 1.1% 2
housing costs)

answered question 174

skipped question 559

16 of 85



26. 23. Indicate how satisfied you are with each of the following aspects of your current

residence:

Interior condition

Exterior condition

Amount of living space

Neighborhood

Proximity to campus

Proximity to work

Features

Cost

Parking

Landlord/property manager

Studying environment

Security/safety

Noise level

Roommates

Heating/cooling comfort

Privacy

Overall quality

Extremely
Satisfied

18.0% (32)

22.5% (40)

13.5% (24)

24.4% (43)

46.1% (82)

32.9% (56)

17.5% (31)

12.5% (22)

9.1% (16)

23.0% (40)

18.2% (32)

29.4% (52)

19.8% (35)

38.3% (67)

19.8% (35)

21.6% (38)

18.8% (33)

Very
Satisfied

28.1% (50)

31.5% (56)

25.3% (45)

30.1% (53)

31.5% (56)

30.0% (51)

26.6% (47)

19.9% (35)

9.7% (17)

20.7% (36)

27.8% (49)

32.2% (57)

29.4% (52)

23.4% (41)

23.2% (41)

26.7% (47)

28.4% (50)

17 of 85

Somewhat
Satisfied

37.1% (66)

32.6% (58)

32.6% (58)

32.4% (57)

12.4% (22)

17.1% (29)

33.9% (60)

27.3% (48)

22.2% (39)

29.9% (52)

27.3% (48)

20.9% (37)

18.6% (33)

16.0% (28)

28.2% (50)

21.6% (38)

27.8% (49)

Not at All
Satisfied

16.9% (30)

13.5% (24)

28.7% (51)

13.1% (23)

10.1% (18)

20.0% (34)

22.0% (39)

40.3% (71)

59.1% (104)

26.4% (46)

26.7% (47)

17.5% (31)

32.2% (57)

22.3% (39)

28.8% (51)

30.1% (53)

25.0% (44)

Rating
Average

2.53

2.37

2.76

2.34

1.87

2.24

2.60

2.95

3.31

2.60

2.63

2.27

2.63

2.22

2.66

2.60

2.59

answered question

skipped question

Response
Count

178

178

178

176

178

170

177

176

176

174

176

177

177

175

177

176

176

178

555



27. 24. If you are not a first year student, indicate why you continue to live on-campus

(select up to 3):

| am a Resident Advisor

It is more convenient to campus
resources/activities

| do not have a car

It is more economical

My friends live here

It is conducive to studying
There is more to do

Food service is available
My scholarship(s) requires it
My parents/guardian require it
| can select my roommate

| can get a single room

The sense of community

It is closer to my job

Greater privacy

SRR RN

18 of 85

Response
Percent

18.3%

53.5%

22.5%

15.5%

19.7%

5.6%

4.2%

25.4%

7.0%

14.1%

5.6%

15.5%

9.9%

8.5%

2.8%

answered question

skipped question

Response
Count

13

38

16

11

14

18

10

11

71

662



28. 25. Indicate whether you would recommend your current living arrangement to a friend:

Response

Percent
Yes | | 53.4%
No | | 46.6%

answered question

skipped question

29. 26. Indicate your primary means of local transportation:

Response

Percent
My owncar [ | 14.1%
Scooter/motorcycle 0.0%
walk | 46.3%
Rollerblades || 0.6%
Bicycle [ 0.6%
Ride with others  [] 1.7%
PRT | 36.7%
Taxi 0.0%

answered question

skipped question

19 of 85

Response
Count

94

82

176

557

Response
Count

25

82

65

177

556



30. If you own a car, ride a motorcycle/scooter, or ride with others, indicate the parking

arrangement at your current residence:

Private off-street space
(lot/driveway/off alley)

Private garage/carport

Public parking lot/garage

Public street or alley

WVU parking facility

None

[—
B

=

E

E—

Response
Percent

17.8%

2.2%

5.9%

3.0%

23.7%

| 47.4%

answered question

skipped question

31. 27. Indicate the degree to which your current living arrangement impacts your

academic performance:

Positively impacts it greatly
Positively impacts it some

Has no impact on it
Negatively impacts it some

Negatively impacts it greatly

Response
Percent

11.2%

28.1%

27.0%

20.2%

13.5%

answered question

skipped question

20 of 85

Response
Count

24

32

64

135

598

Response
Count

20

50

48

36

24

178

555



32. If you answered “positively” above, indicate which aspects of your current living
arrangement contribute most to good academic performance (select up to 3):

Response Response

Percent Count

Quiet/private surroundings | | 45.0% 36
Close to

campus/library/academic | | 57.5% 46
resources

Good Internet service | | 37.5% 30
Living with people who

g peop . | | 31.3% 25
understand/support my studying

Food service [ | 18.8% 15
Clean/well-maintained living

ol 15.0% 12
conditions

Safe environment [ ] 22.5% 18

No roommates [ | 16.3% 13

Study partners around [ ] 15.0% 12

Academic help available [ ] 16.3% 13

answered question 80

skipped question 653

21 of 85



33. If you answered “negatively” above, indicate which aspects of your current living
arrangement contribute most to poor academic performance (select up to 3):

Response Response

Percent Count
Noisy/disruptive surroundings | 68.4% 54
Far from campus/library/academic
E— 22.8% 18
resources
No/poor Internet service [ ] 26.6% 21
Living with people who do not
S — 24.1% 19
understand/support my studying
No food service (must take time to
13.9% 11
cook) 1 6
Dirty/poorly-maintained livin
y/poorly 5 9 | | 30.4% 24
conditions
Unsafe environment [_] 5.1% 4
Too many people living with
AT E— 21.5% 17
me/shared bedroom
No study partners around [ 10.1% 8
Difficult to find academic help [] 5.1% 4
Too many distractions/parties | 31.6% 25
answered question 79
skipped question 654

22 of 85



34. 28. In your opinion, indicate how the following living arrangements impact academic

performance:
Positively Impacts No Impact Negatively Impacts
University housing 41.1% (72) 31.4% (55) 27.4% (48)
Off-campus housing 33.1% (57) 50.0% (86) 16.9% (29)
Living with 40.9% (70) 42.7% (73) 16.4% (28)

parents/relatives/guardian

answered question

skipped question

Response
Count

175

172

171

175

558

35. 29. If the University implemented a program of “affiliated” off-campus housing (privately
owned, but operated within University standards), indicate your level of interest in living

there if cost was not an issue:

Response

Percent

Extremely [ | 23.7%
very [ ] 23.7%
Somewhat [ ] 23.1%
Not at all | | 29.5%

answered question

skipped question

23 of 85

Response
Count

41

41

40

51

173

560



36. 30. Indicate how willing you would be to pay more for housing if the overall quality of
your living arrangement improved:

Response Response

Percent Count
Extremely [_] 8.5% 15
very [ ] 26.7% 47
Somewhat | 38.6% 68
NotatAll [ ] 26.1% 46
answered question 176
skipped question 557

37. 31. If there was off-campus housing that catered to a particular type of student (cultural
group/law school/med school/business school) and you were that type of student, indicate
your level of interest in living there if cost was not an issue:

Response Response

Percent Count
Extremely [ ] 18.2% 32
vey [ ] 26.7% 47
Somewhat | | 31.3% 55
Notatall [ ] 23.9% 42
answered question 176
skipped question 557

24 of 85



38. 32. If you intend to leave your current residence after this academic quarter and you will

remain a WVU student, indicate where you would like to live:

Chancery Hill

Evansdale

Greenmont

Jerome Park

South Park

Sunnyside

Westover

Wiles Hill

Woodburn

Farther away from campus than
any of the above

On-campus

With parents/relatives/guardian

Does not apply to my situation

]
[

O

[

B

[
[E—
I
[

25 of 85

Response
Percent

0.6%

20.5%

0.0%

0.0%

5.3%

14.6%

1.8%

0.6%

2.3%

14.6%

18.7%

1.2%

19.9%

answered question

skipped question

Response
Count

35

25

32

34

171

562



39. 43. If you intend to leave your current residence after this academic quarter and you will
remain a WVU student, indicate in what type of housing you would like to live:

University housing

Off-campus housing that | own

Off-campus housing that | rent

Fraternity/sorority house

Boarding/rooming house

Housing owned by my family

Does not apply to my situation

26 of 85

Response
Percent

1 14.6%
&l 3.5%
| 65.5%
| 2.9%
0 0.6%
0.0%

1 12.9%

answered question

skipped question

Response
Count

25

112

22

171

562



40. 11. Enter the address of your current residence while attending WVU:

Street Number:

Street Name:

Unit Number (if applicable):

City:

Response
Percent

87.6%

77.6%

38.8%

97.5%

State:

97.0%

Zip Code:

| 98.5%

answered question

skipped question

41. 12. Enter the zip code of your previous residence and indicate its general type:

University housing

Off-campus housing (includes
fraternity/sorority/boarding/rooming
houses)

Lived with parents/relatives/guardian

27 of 85

Response
Percent

24.0%

61.3%

14.7%

Zip Code

answered question

skipped question

Response
Count

176

156

78

196

195

198

201

532

Response
Count

52

133

32

206

217

516



42.13. Indicate how many housing choices you had within your price range when you
pursued your current residence:

Response Response

Percent Count

Many | | 33.2% 73
Some | | 39.1% 86
Few [ 24.5% 54
None [] 3.2% 7
answered question 220

skipped question 513

43. 14. Indicate how your current residence compares with your prior residence:

Response Response

Percent Count

Better | | 49.8% 109
Worse | | 28.8% 63
Same [ ] 21.5% 47
answered question 219

skipped question 514

28 of 85



44. 15. Indicate the total number of people living in your current residential unit (include

yourself):

10+

29 of 85

Response
Percent

15.8%

33.5%

20.8%

19.9%

3.6%

0.5%

0.5%

0.5%

0.0%

5.0%

answered question

skipped question

Response
Count

35

74

46

44

11

221

512



45. 16. Indicate the number of people living in your current residential unit who do not

attend WVU:

10+

[ | [] | [} T

—

30 of 85

Response
Percent

75.0%

13.6%

3.2%

4.5%

1.8%

0.0%

0.9%

0.0%

0.0%

0.0%

0.9%

answered question

skipped question

Response
Count

165

30

10

220

513



46. 17. Indicate how important each of the following factors was in your decision to move to

your current residence:

Proximity to campus

Proximity to work

Favorable housing cost

Meet people

Personal safety/building security
High kevel of activity/things to do
Convenience to retail services
Pedestrian-friendly streetscapes
Good study environment

Social diversity

Friends lived here

Affiliated with student organization
Pets allowed

Weelchair accesible

Extremely
Important

45.0% (99)

15.3% (33)

60.9% (134)

3.2% (7)

32.3% (71)

5.9% (13)

6.0% (13)

13.6% (30)

27.3% (60)

2.3% (5)

8.2% (18)

1.8% (4)

18.6% (41)

0.9% (2)

Very
Important

32.7% (72)

28.2% (61)

31.4% (69)

10.1% (22)

38.6% (85)

17.3% (38)

26.6% (58)

26.4% (58)

33.6% (74)

12.3% (27)

14.2% (31)

2.7% (6)

8.6% (19)

2.3% (5)
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Somewhat
Important

18.6% (41)

24.5% (53)

5.5% (12)

37.6% (82)

23.6% (52)

41.4% (91)

44.5% (97)

36.4% (80)

27.3% (60)

34.7% (76)

34.2% (75)

15.0% (33)

19.1% (42)

5.9% (13)

Not at All
Important

3.6% (8)

31.9% (69)

2.3% (5)

49.1% (107)

5.5% (12)

35.5% (78)

22.9% (50)

23.6% (52)

11.8% (26)

50.7% (111)

43.4% (95)

80.5% (177)

53.6% (118)

90.9% (200)

Rating
Average

1.81

2.73

1.49

3.33

2.02

3.06

2.84

2.70

2.24

3.34

3.13

3.74

3.08

3.87

answered question

skipped question

Response
Count

220

216

220

218

220

220

218

220

220

219

219

220

220

220

220

513



47. 18. Indicate how long you have lived in your current residence:

Less than 6 months

6 months to less than 1 year

1 year, but less than 2 years

2 years, but than 3 years

3 years, but less than 4 years

4 years, but less than 5 years

5 years or more

Response
Percent

17.0%

| 38.1%

RO

22.0%

13.8%

3.2%

2.3%

3.7%

answered question

skipped question

48. 19. Indicate how much longer you plan to live in your current residence:

Less than 6 months

6 months to less than 1 year

1 more year

2 more years

3 more years

4 more years

5 or more years

Response
Percent

49.1%

]
[
[
=

D:

5.9%

22.3%

11.4%

8.2%

0.5%

2.7%

answered question

skipped question

32 of 85

Response
Count

37

83

48

30

218

515

Response
Count

108

13

49

25

18

220

513



49. 20. Indicate the original length of the agreement/lease for your current residence:

No agreement/lease [_]

Month to month

=l

Academic quarter (3 months)

6 months

Academic year (9 to 10 months) [_]

12 months

| do not rent or pay for housing |:|

Response
Percent

5.5%

2.3%

0.5%

2.7%

8.2%

78.2%

2.7%

answered question

skipped question

50. 21. Indicate which best describes your current living arrangement:

Own my residence

Rent my residence (includes
fraternity/sorority/rooming/boarding
houses)

Live in a residence owned by my
family (but they do not live with me)

None of the above

Response

Percent
[ 5.0%
I | 90.0%
B 2.7%
B 2.3%

33 0f 85

answered question

skipped question

Response
Count

12

18

172

220

513

Response
Count

11

198

220

513



51. 22. Indicate the type of housing property in which you are currently living:

Single-family house or its
accessory building

Duplex (2 units) or triplex (3 units)

Fraternity/sorority house

Boarding/rooming house

Housing complex with 4 to 24
units

Housing complex with 25 to 49
units

Housing complex with 50 or more
units
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Response
Percent

18.6%

19.1%

0.5%

0.5%

27.7%

9.1%

24.5%

answered question

skipped question

Response
Count

41

42

61

20

54

220

513



52. 23. Indicate the total number of bedrooms and bathrooms in your current residential unit (1
tub; just sink and toilet):

Number of bedroom(s)

0 1 2 3 4 5 6
i i . 15.3% 35.6% 25.5% 19.4%
Current housing configuration 0.9% (2) 1.4% (3) 0.0% (0)
(33) (77) (55) (42)
Number of Baths
0 1.5 2 2.5 3 3.5 4
. : . 48.4% 22.5%
Current housing configuration 2.8% (6) (103) (a8) 5.6% (12) 8.0% (17) 1.4% (3) 8.0% (17)

53. 24. Indicate your current bedroom arrangement:

Response Response

Percent Count
Private (only | use it) | 90.0% 197
Do not sleep in a bedroom |:| 1.4% 3
Shared (other non-related people
B 8.7% 19

use it)

If you answered “shared”, enter the number of other people using it:

19
answered question 219
skipped question 514
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54. 25. Indicate your current bathroom arrangement:

Response
Percent
Private (only | use it) | | 54.8%
Shared (other non-related people
| 45.2%

use it)

If you answered “shared”, enter the number of other people using it:

answered question

skipped question

55. 26. Indicate the level of furnishings by the landlord in your current residence:

Response

Percent
Unfurnished | 51.4%
Partly furnished [ ] 18.5%
Fully furnished | | 30.1%

answered question

skipped question
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Response
Count

119

98

79

217

516

Response
Count

111

40

65

216

517



56. 27.A Indicate which features are provided in your current residence. Amenities provided

Dishwasher

Microwave oven

Disposal

Ceiling fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet service

Cable TV service

Furnishings

37 of 85

Response
Percent

74.2%

54.8%

57.6%

44.7%

53.0%

72.4%

12.4%

48.4%

87.1%

59.4%

71.0%

30.4%

35.5%

40.1%

37.3%

45.6%

answered question

skipped question

Response
Count

161

119

125

97

115

157

27

105

189

129

154

66

77

87

81

99

217

516



57.27.B Indicate how important all of the features would be, if you were seeking new
housing: Amenity Importance

Dishwasher

Microwave oven

Disposal

Ceiling Fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet services

Cable TV service

Furnishings

Extremely
Important

35.8% (78)

24.3% (53)

19.3% (42)

12.5% (27)

50.9% (109)

60.4% (131)

11.9% (26)

9.3% (20)

78.0% (170)

45.0% (98)

47.0% (102)

13.5% (29)

22.0% (48)

43.7% (94)

30.4% (66)

18.2% (39)

Very
Important

26.6% (58)

20.6% (45)

17.4% (38)

22.7% (49)

21.5% (46)

25.8% (56)

20.2% (44)

28.7% (62)

16.5% (36)

26.1% (57)

35.5% (77)

18.6% (40)

28.9% (63)

26.0% (56)

22.1% (48)

23.4% (50)
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Somewhat
Important

23.4% (51)

25.2% (55)

33.0% (72)

35.2% (76)

15.0% (32)

7.8% (17)

43.6% (95)

35.2% (76)

4.6% (10)

21.1% (46)

13.8% (30)

41.4% (89)

31.7% (69)

20.9% (45)

28.6% (62)

23.4% (50)

Not at All
Important

14.2% (31)

29.8% (65)

30.3% (66)

29.6% (64)

12.6% (27)

6.0% (13)

24.3% (53)

26.9% (58)

0.9% (2)

7.8% (17)

3.7% (8)

26.5% (57)

17.4% (38)

9.3% (20)

18.9% (41)

35.0% (75)

Rating
Average

2.16

2.61

2.74

2.82

1.89

1.59

2.80

2.80

1.28

1.92

1.74

2.81

2.44

1.96

2.36

2.75

answered question

skipped question

Response
Count

218

218

218

216

214

217

218

216

218

218

217

215

218

215

217

214

218

515



58. 28.A Indicate which features are provided at or with your current residence. Check all
that apply. Features provided

Visitor parking

Assigned parking

Covered parking

Secured parking

Laundry facilities

Pool/whirlpool

Fitness center

Community/game room

Secured building entries

On-site management

Meeting space

Personal study areas

Computer lab

Sports court/ outdoor rec area

Balcony/patio/deck/porch

JUCH T
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Response
Percent

61.6%

42.7%

9.5%

13.3%

44.5%

30.8%

34.6%

28.0%

15.6%

42.2%

14.2%

10.9%

18.0%

20.9%

58.8%

answered question

skipped question

Response
Count

130

90

20

28

94

65

73

59

33

89

30

23

38

44

124

211

522



59. 28.B Indicate how important all of the features would be, if you were seeking new

housing:

Visitor parking
Assigned parking
Covered parking
Secured parking
Laundry facilities

Pool/whirlpool

Fitness center

Community/game room
Secured building entries
On-site management

Meeting space

Personal study areas
Computer lab

Sports court/ outdoor rec area

Balcony/patio/deck/porch

Extremely
Important

40.1% (87)

33.8% (73)

7.9% (17)

16.4% (35)

44.2% (95)

5.6% (12)

9.3% (20)

4.2% (9)

20.8% (45)

24.0% (52)

4.2% (9)

9.3% (20)

7.4% (16)

8.8% (19)

26.9% (58)

Very
Important

33.2% (72)

29.2% (63)

12.1% (26)

25.8% (55)

23.7% (51)

14.4% (31)

20.4% (44)

9.7% (21)

20.4% (44)

31.3% (68)

7.4% (16)

13.9% (30)

13.0% (28)

16.7% (36)

29.6% (64)
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Somewhat
Important

20.7% (45)

19.4% (42)

38.8% (83)

31.0% (66)

12.6% (27)

31.5% (68)

33.3% (72)

26.9% (58)

31.5% (68)

24.0% (52)

35.2% (76)

31.5% (68)

32.9% (71)

29.8% (64)

28.2% (61)

Not at All
Important

6.0% (13)

17.6% (38)

41.1% (88)

26.8% (57)

19.5% (42)

48.6% (105)

37.0% (80)

59.3% (128)

27.3% (59)

20.7% (45)

53.2% (115)

45.4% (98)

46.8% (101)

44.7% (96)

15.3% (33)

Rating
Average

1.93

2.21

3.13

2.68

2.07

3.23

2.98

341

2.65

241

3.38

3.13

3.19

3.10

2.32

answered question

skipped question

Response
Count

217

216

214

213

215

216

216

216

216

217

216

216

216

215

216

217

516



60. 29. Indicate the monthly housing cost (amount paid to landlord/manager or bank, if you
own) for your entire current residence, not just your portion (note: exclude utilities and
food; include parking if extra):

No Charge

Under $200

$200 to $299

$300 to $399

$400 to $499

$500 to $599

$600 to $699

$700 to $799

$800 to $899

$900 to $999

$1,000 to $1,249

$1,250 to $1,749

$1,750 to $1,999

$2,000 to $2,249

$2,250 to $2,499

$2,500 to $2,749

$2,750 to $2,999

$3,000 to $3,249

$3,250 to $3,499

$3,500+

“EpprcenEnE -t

—

s

Response
Percent

3.2%

0.5%

1.4%

5.9%

9.6%

9.6%

10.0%

9.1%

4.6%

6.4%

17.4%

16.9%

2.7%

1.4%

0.0%

0.0%

0.5%

0.0%

0.0%

0.9%

answered question

Response
Count

13

21

21

22

20

10

14

38

37

219



skipped question 514

61. If you share the monthly housing cost of your current residence with others, indicate
just your portion:

Response Response

Percent Count
No Charge [ ] 10.7% 21
Under $200 [] 2.6% 5
$200 to $299 [] 4.1% 8
$300 to $399 | | 28.1% 55
$400 to $499 | I 28.6% 56
$500t0 $599 [ | 14.3% 28
$600 to $699 [_] 5.6% 11
$700 to $799 [] 1.5% 3
$800 to $899 [] 1.0% 2
$900 to $999 0.0% 0
$1,000 to $1,249 [] 1.5% 3
$1,250 to $1,749  [] 1.5% 3
$1,750 to $1,999 0.0% 0
$2,000 to $2,249 0.0% 0
$2,250 to $2,499 0.0% 0
$2,500 to $2,749 0.0% 0
$2,750 to $2,999 0.0% 0
$3,000 to $3,249 0.0% 0
$3,250 to $3,499 0.0% 0
$3,500+ || 0.5% 1
answered question 196
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skipped question 537

62. 30. Indicate whether pets are allowed in your current residence:

Response Response

Percent Count
Yes | I 52.3% 114
No | | 47.7% 104
answered question 218
skipped question 515

63. 31. Indicate the primary source of money for paying your housing costs (rent and
utilities only):

Response Response

Percent Count
My own wages, income or savings | | 31.7% 69
Family (spouse-life partners-
y (sp _ partn: | | 32.1% 70
parents-relatives-guardian)
Financial aid/loans (private-
—_— [ 24.8% 54
university-government)
Scholarships (academic-athletic) [__] 8.7% 19
Grants [] 2.3% 5
None of the above (I have no
_ [ 0.5% 1
housing costs)
answered question 218
skipped question 515
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64. 32. Indicate whether family members or others provided financial guarantees or co-

signed for your current residence:

Yes |

No |

44 of 85

Response
Percent

42.9%

57.1%

answered question

skipped question

Response
Count

93

124

217

516



65. 33. Indicate how satisfied you are with each of the following aspects of your current

residence:

Interior condition

Exterior condition

Amount of living space

Neighborhood

Proximity to campus

Proximity to work

Features

Cost

Parking

Landlord/property manager

Studying environment

Security/safety

Noise level

Roommates

Heating/cooling comfort

Privacy

Overall quality

Extremely
Satisfied

22.9% (50)

18.3% (40)

30.3% (66)

25.8% (56)

37.2% (81)

28.3% (60)

17.9% (39)

17.4% (38)

26.1% (57)

19.6% (42)

18.8% (41)

17.0% (37)

20.6% (45)

38.3% (79)

30.9% (67)

32.3% (70)

17.2% (37)

Very
Satisfied

31.7% (69)

31.2% (68)

33.0% (72)

36.4% (79)

25.7% (56)

27.4% (58)

32.6% (71)

39.0% (85)

33.9% (74)

25.2% (54)

36.2% (79)

38.1% (83)

31.2% (68)

32.5% (67)

33.6% (73)

38.7% (84)

40.0% (86)
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Somewhat
Satisfied

33.0% (72)

36.2% (79)

24.8% (54)

30.4% (66)

28.0% (61)

30.7% (65)

33.0% (72)

31.2% (68)

25.2% (55)

29.0% (62)

27.5% (60)

30.3% (66)

31.2% (68)

18.0% (37)

20.7% (45)

20.7% (45)

30.7% (66)

Not at All
Satisfied

12.4% (27)

14.2% (31)

11.9% (26)

7.4% (16)

9.2% (20)

13.7% (29)

16.5% (36)

12.4% (27)

14.7% (32)

26.2% (56)

17.4% (38)

14.7% (32)

17.0% (37)

11.2% (23)

14.7% (32)

8.3% (18)

12.1% (26)

Rating
Average

2.35

2.46

2.18

2.19

2.09

2.30

2.48

2.39

2.28

2.62

2.44

2.43

2.44

2.02

2.19

2.05

2.38

answered question

skipped question

Response
Count

218

218

218

217

218

212

218

218

218

214

218

218

218

206

217

217

215

218

515



66. 34. Indicate why you live off-campus (select up to 3):

Response Response

Percent Count
It is more economical | 38.8% 83
My friends live with me or nearby [ ] 20.6% 44
There ismoretodo  [_] 5.1% 11
| have more freedom and
. I | 73.8% 158
independence
It is conducive to studying [__] 11.2% 24
It is closer to my job [] 6.1% 13
I can make my own food/eat out
| ] 35.5% 76
more often
Better neighborhood and services [_] 6.1% 13
Nicer living arrangements | | 32.7% 70
Easier parking [ ] 15.0% 32
Greater privacy | 34.1% 73
answered question 214
skipped question 519

67. 35. Indicate whether you would recommend your current living arrangement to a friend:

Response Response

Percent Count
Yes | | 69.3% 147
No | | 30.7% 65
answered question 212
skipped question 521
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68. Approximate year of your residence's construction:

Response Response

Percent Count
Before 1940 [ 7.5% 16
1940-1949 [] 3.3% 7
1950-1959 [ ] 4.7% 10
1960-1969 [ 9.9% 21
1970-1979 [ ] 11.7% 25
1980-1989 [ ] 6.1% 13
1990-1999 [ | 10.8% 23
2000-2009 | 34.3% 73
After 2009 [ ] 11.7% 25
answered question 213
skipped question 520
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69. Approximately how many square feet is your residential space:

Response Response

Percent Count
Less than 500 [_] 7.4% 15
500-750 [ ] 16.7% 34
751-1000 [ ] 20.6% 42
1,001-1250 [ ] 17.6% 36
1,251-1500 [ ] 12.3% 25
1,501-1,750 [ ] 8.8% 18
1,751 -2,000 [] 6.9% 14
2,001-2250 [] 3.9% 8
2,251-2,500 [| 1.0% 2
2,501 -2,750 [] 1.5% 3
2,751-3,000 [| 1.0% 2
Over 3,000 [] 2.5% 5
answered question 204
skipped question 529
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70. Please indicate if the house sits on a crawl space, basement or concrete slab (choose

all that apply):

Basement under entire house
Basement under part of house
Crawlspace under entire house

Crawlspace under part of house
Slab

Mobile

{lel

Response
Percent

26.8%

10.4%

5.5%

4.3%

50.6%

2.4%

answered question

skipped question

71. If you said yes to the previous question, do you heat/cool the space?

Yes

No
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Response
Percent

33.1%

66.9%

answered question

skipped question

Response
Count

44

17

83

164

569

Response
Count

49

99

148

585



72.1f you said yes to the previous question, do you heat/cool the attic space?

Yes []

Response
Percent

5.0%

No |

| 95.0%

73. Please describe how well your residence is insulated:

It is well insulated |

It is moderately well insulated |

It is poorly insulated [ ]

50 of 85

answered question

skipped question

Response
Percent

29.3%

49.8%

20.9%

answered question

skipped question

Response
Count

133

140

593

Response
Count

63

107

45

215

518



74. What material is the exterior of your residence made from (check all that apply):

Wood

Vinyl

Brick

Cinder block

Stone

Aluminum

Concrete

75. How do you heat your living space (check all that apply):

Gas

Electric

Propane

Solar

Wood

DDDDH_H

[
[
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Response
Percent

18.5%

41.0%

22.9%

5.4%

3.9%

3.4%

4.9%

Other (please specify)

answered question

skipped question

Response
Percent

37.0%

62.1%

0.5%

0.5%

0.0%

Other (please specify)

answered question

skipped question

Response
Count

38

84

47

11

10

205

528

Response
Count

78

131

211

522



76. What type of heating system do you have?

Response
Percent

Forced air

67.9%

Baseboard electric

T

Baseboard water

In floor radiant heat

|
Radiator steam  []
]

19.2%

4.1%

4.1%

4.7%

Other (please specify)

answered question

skipped question

Response
Count

131

37

13

193

540

77. Do you use any of the following equipment to cool your home (check all that apply):

Response
Percent

Central air |

63.5%

Window/room air conditioners [ |
Fans [

21.8%

14.7%

Other (please specify)

answered question

skipped question
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Response
Count

134

46

31

211

522



78. 36. Indicate your primary means of local transportation:

Response Response

Percent Count
My own car | | 67.4% 145
Scooter/motorcycle || 0.9% 2
wak [ ] 19.5% 42
Rollerblades 0.0% 0
Bicycle [| 0.9% 2
Ride with others ] 4.7% 10
PRT [] 6.5% 14
Taxi 0.0% 0
answered question 215
skipped question 518

79. If you own a car, ride a motorcycle/scooter, or ride with others, indicate the parking
arrangement at your current residence:

Response Response

Percent Count

Private off-street space
(lot/driveway/off alley) | ! 69.7% 138
Private garage/carport :] 8.6% 17
Public parking lot/garage [ ] 15.2% 30
Public street or alley [_] 6.6% 13
answered question 198
skipped question 535
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80. 37. Indicate the degree to which your current living arrangement impacts your

academic performance:

Positively impacts it greatly
Positively impacts it some
Has no impact on it
Negatively impacts it some

Negatively impacts it greatly
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Response
Percent

17.9%

30.3%

31.7%

15.6%

4.6%

answered question

skipped question

Response
Count

39

66

69

34

10

218

515



81. If you answered “positively” above, indicate which aspects of your current living
arrangement contribute most to good academic performance (select up to 3):

Response Response

Percent Count
Quiet/private surroundings | 66.1% 80
Close to campus/library/academic
| | 39.7% 48
resources
Good Internet service | | 40.5% 49
Living with people who
understand/support my studying
Food service [] 5.8% 7
Clean/well-maintained living
SR E— 24.8% 30
conditions
Safe environment [ ] 24.0% 29
No roommates [ ] 14.0% 17
Study partners around [] 4.1% 5
Academic help available [] 4.1% 5
answered question 121
skipped question 612
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82. If you answered “negatively” above, indicate which aspects of your current living
arrangement contribute most to poor academic performance (select up to 3):

Response Response

Percent Count
Noisy/disruptive surroundings | | 56.9% 37
Far from campus/library/academic
E— 26.2% 17
resources
No/poor Internet service | | 29.2% 19
Living with people who do not
S E— 26.2% 17
understand/support my studying
No food service (must take time to
( [— 18.5% 12
cook)
Dirty/poorly-maintained livin
yipoory Nl E— 23.1% 15
conditions
Unsafe environment [ ] 12.3% 8
Too many people living with
b7 [=er 9 = 6.2% 4
me/shared bedroom
No study partners around [_] 6.2% 4
Difficult to find academic help [] 4.6% 3
00 many distractions/parties 4%
T di ions/parti 35.4% 23
answered question 65
skipped question 668

56 of 85



83. 38. In your opinion, indicate how the following living arrangements impact academic
performance:

- : Response
Positively Impacts No Impact Negatively Impacts
Count

University housing 36.9% (79) 41.1% (88) 22.0% (47) 214

Off-campus housing 40.2% (86) 41.1% (88) 18.7% (40) 214
Living with

. . 41.5% (88) 38.2% (81) 20.3% (43) 212
parents/relatives/guardian

answered question 215

skipped question 518

84. 39. If the University implemented a program of “affiliated” off-campus housing (privately
owned, but operated within University standards), indicate your level of interest in living
there if cost was not an issue:

Response Response

Percent Count
Extremely [ ] 13.6% 29
very [ | 18.3% 39
Somewhat | | 33.3% 71
Not at all | I 34.7% 74
answered question 213
skipped question 520

57 of 85



85. 40. Indicate how willing you would be to pay more for housing if the overall quality of
your living arrangement improved:

Response Response

Percent Count
Extremely [__] 9.7% 21
very [ ] 23.1% 50
Somewhat | | 44.9% 97
Notatal [ ] 22.2% 48
answered question 216
skipped question 517

86. 41. If there was off-campus housing that catered to a particular type of student (cultural
group/law school/med school/business school) and you were that type of student, indicate
your level of interest in living there if cost was not an issue:

Response Response

Percent Count
Extremely [ ] 15.4% 33
very [ ] 24.8% 53
Somewhat | 36.9% 79
Notatall [ ] 22.9% 49
answered question 214
skipped question 519
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87.42. If you intend to leave your current residence after this academic quarter and you will
remain an WVU student, indicate where you would like to live:

Response Response

Percent Count
Chancery Hill 0.0% 0
Evansdale [ ] 22.3% 45
Greenmont 0.0% 0
Jerome Park || 0.5% 1
South Park [_] 9.4% 19
Sunnyside [ 9.4% 19
Westover [] 1.5% 3
Wiles Hill [ 0.5% 1
Woodburn  [] 2.5% 5
Farther away from campus than D 4.5% 9
. 0
any of the above
On-campus  [] 5.0% 10
With parents/relatives/guardian |] 0.5% 1
Does not apply to my situation [ ] 13.9% 28
Farther away from campus than |] 0.5% 1
. 0
any of the above
On-campus 0.0% 0
Does not apply to my situation | 29.7% 60
answered question 202
skipped question 531
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88. 43. If you intend to leave your current residence after this academic quarter and you will
remain a WVU student, indicate in what type of housing you would like to live:

University housing

Off-campus housing that | own

Off-campus housing that | rent

Fraternity/sorority house

Boarding/rooming house

Housing owned by my family

Does not apply to my situation

Response
Percent

d 1.5%
[ 8.0%
| 51.7%
B 2.0%
0 0.5%
f 0.5%
| | 35.8%
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answered question

skipped question

Response
Count

16

104

72

201

532



89. 11. Enter the address of your current residence while attending WVU:

Street Number:

Street Name:

Unit Number (if applicable):

City:

State:

Zip Code:

Response Response

Percent Count

I | 100.0% 6
I | 83.3% 5
I I 33.3% 2
I | 100.0% 6
I | 100.0% 6
I | 100.0% 6
answered question 6

skipped question 727

90. 12. Enter the zip code of your previous residence and indicate its general type:

University housing

Off-campus housing (includes
fraternity/sorority/boarding/rooming
houses)

Lived with
parents/relatives/guardian

[

Response Response

Percent Count
28.6% 2
14.3% 1
| 57.1% 4
Zip Code
P 6
answered question 7
skipped question 726
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91. 13. Indicate how long you have lived in your current residence:

Response Response

Percent Count
Less than 6 months 0.0% 0
6 months to less than 1year [ ] 14.3% 1
1 year, but less than 2 years [ | 14.3% 1
2 years, but than 3 years 0.0% 0
3 years, but less than 4 years | | 28.6% 2
4 years, but less than 5 years [ | 14.3% 1
5 years or more | | 28.6% 2
answered question 7
skipped question 726

92. 14. Indicate how much longer you plan to live in your current residence:

Response Response

Percent Count
Less than 6 months | | 28.6% 2
6 months to less than 1 year [ | 14.3% 1
1moreyear [ ] 14.3% 1
2moreyears [ | 14.3% 1
3moreyears [ | 14.3% 1
4 more years 0.0% 0
5ormoreyears [ | 14.3% 1
answered question 7
skipped question 726
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93. 15. Indicate the type of housing property in which you are currently living:

Response Response

Percent Count
Single-family house or its
o I | 71.4% 5
accessory building
Duplex (2 units) or triplex (3 units) 0.0% 0
Housing complex with 4 to 24 units
14.3% 1
(rental or condo) :I ’
Housing complex with 25 to 49
14.3% 1
units (rental or condo) :I ’
Housing complex with 50 or more
. 0.0% 0
units (rental or condo)
answered question 7
skipped question 726

94. 16. Indicate your current bedroom arrangement:

Response Response

Percent Count
Private (only | use it) | | 100.0% 7
Do not sleep in a bedroom 0.0% 0
Shared (other people use it) 0.0% 0
If you answered "shared", enter number of people using it: 0
answered question 7
skipped question 726
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95. 17. Indicate your current bathroom arrangement:

Response Response

Percent Count
Private (only | use it) | | 66.7% 4
Shared (other people use it) | | 33.3% 2
If you answered "shared", enter the number of other people using it 1
answered question 6
skipped question 727
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96. 18.A Indicate which features are provided in your current residence. Amenities provided

Dishwasher

Microwave oven

Disposal

Ceiling fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet service

Cable TV service

Furnishings
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Response
Percent

60.0%

80.0%

60.0%

80.0%

40.0%

80.0%

20.0%

60.0%

80.0%

60.0%

80.0%

40.0%

40.0%

60.0%

60.0%

40.0%

answered question

skipped question

Response
Count

728



97.18.B Indicate how important all of the features would be, if you were seeking new
housing: Amenity Importance

Dishwasher

Microwave oven

Disposal

Ceiling Fan

Washer/Dryer connections

Washer/Dryer machines

Security system

Window coverings

Private bedroom

Private bathroom

Central air conditioning

Walk-in closets

Individual temp control

Internet services

Cable TV service

Furnishings

Extremely
Important

33.3% (2)

33.3% (2)

33.3% (2)

50.0% (3)

80.0% (4)

100.0% (6)

33.3% (2)

50.0% (3)

83.3% (5)

50.0% (3)

66.7% (4)

0.0% (0)

40.0% (2)

83.3% (5)

50.0% (3)

33.3% (2)

Very
Important

33.3% (2)

33.3% (2)

33.3% (2)

16.7% (1)

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

16.7% (1)

16.7% (1)

0.0% (0)

20.0% (1)

16.7% (1)

33.3% (2)

0.0% (0)
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Somewhat
Important

33.3% (2)

16.7% (1)

16.7% (1)

0.0% (0)

20.0% (1)

0.0% (0)

33.3% (2)

50.0% (3)

16.7% (1)

33.3% (2)

16.7% (1)

66.7% (4)

20.0% (1)

0.0% (0)

0.0% (0)

33.3% (2)

Not at All
Important

0.0% (0)

16.7% (1)

16.7% (1)

33.3% (2)

0.0% (0)

0.0% (0)

33.3% (2)

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

33.3% (2)

20.0% (1)

0.0% (0)

16.7% (1)

33.3% (2)

Rating
Average

2.00

2.17

2.17

2.17

1.40

1.00

2.67

2.00

1.33

1.83

1.50

3.33

2.20

1.17

1.83

2.67

answered question

skipped question

Response
Count

727



98. 19.A Indicate which features are provided at or with your current residence. Check all
that apply. Features provided

Response Response

Percent Count
Visitor parking | | 40.0% 2
Assigned parking | | 40.0% 2
Covered parking | | 40.0% 2
Secured parking | | 40.0% 2
Laundry facilities | 80.0% 4
Pool/iwhirlpool [ ] 20.0% 1
Fitness center | | 40.0% 2
Community/game room [ ] 20.0% 1
Secured building entries 0.0% 0
On-site management | | 40.0% 2
Meeting space [ | 20.0% 1
Personal study areas | | 40.0% 2
Computerlab [ ] 20.0% 1
Sports court/ outdoor recarea [ ] 20.0% 1
Balcony/patio/deck/porch | | 100.0% 5
answered question 5
skipped question 728
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99. 19.B Indicate how important all of the features would be, if you were seeking new

housing:

Visitor parking
Assigned parking
Covered parking
Secured parking
Laundry facilities

Pool/whirlpool

Fitness center

Community/game room
Secured building entries
On-site management

Meeting space

Personal study areas
Computer lab

Sports court/ outdoor rec area

Balcony/patio/deck/porch

Extremely
Important

33.3% (2)

50.0% (3)

33.3% (2)

50.0% (3)

83.3% (5)

16.7% (1)

0.0% (0)

0.0% (0)

33.3% (2)

50.0% (3)

16.7% (1)

16.7% (1)

16.7% (1)

16.7% (1)

16.7% (1)

Very
Important

16.7% (1)

0.0% (0)

16.7% (1)

33.3% (2)

0.0% (0)

16.7% (1)

50.0% (3)

16.7% (1)

33.3% (2)

16.7% (1)

0.0% (0)

16.7% (1)

33.3% (2)

33.3% (2)

33.3% (2)
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Somewhat
Important

50.0% (3)

50.0% (3)

50.0% (3)

16.7% (1)

0.0% (0)

16.7% (1)

16.7% (1)

50.0% (3)

16.7% (1)

16.7% (1)

50.0% (3)

33.3% (2)

33.3% (2)

0.0% (0)

33.3% (2)

Not at All
Important

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

16.7% (1)

50.0% (3)

33.3% (2)

33.3% (2)

16.7% (1)

16.7% (1)

33.3% (2)

33.3% (2)

16.7% (1)

50.0% (3)

16.7% (1)

Rating
Average

2.17

2.00

2.17

1.67

1.50

3.00

2.83

3.17

2.17

2.00

3.00

2.83

2.50

2.83

2.50

answered question

skipped question

Response
Count

727



100. 20. Indicate the monthly housing cost (amount paid to parents/relatives/guardian) for
your current residence (note: exclude food and utilities, if possible):

No Charge

Under $200

$200 to $299

$300 to $399

$400 to $499

$500 to $599

$600 to $699

$700 to $799

$800 to $899

$900 to $999

$1,000 to $1,249

$1,250 to $1,749

$1,750 to $1,999

$2,000 to $2,249

$2,250 to $2,499

$2,500 to $2,749

$2,750 to $2,999

$3,000 to $3,249

$3,250 to $3,499

$3,500+

Response
Percent

66.7%

0.0%

0.0%

0.0%

16.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

16.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

answered question

skipped question

Response
Count

727



101. 21. Indicate the primary source of money for paying your housing costs (rent and

utilities only):

My own wages, income or savings

Family (spouse-life partner-
parents-relatives-guardian)

Financial aid/loans (private-
university-government)

Scholarships (academic-athletic)
Grants

None of the above (I have no
housing costs)

[—

[—
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Response
Percent

16.7%

66.7%

16.7%

0.0%

0.0%

0.0%

answered question

skipped question

Response
Count

727



102. 22. Indicate how satisfied you are with each of the following aspects of your current

residence:

Proximity to campus

Proximity to work

Amount of living space

Security/safety

Noise level

Food arangements

meet people

Convenience to retail services

Things to do

Privacy

Study environment

Overall quality

Extremely
Satisfied

50.0% (3)

60.0% (3)

100.0% (6)

50.0% (3)

50.0% (3)

33.3% (2)

50.0% (3)

60.0% (3)

33.3% (2)

83.3% (5)

50.0% (3)

66.7% (4)

Very
Satisfied

33.3% (2)

40.0% (2)

0.0% (0)

33.3% (2)

50.0% (3)

50.0% (3)

16.7% (1)

0.0% (0)

0.0% (0)

16.7% (1)

33.3% (2)

33.3% (2)
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Somewhat
Satisfied

16.7% (1)

0.0% (0)

0.0% (0)

16.7% (1)

0.0% (0)

16.7% (1)

16.7% (1)

40.0% (2)

66.7% (4)

0.0% (0)

0.0% (0)

0.0% (0)

Not at All
Satisfied

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

0.0% (0)

16.7% (1)

0.0% (0)

0.0% (0)

0.0% (0)

16.7% (1)

0.0% (0)

Rating
Average

1.67

1.40

1.00

1.67

1.50

1.83

2.00

1.80

2.33

1.17

1.83

1.33

answered question

skipped question

Response
Count

727



103. 23. Indicate why you live with your parents/relatives/guardian (select up to 3):

It is more economical

My friends live nearby

My parents/relatives/guardian
require it

| have more freedom and
independence

It is conducive to studying

It is closer to my job

Food is provided/l can make my
own food

Better neighborhood and services

Nicer living arrangements

Easier parking

Greater privacy

1]

Response
Percent

83.3%

16.7%

0.0%

0.0%

16.7%

50.0%

16.7%

0.0%

66.7%

33.3%

16.7%

answered question

skipped question

Response
Count

727

104. 24. Indicate whether you would recommend living at home or with arelative to a friend:

Yes

No

Response
Percent

| 100.0%
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0.0%

answered question

skipped question

Response
Count

727



105. Approximate year of your residence's construction:

Response Response

Percent Count
Before 1940 [ | 16.7% 1
1940-1949 0.0% 0
1950-1959 [ ] 16.7% 1
1960-1969 0.0% 0
1970-1979 0.0% 0
1980-1989 0.0% 0
1990-1999 [ ] 16.7% 1
2000-2009 | | 33.3% 2
After 2009 [ ] 16.7% 1
answered question 6
skipped question 727

73 of 85



106. Approximately how many square feet is your residential space:

Less than 500

500 - 750

751 - 1,000

1,001 - 1,250

1,251 - 1,500

1,501 - 1,750

1,751 - 2,000

2,001 - 2,250

2,251 - 2,500

2,501 - 2,750

2,751 - 3,000

Over 3,000

[—

[—
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Response
Percent

0.0%

0.0%

33.3%

0.0%

0.0%

0.0%

16.7%

0.0%

0.0%

33.3%

16.7%

0.0%

answered question

skipped question

Response
Count

727



107. Please indicate if the house sits on a crawl space, basement or concrete slab (choose

all that apply):

Response

Percent

Basement under entire house | | 60.0%
Basement under part of house | | 40.0%
Crawlspace under entire house 0.0%
Crawlspace under part of house 0.0%
Slab 0.0%
Mobile 0.0%

answered question

skipped question

108. If you said yes to the previous question, do you heat/cool the space?

Response

Percent
Yes | | 60.0%
No | | 40.0%

answered question

skipped question

75 of 85

Response
Count

728

Response
Count

728



109. If you said yes to the previous question, do you heat/cool the attic space?

Response

Percent
ves ] 20.0%
No | 80.0%

answered question

skipped question

110. Please describe how well your residence is insulated:

Response
Percent
It is well insulated | I 50.0%
It is moderately well insulated | | 50.0%
It is poorly insulated 0.0%

answered question

skipped question
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Response
Count

728

Response
Count

727



111. What material is the exterior of your residence made from (check all that apply):

Wood

Vinyl

Brick

Cinder block

Stone

Aluminum

Concrete

112. How do you heat your living space (check all that apply):

Gas

Electric

Propane

Solar

Wood

(I
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Response
Percent

16.7%

16.7%

50.0%

0.0%

16.7%

0.0%

0.0%

Other (please specify)

answered question

skipped question

Response
Percent

33.3%

50.0%

16.7%

0.0%

0.0%

Other (please specify)

answered question

skipped question

Response
Count

727

Response
Count

727



113. What type of heating system do you have?

Response Response

Percent Count
Forced air | | 50.0% 3
Baseboard electric | | 50.0% 3
Baseboard water 0.0% 0
Radiator steam 0.0% 0
In floor radiant heat 0.0% 0
Other (please specify) 0
answered question 6
skipped question 727

114. Do you use any of the following equipment to cool your home (check all that apply):

Response Response

Percent Count
Central air | | 50.0% 3
Window/room air conditioners | | 50.0% 3
Fans 0.0% 0
Other (please specify) 0
answered question 6
skipped question 727
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115. 25. Indicate your primary means of local transportation:

Response Response

Percent Count
My own car | | 83.3% 5
Scooter/motorcycle 0.0% 0
Walk 0.0% 0
Rollerblades 0.0% 0
Bicycle 0.0% 0
Ride with others 0.0% 0
PRT [ ] 16.7% 1
Taxi 0.0% 0
answered question 6
skipped question 727

116. 26. Indicate the degree to which your current living arrangement impacts your
academic performance:

Response Response

Percent Count
Positively impacts it greatly | | 66.7% 4
Positively impacts it some [ ] 16.7% 1
Has no impactonit [ ] 16.7% 1
Negatively impacts it some 0.0% 0
Negatively impacts it greatly 0.0% 0
answered question 6
skipped question 727
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117. If you answered “positively” above, indicate which aspects of your current living
arrangement contribute most to good academic performance (select up to 3):

Quiet/private surroundings

Close to campus/library/academic
resources

Good Internet service

Living with people who
understand/support my studying

Food service

Clean/well-maintained living
conditions

Safe environment

No roommates

Study partners around

Academic help available

[E—
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Response
Percent

80.0%

20.0%

40.0%

20.0%

0.0%

40.0%

40.0%

20.0%

0.0%

0.0%

answered question

skipped question

Response
Count

728



118. If you answered “negatively” above, indicate which aspects of your current living
arrangement contribute most to poor academic performance (select up to 3):

Noisy/disruptive surroundings
Far from
campus/library/academic
resources

No/poor Internet service

Living with people who do not
understand/support my studying

No food service (must take time to
cook)

Dirty/poorly-maintained living
conditions

Unsafe environment

Too many people living with
me/shared bedroom

No study partners around

Difficult to find academic help

Too many distractions/parties
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Response
Percent

0.0%

50.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

50.0%

0.0%

answered question

skipped question

Response
Count

731



119. 27. In your opinion, indicate how the following living arrangements impact academic
performance:

- : Response
Positively Impacts No Impact Negatively Impacts
Count

University housing 20.0% (1) 20.0% (1) 60.0% (3) 5

Off-campus housing 0.0% (0) 60.0% (3) 40.0% (2) 5
Living with

. . 60.0% (3) 40.0% (2) 0.0% (0) 5
parents/relatives/guardian

answered question 5

skipped question 728

120. 28. If the University implemented a program of “affiliated” off-campus housing
(privately owned, but operated within University standards), indicate your level of interest in
living there if cost was not an issue:

Response Response

Percent Count
Extremely [ ] 16.7% 1
very [ ] 16.7% 1
Somewhat [ ] 16.7% 1
Not at all | I 50.0% 3
answered question 6
skipped question 727
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121. 29. If there was off-campus housing that catered to a particular type of student
(cultural group/law school/med school/business school) and you were that type of student,
indicate your level of interest in living there if cost was not an issue:

Response Response

Percent Count
Extremely | | 50.0% 3
Very | | 33.3% 2
Somewhat [ ] 16.7% 1
Not at all 0.0% 0
answered question 6
skipped question 727
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122. 30. If you intend to leave your current residence after this academic quarter and you

will remain an WVU student, indicate where you would like to live:

Chancery Hill

Evansdale

Greenmont

Jerome Park

South Park

Sunnyside

Westover

Wiles Hill

Woodburn

Farther away from campus than
any of the above

On-campus

With parents/relatives/guardian

Does not apply to my situation

Farther away from campus than
any of the above

On-campus

Does not apply to my situation

[—

[—
[—
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Response
Percent

0.0%

16.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

16.7%

16.7%

0.0%

0.0%

0.0%

16.7%

33.3%

answered question

skipped question

Response
Count

727



123. 31. If you intend to leave your current residence after this academic quarter and you
will remain a WVU student, indicate in what type of housing you would like to live:

University housing

Off-campus housing that | own

Off-campus housing that | rent

Fraternity/sorority house

Boarding/rooming house

Housing owned by my family

Does not apply to my situation

i

[E—
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Response
Percent

16.7%

16.7%

16.7%

0.0%

0.0%

16.7%

33.3%

answered question

skipped question

Response
Count

727



Morgantown Neighborhood Survey

1. What is your gender?

2.Your age

Male

Female

Transgender

18-24

25-30

31-35

36-40

41-45

46-50

51-55

56-60

61-65

65+

JUC R

1 of 30

SurveyMonkey

Response Response
Percent Count

38.6% 27

61.4% 43

0.0% 0

answered question 70

skipped question 2

Response Response
Percent Count

0.0% 0

8.5% 6

9.9% 7

7.0% 5

5.6% 4

14.1% 10

23.9% 17

8.5% 6

9.9% 7

12.7% 9

answered question 71

skipped question 1



3. Number of people living in your household.

Response Response

Percent Count
0 0.0% 0
1 ] 25.4% 18
2 | | 33.8% 24
3 1 18.3% 13
4 1 15.5% 11
5 [ 5.6% 4
6 0.0% 0
7 0.0% 0
8 [ 1.4% 1
Other (please specify) 0
answered question 71
skipped question 1
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4. Your home ZIP Code?

Response Response

Percent Count
26501 [ ] 26.8% 19
26505 | 70.4% 50
26506 0.0% 0
26508 ] 1.4% 1
26521 0.0% 0
26529 0.0% 0
26541 ] 1.4% 1
26546 0.0% 0
26560 0.0% 0
26570 0.0% 0
26571 0.0% 0
26588 0.0% 0
Other (please specify) 0
answered question 71
skipped question 1
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5. Level of education (check one):

Less than 9th grade

9th to 12th grade, no diploma

High school graduate or
equivalency

Some college, no degree

Associate degree

Bachelor's degree

Graduate or professional degree

_HDDD

4 of 30

Response
Percent

0.0%

0.0%

2.8%

4.2%

7.0%

21.1%

64.8%

answered question

skipped question

Response
Count

15

46

71



6. What community do you currently live in?

Chancery Hill

Evansdale

Greenmont

Jerome Park

South Park

Suncrest

Sunnyside

Westover

Wiles Hill

Woodburn

[—
H
[E—
[

5 of 30

Response
Percent

0.0%

16.4%

3.3%

14.8%

24.6%

0.0%

0.0%

0.0%

26.2%

14.8%

Other (please specify)

answered question

skipped question

Response
Count

10

15

16

10

61

11



7. What ZIP code do you work in?

Response Response

Percent Count
26501 [ | 10.9% 6
26505 | 34.5% 19
26506 | 50.9% 28
26508 [] 1.8% 1
26521 0.0% 0
26529 0.0% 0
26541 [] 1.8% 1
26546 0.0% 0
26560 0.0% 0
26570 0.0% 0
26571 0.0% 0
26588 0.0% 0

Other (please specify)

12
answered question 55
skipped question 17
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8. Number of years living in Morgantown area (check one):

<3

3-5

7-10

10-15

15-20

20+

Response
Percent

4.2%

5.6%

7.0%

11.3%

12.7%

16.9%

_HDDDDD

| 42.3%

answered question

skipped question

9. Your HOUSEHOLD income level (check one):

<$30,000

$30,000 - $45,000

$45,000 — $60,000

$60,000 - $75,000

$75,000 and over

Response
Percent

9.9%

7.0%

22.5%

12.7%

G:

| 47.9%

answered question

skipped question

7 of 30

Response
Count

12

30

71

Response
Count

16

34

71



10. Current housing status (tenure) (check one):

Owner

Renter

11. What type of structure do you live in?

Single-family home

Double/Duplex

Flat

Townhome

Loft

Response
Percent

94.4%

=

5.6%

answered question

skipped question

Response
Percent

I 97.2%

I
I

8 of 30

1.4%

1.4%

0.0%

0.0%

answered question

skipped question

Response
Count

67

71

Response
Count

69

71



12. How many bedrooms in your current home/apartment? (check one):

4+

13. How many stories in the building where you live? (check one):

o m]

9 of 30

Response
Percent

1.4%

11.3%

59.2%

28.2%

answered question

skipped question

Response
Percent

14.1%

52.1%

31.0%

2.8%

answered question

skipped question

Response
Count

42

20

71

Response
Count

10

37

22

71



14. If your current residential building has more than one story, is there an elevator? (check

one):
Response
Percent
Yes [ 2.8%
No | 84.5%
Not applicable — | live in a one-
— 12.7%

story building

answered question

skipped question

15. Approximate year of your residence's construction:

Response
Percent

Before 1940 | 56.3%
1940-1949 [ ] 14.1%
1950-1959 [ 8.5%
1960-1969 [] 5.6%
1970-1979 [] 2.8%
1980-1989 0.0%
1990-1999 [] 4.2%
2000-2009 [ 8.5%
After 2009 0.0%

answered question

skipped question

10 of 30

Response
Count

60

71

Response
Count

40

10

71



16. Approximately how many square feet is your residential space:

Response Response

Percent Count
Less than 500 0.0% 0
500 - 750 [] 1.5% 1
751-1,000 [ ] 8.8% 6
1,001-1,250 [_] 8.8% 6
1,251-1500 [ ] 13.2% 9
1,501-1,750 [ | 17.6% 12
1,751-2,000 [ 11.8% 8
2,001-2250 [ | 11.8% 8
2,251-2500 [ ] 8.8% 6
2,501 -2,750 [] 1.5% 1
2,751-3,000 [ ] 7.4% 5
Over 3,000 [ 8.8% 6
answered question 68
skipped question 4
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17. Please indicate if the house sits on a crawl space, basement or concrete slab (choose

all that apply):

Basement under entire house
Basement under part of house
Crawlspace under entire house

Crawlspace under part of house

Slab

Mobile

18. If you have a basement, do you use it as living space?

Yes

No

Snicine

12 of 30

Response
Percent

60.6%

29.6%

5.6%

12.7%

2.8%

0.0%

answered question

skipped question

Response
Percent

36.9%

63.1%

answered question

skipped question

Response
Count

43

21

71

Response
Count

24

41

65



19. If you said yes to the previous question, do you heat/cool the space?

Response

Percent
Yes | | 78.8%
No [ 21.2%

answered question

skipped question

Response
Count

26

33

39

20. Do you use attic space as regular living space (is there a bedroom or some other

regularly used room in the attic)?

Response

Percent
ves [ ] 26.1%
No | | 73.9%

answered question

skipped question

21. If you said yes to the previous question, do you heat/cool the attic space?

Response

Percent
Yes | | 55.2%
No | | 44 .8%

answered question

skipped question

13 of 30

Response
Count

18

51

69

Response
Count

16

13

29

43



22. Please describe how well your residence is insulated:

Response Response

Percent Count
It is well insulated | | 35.2% 25
It is moderately well insulated | | 45.1% 32
It is poorly insulated [ ] 19.7% 14
answered question 71
skipped question 1

23. What material is the exterior of your residence made from (check all that apply):

Response Response

Percent Count
Wood | | 40.0% 26
vinyl [ ] 24.6% 16
Brick [ | 21.5% 14
Cinder block [ 10.8% 7
Stone [ 7.7% 5
Aluminum [ ] 24.6% 16
Concrete [] 3.1% 2
Other (please specify) .
answered question 65
skipped question 7
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24. How do you heat your living space (check all that apply):

Response Response

Percent Count
Gas | | 95.8% 68
Electric [ | 19.7% 14
Propane [] 2.8% 2
Solar [] 1.4% 1
Wood [] 2.8% 2
Other (please specify) 2
answered question 71
skipped question 1

25. What type of heating system do you have?

Response Response

Percent Count
Forced air | | 77.1% 54
Baseboard electric  [] 2.9% 2
Baseboard water [ | 12.9% 9
Radiator steam [_] 5.7% 4
In floor radiant heat  [] 1.4% 1

Other (please specify)

4
answered question 70
skipped question 2
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26. Do you use any of the following equipment to cool your home (check all that apply):

Central air

Window/room air conditioners

Fans

16 of 30

Response
Percent

70.4%

39.4%

69.0%

Other (please specify)

answered question

skipped question

Response
Count

50

28

49

71



<$50,000

$50,000 - $75,000

$75,001 - $100,000

$100,001 - $150,000

$150,001 - $175,000

$175,001 - $200,000

$200,001 - $225,000

$225,001 - $250,000

$275,001 - $300,000

$300,001 - $325,000

$325,001 - $350,000

$350,000 +

Not applicable, renter

DDEDDDDDDHDD

27.1f homeowner, what is the value of your home? (check one):

17 of 30

Response
Percent

0.0%

2.8%

4.2%

21.1%

12.7%

12.7%

9.9%

7.0%

11.3%

4.2%

1.4%

8.5%

4.2%

answered question

skipped question

Response
Count

15

71



28. If renter, what are your total monthly housing costs, excluding utilities? (check one):

Response Response

Percent Count
<$500 [] 2.8% 2
$500 - $650 [] 1.4% 1
$650 - $800 [| 5.6% 4
$800 - $950 0.0% 0
$950 — $1,100 [] 1.4% 1
$1,100 or more  [] 4.2% 3
Not applicable, owner | 84.5% 60
answered question 71
skipped question 1

29. What is your average monthly gas bill in dollars?

Response

Count
68
answered question 68
skipped question 4

30. What is your average monthly electric bill?

Response

Count
67
answered question 67
skipped question 5
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31. How many of the following appliances do you have in use at your house?

Response Response

Average Total

Refrigerators
1.25 89

Freezers
0.88 50

Televisions
2.20 154

Computers
2.09 146

Dishwashers
0.86 56

Clothes washing machines
1.01 71

Clothes dryers
1.01 71

answered question

skipped question

19 of 30

Response
Count

71

57

70

70

65

70

70

71



32. How many light fixtures do you have in your home? (count both moveable and fixed):

Response Response Response

Average Total Count
Ceiling lights
919 13.06 927 71
Table lamps
5.06 359 71
Wall lights
2.18 122 56
Floor lamps
1.95 123 63
answered question 71
skipped question 1

33. Choose ONE of the following ratings that best describes the quality of the housing that
you livein currently.

Response Response

Percent Count
Very poor ] 1.4% 1
Poor 0.0% 0
Far [ ] 12.7% 9
Good | 53.5% 38
Excellent | 32.4% 23
answered question 71
skipped question 1
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34. Are you interested in living closer to work? (check one):

Yes

No

Response
Percent

9.9%

90.1%

21 of 30

answered question

skipped question

Response
Count

64

71



35. If you were to consider moving from your current community, what factors would influence
do so? (Please rank these factors with 1 signifying the least important factor and 9 signifying -

important.)

Crime

High noise levels

Trash in alleys, streets, etc.

Unkempt properties

Quality of schools

Vacant housing

Lack of parking

Distance from shopping/restaurants

Distance from parks

19.7%
(14)

11.3%
®)

11.3%
®)

12.7%
)

21.1%
(15)

12.7%
)

12.7%
)

18.3%
(13)

19.7%
(14)

2.8%
)

4.2%
©)

8.5%
(6)

5.6%
(4)

4.2%
©)

7.0%
®)

5.6%
(4)

9.9%
™)

9.9%
™)

5.6%
(4)

2.8%
)

4.2%
©)

4.2%
©)

9.9%
™)

7.0%
®)

7.0%
®)

9.9%
™)

11.3%
®)

2.8%
@)

5.6%
4)

5.6%
4)

7.0%
©)

4.2%
©)

11.3%
®)

7.0%
©)

5.6%
4)

5.6%
4)

22 of 30

8.5%
(6)

8.5%
(6)

9.9%
@)

8.5%
(6)

18.3%
(13)

8.5%
(6)

8.5%
(6)

12.7%
(©)

11.3%
®)

1.4%
@)

5.6%
(4)

2.8%
)

5.6%
(4)

2.8%
)

12.7%
9)

12.7%
9)

11.3%
®)

8.5%
(6)

11.3%
®)

14.1%
(10)

12.7%
)

18.3%
(13)

7.0%
©)

15.5%
(11)

15.5%
(11)

9.9%
@)

12.7%
)

8 Rating
Average
7.0% 9
©  40.8% 6.07
(5) (29)
0,
12.7% 35.2% 6.42
9) (25)
14.1% 9
o 31.0% 6.1
(10) (22)
11.3% 9
5 26.8% 6.0C
(8) (19)
7.0% 9
b 25.4% 5 1¢
(5) (18)
8.5% 9
6 16.9% 5 3¢
(6) (12)
9.9% 21.1% 5 6
(7 (15)
12.7%  9.9%
4.8(
9 (")
85% 12.7%
4.7%

6 9)

Other (please specify’

answered question

skipped question



36. Again, assuming you were willing to move from your current community, what elements
would you like in your new neighborhood? (Please rank these neighborhood elements with

1 signifying the least important and 7 signifying the most important.)

Rating
Average

o 12.7% 7.0% 11.3% 1.4% 5.6% 15.5% 46.5%
Proximity to work 5.13

9) ®) 8) @) (4) (11) (33)

o 11.3% 85% 12.7% 9.9% 26.8% 14.1% 16.9%
Proximity to downtown shops 4.42

®) 6 9) @) (19) (10) (12)

Walkability of neighborhood
. i 12.7% 2.8% 4.2% 7.0% 11.3% 16.9% 45.1%
(sidewalks, ease of pedestrian 5.32

9) 2 3) (5) (8) (12) (32)
access, etc.)

. . 113% 9.9% 225% 16.9% 19.7% 85% 11.3%
Proximity to river 3.94

8 ™ (16) 12) (14) (6) ®

. 5.6% 155% 155% 9.9% 155% 25.4% 12.7%
Proximity to parks 4.41
4) (11) (11) (M (11) (18) 9)

. 16.9% 9.9% 14.1% 7.0% 18.3% 14.1% 19.7%
Proximity to schools 4.21
12) (7 (10) 5) (13) (10) (14)

Proximity to restaurants and 8.5% 11.3% 7.0% 23.9% 16.9% 21.1% 11.3%
entertainment (6) (8) (5) 7 (12) (15) (8)

4.38

o 9.9% 11.3% 9.9% 225% 14.1% 183% 14.1%
Historic nature of area 4.31
Q) (8) (7) (16) (10) (13) (10)

Other (please specify)

answered question

skipped question
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Response
Count

71

71

71

71

71

71

71

71

10

71



37. If you were to move to another community, where would you prefer to live?

Response

Percent
Chancery Hill [__] 10.8%
Evansdale [ ] 24.3%
Greenmont  [__| 8.1%
Jerome Park [] 2.7%
South Park | | 35.1%
Suncrest [_] 5.4%
Sunnyside [] 2.7%
Westover [] 2.7%
Wiles Hill 0.0%
Woodburn ] 8.1%

Other (please specify)

answered question

skipped question

38. In this new neighborhood, would you prefer to own or rent?

Response

Percent
own | | 97.2%
Rent [] 2.8%

answered question

skipped question

24 of 30

Response
Count

13

30

37

35

Response
Count

69

71



39. What type of structure would you prefer to live in?

Response Response

Percent Count
Single-family home | | 88.4% 61
Double/Duplex  [] 1.4% 1
Flat [] 5.8% 4
Townhome [] 2.9% 2
Loft [] 1.4% 1
answered question 69
skipped question 3
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40. Assuming the type of home you wanted was available in the neighborhood, what would
you be willing to pay to PURCHASE a home? (check one):

Response Response

Percent Count
<$45,000 0.0% 0
$45,001 - $60,000 [] 1.4% 1
$60,001 - $75,000 0.0% 0
$75,001 - $90,000 [] 1.4% 1
$90,001 - $110,000 [ ] 5.6% 4
$110,001 - $130,000 [] 7.0% 5
$145,001 - $160,000 [ ] 15.5% 11
$161,001 - $185,000 [ ] 14.1% 10
$185,001 - $200,000 [ | 18.3% 13
$200,000+ | 36.6% 26
answered question 71
skipped question 1
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41. Assuming the type of RENTAL unit you wanted was available in the neighborhood, what
is the total $ amount you would be willing to pay per month for rent and utilities? (check
one):

Response Response

Percent Count
<$500 [ ] 15.5% 11
$500 - $650 [ ] 12.7% 9
$650-$800 [ | 23.9% 17
$800-$950 [ ] 14.1% 10
$950 - $1,100 [ | 12.7% 9
$1,100ormore [ ] 21.1% 15
answered question 71
skipped question 1
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42. Rate each of the following housing types from 1 to 10 in terms of how attractive you think t
least attractive; 10 is most attractive.

42% 0.0% 14% 00% 1.4% 0.0% 4.2% 2.8% 56% 80.3%
©) ©) @) ©) @ ©) ©) @) (4) (57)

Detached Single-family home

Attached condominium in a multi- 19.7% 11.3% 11.3% 11.3% 11.3% 9.9% 2.8% 9.9% 7.0% 5.6%
unit building  (14) (8) (8) (8) (8) (1) (2 (7) (5) (4)

Duplex home (two units in one 11.3%  5.6% 8.5% 9.9% 21.1% 12.7% 56% 155% 7.0% 2.8%
structure)  (8) 4 (6) 7 (15) ©) 4 (11) ®) @

Townhome/Row House (two - story 11.3% 12.7% 11.3% 12.7% 14.1% 11.3% 15.5% 4.2% 4.2% 2.8%
attached apartment units) (8) 9) (8) 9) (20) (8) (11) 3) 3) 2)

Flat (single-story) apartmentina 29.6% 14.1% 19.7% 5.6% 11.3% 7.0% 0.0% 42% 0.0% 8.5%
multi-unit, multistory building (21) (20) (14) 4) (8) (5) 0) 3) 0) (6)

141% 141% 9.9% 12.7% 21.1% 56% 56% 56% 56% 5.6%
(10) (10 @) ©) (15) (4) (4) (4) (4) (4)

Loft-style (open floor plan) unit

answered

skipped
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43. What types of amenities would you prefer if you were to acquire new housing? Rank each
10, with 10 being a very important amenity, and 1 being not important at all.

7.0% 28% 14% 0.0% 2.8% 2.8% 0.0% 85% 4.2% 70.4%
®) ) @) ©) ) ) ©) (6) @) (50)

Range

7.0% 28% 14% 0.0% 2.8% 2.8% 14% 7.0% 2.8% 71.8%
®) ) @) ©) ) ) @ Q) @) (51)

Refrigerator

7.0% 28% 42% 2.8% 42% 42% 28% 7.0% 7.0% 57.7%
®) ) ©) ) ®3) ©) @) ®) ®) (41)

Dishwasher

18.3% 2.8% 85% 1.4% 7.0% 85% 85% 85% 7.0% 29.6%
13 @ (6) @) Q) (6) (6) (6) ®) (21)

Garbage disposal

12.7% 5.6% 7.0% 14% 7.0% 56% 14% 7.0% 1.4% 50.7%
) (4) ®) @) Q) (4) @ ®) ) (36)

Microwave

In-unit laundry area with  5.6% 1.4% 1.4% 2.8% 1.4% 0.0% 1.4% 7.0% 11.3% 67.6%
washer/dryer 4) 1) 1) @) 1) 0) (€))] (5) (8) (48)

If no in-unit laundry area, common 26.8% 2.8% 2.8% 2.8% 8.5% 7.0% 4.2% 7.0% 5.6% 32.4%
laundry  (19) 2 2 ) (6) (%) (3 (5) 4) (23)

42% 14% 0.0% 4.2% 4.2% 9.9% 7.0% 14.1% 18.3% 36.6%
©) @) ©) ®3) ®3) @) ®) (10 (13  (26)

Patio/balcony

2.8% 42% 28% 0.0% 9.9% 9.9% 85% 12.7% 18.3% 31.0%
) ©) ) ©) @) @) (6) ©) 13 (@2

Hardwood floors

42% 0.0% 1.4% 0.0% 4.2% 7.0% 1.4% 5.6% 14.1% 62.0%
©) ©) @) ©) ®3) ®) @ (4) 10 44

Central air conditioning

1.4% 1.4% 0.0% 5.6% 1.4% 7.0% 5.6% 11.3% 19.7% 46.5%
@) @) ©) (4) @) ®) (4) (8) (14 (33

Storage

155% 2.8% 11.3% 7.0% 12.7% 12.7% 7.0% 11.3% 56% 14.1%
1 @ (®) ®) ©) ©) ®) (8) (4) (10)

Alarm system

Energy efficient systems and 2.8% 1.4% 28% 0.0% 1.4% 9.9% 8.5% 9.9% 11.3% 52.1%
appliances  (2) 1) @) ©) 1) @) 6 @) ®) 37

0.0% 14% 14% 28% 2.8% 8.5% 7.0% 9.9% 5.6% 60.6%

Off-street parking
) @ @ @) @) (6) ®) ) 4) (43)

42% 2.8% 4.2% 1.4% 11.3% 18.3% 85% 9.9% 85% 31.0%
©) ) ®3) @) (8) (13) (6) () (6) (22)

Covered parking
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Historic look and feel

Green space

Modern look and feel

On-site management/maintenance

Outdoor common area

Indoor common area

Pet friendly

9.9%
@)

1.4%
@)

11.3%
®)

21.1%
(15)

16.9%
(12)

28.2%
(20)

14.1%
(10)

5.6%
(4)

1.4%
@)

7.0%
®)

7.0%
®)

4.2%
©)

7.0%
®)

0.0%
©)

7.0%
®)

2.8%
)

4.2%
©)

7.0%
®)

7.0%
®)

9.9%
™)

2.8%
)

2.8%
)

2.8%
)

5.6%
(4)

7.0%
Q)

5.6%
(4)

4.2%
®3)

5.6%
(4)
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12.7%
9)

4.2%
®3)

23.9%
17

12.7%
9)

12.7%
9)

16.9%
(12)

5.6%
(4)

8.5%
(6)

11.3%
®)

15.5%
(11)

14.1%
(10)

16.9%
(12)

12.7%
)

1.4%
@)

15.5%
(11)

5.6%
(4)

7.0%
®)

4.2%
(©)

5.6%
(4)

8.5%
(6)

2.8%
@)

9.9%
@)

11.3%
(8)

7.0%
©)

9.9%
@)

16.9%
(12)

5.6%
(4)

9.9%
@)

8.5% 19.7%
(6) (14)

18.3% 40.8%
(13) (29)

9.9%  8.5%
@) (6)

5.6% 11.3%
(4) ®)

7.0%  7.0%
®) ®)

5.6%  1.4%
(4) @

14.1% 43.7%
(10) (31)

answered g

skipped q



A. Field Survey of Conventional Rentals: Morgantown, West Virginia

The following section is a field survey of conventional rental properties. These properties
were identified through a variety of sources including area apartment guides, yellow page
listings, government agencies, the Chamber of Commerce and our own field inspection. The
intent of this field survey is to evaluate the overall strength of the existing rental market,
identify trends that impact future development and identify those properties that would be
considered most comparable to the subject site.

The field survey has been organized by the type of project surveyed. Properties have been
color coded to reflect the project type. Projects have been designated as market-rate, Tax
Credit, government-subsidized, or a combination of the three project types. The field survey
is organized as follows:

. A color-coded map indicating each property surveyed and the project type followed by
a list of properties surveyed.

. Distribution of non-subsidized and subsidized units and vacancies in properties
surveyed.

. Properties surveyed by name, address, telephone number, project type, key amenities,
year built or renovated (if applicable), number of floors, total units, occupancy rate,
quality rating, rent incentives and Tax Credit designation. Housing Choice Vouchers
and Rental Assistance are also noted here.

« A rent distribution is provided for all market-rate and non-subsidized Tax Credit units
by unit type and bedroom.

. Calculations of rent per square foot (all utilities are adjusted to reflect similar utility
responsibility). Data is summarized by unit type.

« The distribution of market-rate and non-subsidized Tax Credit units are provided by
quality rating, unit type and number of bedrooms. The median rent by quality ratings
and bedrooms is also reported. Note that rents are adjusted to reflect common utility
responsibility.

« An analysis of units added to the area by project construction date and, when
applicable, by year of renovation.

. Aggregate data and distributions for all non-subsidized properties are provided for
appliances, unit amenities and project amenities.

« Aggregation of projects by utility responsibility (market-rate and non-subsidized Tax
Credit only).

. A utility allowance worksheet.

Vogt Santer

Survey Date: January 2011 A-1 Insi g hts




Note that other than the property listing following the map, data is organized by project
types. Market-rate properties (blue designation) are first followed by variations of
market-rate and Tax Credit properties. Non-government subsidized Tax Credit properties are
red and government-subsidized properties are yellow. See the color codes at the bottom of
each page for specific project types.

Vogt Santer

Survey Date: January 2011 A-2 Insi g hts




Morgantown, WV: Apartment Locations
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Morgantown, WV: Apartment Locations (Northeast Morgantown)

Vogt Sante
Insights

©

e
o
—

Legend
Apartments
Type

[J Government-subsidized

B Market-rate

Bl Tax Credit

[ Tax Credit/Government-subsidized

Lo

/

o 1:21,264 )f//,,é




Morgantown, WV: Apartment Locations (Northwest Morgantown)
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MAP IDENTIFICATION LIST - MORGANTOWN, WEST VIRGINIA

PROJ. QUALITY YEAR TOTAL OCC.

ID PROJECT NAME TYPE RATING BUILT UNITS VACANT RATE
| Bl Barrington North 100.0%
yZlIBon Vista Apts. MRR C+ 1990 95 0 100.0%
3 TAX B+ 2000 47 0 100.0%
4 TAX B+ 2006 50 0 100.0%
5 MRR B- 1973 200 0 100.0%
(M Church Hill Village TAX B+ 2010 38 0 100.0%
g City Gardens MRR B 2009 64 19 70.3%
L3 Colonial Park MRR C+ 1985 81 0 100.0%
LIl Grapevine Village MRR B 2000 58 6 89.7%
| (U Graycliff Luxury Twnhms. MRR A- 2008 54 5 90.7%
BB Greene Glen | TAX B 1995 48 0 100.0%
WA Greene Glen Il TAX B 1996 32 0 100.0%
| RI Heritage Apts. MRR C 1970 60 0 100.0%
| Orchard Crossings MRR A 2000 98 0 100.0%
| 15 |Unity House Apts. GSS B- 1998 35 0 100.0%
Stonewood Apts. MRR B+ 2009 92 5 94.6%
Street's Apts. MRR C+ 1975 33 2 93.9%
Timberline Apts. MRR C+ 1968 313 47 85.0%
Valley View Woods MRR B 1995 73 4 94.5%

The Villas MRR B 1991 231 1 99.6%
Vista Del Rio MRR B 2005 60 7 88.3%
West Greene MRR B 2002 28 0 100.0%
Windwood Place MRR B+ 2001 63 0 100.0%
Brook View Apts. GSS C 1987 44 0 100.0%
Marjorie Gardens GSS C+ 1981 126 0 100.0%
Morgantown Unity Manor TGS C+ 1985 121 10 91.7%
Friendship Manor MRR B+ 1970 49 1 98.0%

Sky View Apts. GSS C 1984 41 1 97.6%
Pinnacle Height Apts. MRR B 2004 174 0 100.0%

803 & 807 Alpine St. MRR C 1977 32 1 96.9%
Glenlock Apts. MRR C+ 1968 38 0 100.0%
Skyline MRR B+ 2005 60 4 93.3%
Glenlock MRR B+ 2008 32 0 100.0%
Glenlock South MRR B 2001 40 0 100.0%
Burrough's Place MRR A 2007 63 13 79.4%
Ashley Oaks MRR B 1994 44 5 88.6%

4 Senior Restricted

B Market-rate
Market-rate/Tax Credit
Market-rate/Government-subsidized

. Market-rate/Tax Credit/Government-subsidized

. Tax Credit

. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-8

Vogt Santer
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MAP IDENTIFICATION LIST - MORGANTOWN, WEST VIRGINIA

MAP . QUALITY YEAR TOTAL OCC.
ID PROJECT NAME RATING BUILT UNITS VACANT RATE

37 0 100.0%
38 0 100.0%
R Braemar Twnhms. MRR B- 1988 80 0 100.0%
"1/ Terrace Heights MRR C- 1965 64 0 100.0%
) Il Chateau Royale Apts. MRR B- 1985 385 0 100.0%
"y Copper Beech Twnhms. MRR A- 2009 335 0 100.0%
Forest Hills MRR B- 2007 58 1 98.3%
Y9 T he District MRR A 2005 280 8 97.1%
CE Friend Suites MRR B 2001 28 0 100.0%
T Mountain Valley Apts. MRR A- 2008 344 0 100.0%
YAl \Vountaineer Place MRR A 2010 34 0 100.0%
TRy stan Place MRR B+ 2004 26 0 100.0%
The Augusta on the Square MRR B 2007 158 0 100.0%
Copper Creek MRR B+ 2006 24 0 100.0%
Fountain View MRR A- 2006 15 0 100.0%
West Run Apts. MRR A 2007 322 33 89.8%
The Lofts MRR A- 2009 600 22 96.3%
Brunswick MRR C 1986 183 0 100.0%
Sunnyside Commons MRR B- 1982 69 0 100.0%
Pineview Apts. MRR C 1972 101 2 98.0%
The Suites at West Park MRR A 2005 31 15 51.6%
Copperfield Court MRR B 1996 98 0 100.0%
Courtyard West MRR B 2002 24 0 100.0%
Mountain View Apt. Homes at Graystone MRR A- 2004 24 1 95.8%
Courtyard East MRR C 1934 62 2 96.8%
Lakeside Village MRR B 1984 92 0 100.0%
Georgetown Apts. MRR B 1987 196 0 100.0%
264 McCullough St. MRR B 1982 21 0 100.0%
Stadium Apts. MRR C 1962 52 0 100.0%
Campus View Apts. MRR C+ 1984 35 0 100.0%
Campus View Twnhms. MRR A- 2006 38 0 100.0%
Carmel Court MRR A 2006 36 0 100.0%
Grove Park MRR B+ 2010 35 0 100.0%
The Ridge MRR B+ 2001 168 0 100.0%
The Villages at West Run MRR B 2010 64 7 89.1%
Avalon Apts. MRR C+ 1996 32 4 87.5%

4 Senior Restricted

B Market-rate
Market-rate/Tax Credit
Market-rate/Government-subsidized

. Market-rate/Tax Credit/Government-subsidized

. Tax Credit

. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-9
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MAP IDENTIFICATION LIST - MORGANTOWN, WEST VIRGINIA

ID PROJECT NAME

PROJ.
TYPE

QUALITY YEAR TOTAL
RATING BUILT UNITS VACANT RATE

OCC.

78

79

80

81

82

84

85

86

87

88

89

90

91

92

94

96

97

98

gRBBent Tree Court Apts. 100.0%
g3l Morgan Pointe Apts. MRR B 2005 63 0 100.0%
4th Street MRR B+ 2008 56 0 100.0%
{3l Medical Center Apts. MRR C 1960 164 25 84.8%
g/l Seneca Station MRR B+ 2007 20 0 100.0%
MRR B- 1984 42 0 100.0%
MRR C 1986 28 0 100.0%
Southeast Court MRR B- 1994 26 3 88.5%
99 Brookhaven Rd. MRR B 2010 31 2 93.5%
Mountaineer Court MRR C+ 1968 32 5 84.4%
Lockwood MRR C+ 1992 40 0 100.0%
Cedarstone Apts MRR B- 1990 37 0 100.0%
Stone Path TAX B+ 2010 46 0 100.0%
Holly View TAX A- 2011 0 0 u/C
Aerostar MRR B- 1988 90 0 100.0%
Chestnut Ridge Manor MRR C 1976 48 0 100.0%
Queen Anne Colony MRR B+ 2004 32 0 100.0%
St. Clair's Village (MHP) MRR B+ 1980 36 0 100.0%
Bakers Landing MRR B+ 2004 34 1 97.1%
Ashworth Landing MRR B+ 2007 96 0 100.0%
Inglewood Properties MRR B+ 2004 27 0 100.0%
Creekside | & 11 MRR B+ 2007 19 0 100.0%
100 3rd St MRR B 2001 19 1 94.7%
Staduim Court MRR B 2003 54 0 100.0%
Chase Apts. MRR C+ 2004 24 0 100.0%
Cambridge Court MRR C 1984 21 0 100.0%
UL 59 Airport Blvd. MRR B 1992 72 2 97.2%
(T & S Rentals MRR B- 1986 56 0 100.0%
1[I} 478 Harding Ave. MRR C 1976 24 1 95.8%
1 ((7AW1883 East Everly St. MRR C 1966 46 2 95.7%

PROJECT TYPE PROJECTS SURVEYED TOTAL UNITS

VACANT @ OCCUPANCY RATE

MRR 7,653 257 96.6% 95
TAX 329 0 100.0% 40
TGS 121 10 91.7% 0
GSS 246 1 99.6% 0
Total units does not include units under construction.
4 Senior Restricted
B Market-rate
Market-rate/Tax Credit
Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
= Tax Credit
Tax Credit/Government-subsidized
Government-subsidized VO g t S a I'I t e l'
Survey Date: January 2011 A-10 Insi g hts




DISTRIBUTION OF UNITS - MORGANTOWN, WEST VIRGINIA

Market-Rate

BEDROOMS BATHS UNITS DISTRIBUTION| VACANT % VACANT MEDIAN GROSS RENT
0 1 260 3.4% 17 6.5% $566
1 1 2,140 28.0% 58 2.7% $749
1 1.5 33 0.4% 5 15.2% $797
2 1 1,641 21.4% 41 2.5% $844
2 1.5 135 1.8% 14 10.4% $931
2 2 1,610 21.0% 68 4.2% $1,135
2 2.5 133 1.7% 0 0.0% $1,238
3 1 180 2.4% 4 2.2% $1,258
3 1.5 50 0.7% 0 0.0% $1,173
3 2 143 1.9% 5 3.5% $1,331
3 2.5 85 1.1% 3 3.5% $1,319
3 3 505 6.6% 26 5.1% $1,503
3 3.5 127 1.7% 2 1.6% $1,638
4 1 3 0.0% 0 0.0% $2,156
4 1.5 2 0.0% 0 0.0% $1,183
4 2 142 1.9% 0 0.0% $1,653
4 3.5 7 0.1% 0 0.0% $1,859
4 4 352 4.6% 14 4.0% $1,660
4 4.5 104 1.4% 0 0.0% $1,953
5 2 1 0.0% 0 0.0% $1,927
TOTAL 7,653 100.0% 257 3.4%
95 UNITS UNDER CONSTRUCTION
BEDROOMS BATHS UNITS DISTRIBUTION| VACANT % VACANT MEDIAN GROSS RENT
1 1 33 10.0% 0 0.0% $601
2 1 177 53.8% 0 0.0% $704
2 1.5 42 12.8% 0 0.0% $741
3 1 16 4.9% 0 0.0% $837
3 1.5 35 10.6% 0 0.0% $847
3 2 26 7.9% 0 0.0% $807
TOTAL 329 100.0% 0 0.0%
40 UNITS UNDER CONSTRUCTION
Tax Credit, Government-Subsidized
BEDROOMS BATHS UNITS DISTRIBUTION| VACANT % VACANT MEDIAN GROSS RENT
1 1 113 93.4% 7 6.2% N.A.
2 1 8 6.6% 3 37.5% N.A.
TOTAL 121 100.0% 10 8.3%
Government-Subsidized
BEDROOMS BATHS UNITS DISTRIBUTION| VACANT % VACANT
1 1 113 45.9% 0 0.0% N.A.
2 1 89 36.2% 1 1.1% N.A.
3 1 44 17.9% 0 0.0% N.A.
TOTAL 246 100.0% 1 0.4%
Vogt Santer
Survey Date: January 2011 A-11 Insi g hts




DISTRIBUTION OF UNITS - MORGANTOWN, WEST VIRGINIA

GRAND TOTAL | 8349 | = | 268 | 32% |

DISTRIBUTION OF UNITS BY BEDROOM

NON-SUBSIDIZED SUBSIDIZED
1167
610
00 BEDROOMS (3.3%) 97
1 44 01 BEDROOM (61.6%)

H1 BEDROOM (27.6%)

260 2 BEDROOMS (46.8%)
3738 E2 BEDROOMS (26.4%)
O3 BEDROOMS (14.6%)

2206 B4 BEDROOMS (7.6%)
O3 BEDROOMS (12.%)
05 BEDROOMS (.%) 226

Vogt Santer
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SURVEY OF PROPERTIES - MORGANTOWN, WEST VIRGINIA

Barrington North
.

Key Appliances
& Amenities

Refrigerator
| |Dishwasher

Address 108 Wedgewood Dr. Phone (304) 599-6376 [Total Units 59
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1988 Contact Shannon Occupied 100.0%
Comments 20% student, not restricted; Rent range based on floor level Floors 3
Quality Rating B
‘Waiting List
None
|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
E Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt EElevator
Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Key Appliances
& Amenities

Refrigerator
Dishwasher

R} Cedar Glen 1

=

Address

Address 1325 Stewartstown Rd. Phone (304) 599-1880 [Total Units 95
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

Year Built 1990 Contact Robin Occupied 100.0%

Comments Shares amenities with The Villas Floors 3
Quality Rating C+
'Waiting List
None

|_| Microwave |_| Parking Garage I_I Window AC ILI Pool |_|Clubh0use

m

Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
| Year Built 2000 Contact Abby Occupied 100.0%
Comments 50% & 60% AMHI; Accepts HCV (44 units); 3-br units have Floors 1,2
washer/dryer hookups; Unit mix estimated Quality Rating B+
'Waiting List

| O | Carport
Central AC

Garage(Att)
Garage(Det)

Washer/Dryer

Elevator
W/D Hook-up Computer Center

Total Units 47

On-Site Mgmt
Laundry Room

Phone (304) 284-9632

15 Madeline Cir.

45 - 50 households

Range
Refrigerator
Dishwasher

4 Cedar Glen 11

Key Appliances
& Amenities

e Al
Y B

_1 -1
M

Address

|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
Garage(Att) - Carport - Washer/Dryer - On-Site Mgmt Elevator
Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2006 Contact Abby Occupied 100.0%
o Comments 50% & 60% AMHI; Accepts HCV (42 units); Unit mix esimated Floors 1,23
Quality Rating B+
'Waiting List

15 Madeline Cir. Total Units 50

Phone (304) 284-9632

45 - 50 households

Key Appliances Range || Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport || Washer/Dryer L On-Site Mgmt |__|Elevator
Dishwasher | [ Garage(Det) | X | Central AC | X |W/D Hook-up | X|Laundry Room | |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized VO g t S a n t e r
Survey Date: January 2011 A-13 Insi g hts




SURVEY OF PROPERTIES - MORGANTOWN, WEST VIRGINIA

Chestnut Hill

i| Address

200

960 Chestnut Ridge Rd. Phone (304) 599-8333  [Total Units

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1973 Contact Juanita Occupied 100.0%
| Comments 65%-70% student, not restricted; Select 1-br units have gas heat paid [gjoors 3,6
. - 65%-700
gt)ﬁ (Ija::](:lord, Townhomes have washer/dryer hookups; 65%-70% Quality Rating B-
‘Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) E Carport [ | Washer/Dryer On-Site Mgmt Elevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room | _|Computer Center

1000 Church Hill Dr.

Phone (304) 598-5860 |Total Units 38

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2010 Contact Katie Folio Occupied 100.0%
Comments 60% AMHI; First applications received March 2010; Reached 100% [go0rs 2

occupancy May 28, 2010; Accepts HCV (28 units) Quality Rating B+

'Waiting List
7 households

|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Key Appliances
& nglfiﬁ es Refrigerator Garage(Att) | |Carport [ | Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address  N. Willey St./Charles Ave. Phone (304) 598-9001 |Total Units 64

Morgantown, WV 26505 (Contact inperson)  [Vacancies 19
Year Built 2009 Contact Dave Occupied 70.3%
Comments 30% student, not restricted; Pre-leasing began 12/2008; Opened Floors 2,34

2/2009; Reached 90% occupancy 8/2009; Large 1-br units have den;

. . . X ality Rating B
Vacancies attributed to area saturation of newer apts. suitable for Quality Rating

students Waiting List
None
m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
Garage(Att) [ |carport

Key Appliances
& .melfities Refrigerator On-Site Mgmt Elevator
Dishwasher

- Washer/Dryer
Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

3298 University Ave. Phone (303) 296-8188 [Total Units 81
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
| Year Built 1985 ContactBill Occupied 100.0%
Comments Square footage estimated by management Floors 2
Quality Rating C+
'Waiting List
None
Key Appliances || Microwave | O |Parking Garage | | Window AC | X | Pool | X [Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport i Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher || Garage(Det) | X|Central AC | X [W/D Hook-up | X|Laundry Room | |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
= Tax Credit
e st Vogt Santer
Survey Date: January 2011 A-14 Insi g hts




SURVEY OF PROPERTIES - MORGANTOWN, WEST VIRGINIA

9  Grapevine Village
& | Address 1324 Airport Blvd. Phone (304) 598-9001 [Total Units 58
i Morgantown, WV 26505 (Contact inperson)  |Vacancies 6

# Year Built 2000 Contact Dave Occupied 89.7%
Comments 50% student, not restricted

Floors 2,3
Quality Rating B
‘Waiting List
None
Key Appliances Range m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
10  Graycliff Luxury Twnhms.
- Address Van Voorhis Rd./Brettwald Dr. Phone (304) 225-7777 [Total Units 54
Morgantown, WV 26505 (Contact inperson)  |Vacancies 5
Year Built 2008 Contact Amanda Occupied 90.7%
Comments Opened 3/2008; Unit mix, total units & rents estimated; Part of Floors 2.3
condominium community Quality Rating A-
'Waiting List
None
Key Appliances Range m Microwave |_| Parking Garage I_I Window AC m Pool |L|Clubh0use
& Amenities Refrigerator Garage(Att) | |Carport [ | Washer/Dryer On-Site Mgmt Elevator
Dishwasher | | Garage(Det) Central AC W/D Hook-up | |Laundry Room Computer Center
11 Greene Glen I
. | Address 205 Glen Abbey Rd. Phone (304) 599-1157  [Total Units 48
Morgantown, WV 26508 (Contact inperson)  [Vacancies 0
oo | Year Built 1995 Contact Tracy Occupied 100.0%
8] Comments 60% AMHI; Accepts HCV (32 units) Floors 2.3
Quality Rating B
'Waiting List
2-6 months
o — g
Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Key Appliances
& .mel{)ities Refrigerator Garage(Att) [ |carport
Dishwasher Garage(Det) Central AC

12 Greene Glen 11

On-Site Mgmt Elevator
Laundry Room Computer Center

Washer/Dryer -
W/D Hook-up

Address 205 Glen Abbey Rd. Phone (304) 599-1157  |Total Units 32
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1996 Contact Tracy Occupied 100.0%
Comments 60% AMHI; One 3-br manager unit not in total; Accepts HCV (27 |g100rs 1,2
units) Quality Rating B
'Waiting List
2-12 months
Key Appliances || Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport || Washer/Dryer | X | On-Site Mgmt | |Elevator
Dishwasher || Garage(Det) | X|Central AC | [W/D Hook-up | X|Laundry Room | |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-15

Vogt Santer
Insights




SURVEY OF PROPERTIES - MORGANTOWN, WEST VIRGINIA

Heritage Apts.

Address

60

688 Kilarney Dr. Phone (304) 599-2328 [Total Units

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1970 Contact Patty Occupied 100.0%
( Comments 50% student, not restricted; Does not accept HCV Floors 25
Quality Rating C
‘Waiting List

10 households

Key Appliances |_| Microwave |_| Parking Garage ILI Window AC ILI Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) Carport [ | Washer/Dryer On-Site Mgmt Elevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

14

Address 300 Chestnut Ridge Rd. Phone (304) 598-9001 [Total Units 98
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2000 ) Contact Sharon Occupied 100.0%
I.-‘ A Comments Higher rent 2- & 3-br units have garages Floors 2.3
Quality Rating A
'Waiting List
None
m Microwave |_| Parking Garage I_I Window AC ILI Pool |L|Clubh0use

Key Appliances
& nglfities Refrigerator Garage(Att)
Dishwasher | O | Garage(Det)

- Carport m Washer/Dryer On-Site Mgmt Elevator
Central AC W/D Hook-up | |Laundry Room Computer Center

Address 3180 Collins Ferry Rd. Phone (304) 598-8665 |Total Units 35
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 1998 Contact Warren Occupied 100.0%
Comments HUD Section 811 PRAC; 100% tenants with disabilities; Does not  [g1oors 3,4
accept HCV Quality Rating B-
'Waiting List
8 months
|_| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use

- Elevator
Computer Center

On-Site Mgmt

Dishwasher Laundry Room

Key Appliances
& ng{)ities Refrigerator Garage(Att) Carport Washer/Dryer | X]
[ | Garage(Det) Central AC W/D Hook-up

Address  Valleyview/Chestnut Ridge Rd. Phone (304) 598-9001  |Total Units 92
Morgantown, WV 26505 (Contact inperson)  |Vacancies 5
Year Built 2009 Contact Kim Occupied 94.6%
Comments Opened 6/2009; Lease-up info unavailable; Tenant pays a 1-time Floors 2,34
trash fee of $150 Quality Rating B+
'Waiting List
None
Key Appliances | X |Microwave |__|Parking Garage | |Window AC | X | Pool | X [Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport | X [Washer/Dryer | | On-SiteMgmt | |Elevator
Dishwasher || Garage(Det) | X|Central AC | X [W/D Hook-up | |Laundry Room | |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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17  Street's Apts.

Address 1202 Van Voorhis Rd. Phone (304) 599-3640 [Total Units 33
Morgantown, WV 26505 (Contact inperson)  |Vacancies 2
.| Year Built 1975 ContactPam Occupied 93.9%
|{| Comments Rents are per tenant: 1 tenant/$620, 2 tenants/$660 & 3 tenants/$670|g1o0rs 25
Quality Rating C+
‘Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities l Refrigerator E Garage(Att) E Carport Washer/Dryer On-Site Mgmt EElevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

18 Timberline Apts.

Address

3557 Collins Ferry Rd. Phone (304) 599-1225 [Total Units 313

' Morgantown, WV 26505 (Contact inperson)  |Vacancies 47
| Year Built 1968 Renovated 2009 Contact Becky Occupied 85.0%
= Comments 45% student, not restricted; Vacancies attributed to quality of Floors 23
property & to power plant employees with short-term leases who Quality Rating C+
have now left the area " .
‘Waiting List
Incentives $50 off 1 month with 13-month lease None
Key Appliances Range |_| Microwave |_| Parking Garage I_I Window AC ILI Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) | |Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

19  Valley View Woods
V| = Address  Chestnut Ridge Rd. Phone (304) 598-9001  [Total Units 73
. Morgantown, WV 26505 (Contact inperson)  [Vacancies 4

Year Built 1995 Contact Kim Occupied 94.5%
Comments 100% student, not restricted; Year built estimated

Floors 2,3
Quality Rating B
'Waiting List
None
Key Appliances Range m Microwave |_| Parking Garage Iil Window AC I_I Pool I_IClubhouse
& Amenities Refrigerator E Garage(Att) Carport Washer/Dryer E On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

20  The Villas

Address 1335 Stewartstown Rd. Phone (304) 599-1880 |Total Units 231
Morgantown, WV 26505 (Contact inperson)  |Vacancies 1
Year Built 1991 Renovated 2007 ContactRobin Occupied 99.6%
Comments Amenities shared with Bon Vista Floors 3,4
Quality Rating B
'Waiting List
None
Key Appliances Range | S [Microwave |__|Parking Garage | |Window AC | X | Pool |__[Clubhouse
& Amenities Refrigerator || Garage(Att) | O [Carport | X [ Washer/Dryer | X | On-Site Mgmt | |Elevator
| X | Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [ |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
B Tax Credit
[ Tax Credit/Government-subsidized
Government-subsidized VO g t S a n t e r
Survey Date: January 2011 A-17 Insi g hts
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21  Vista Del Rio

West Greene

West Greene & Eleanore Dr.
Morgantown, WV 26505
D o 4] Year Built 2002

Address

Address  Scott Ave./Kay Ridge Rd. Phone (304) 598-9001 [Total Units 60
Morgantown, WV 26505 (Contact inperson)  |Vacancies 7
Year Built 2005 _ _ ContactDave Occupied 88.3%
= Comments Vacancies attributed to area saturation of new apartments suitable for [g1oors 2,25
[ students Quality Rating B
' Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities l Refrigerator E Garage(Att) Carport Washer/Dryer E On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Phone (304) 599-1157

(Contact in person)

Total Units 28
Vacancies 0

Key Appliances

& Amenities Refrigerator

Dishwasher

Address 600 Windwood PI.

Contact Tracy Occupied 100.0%
Comments Large 2-br & all 3-br units have attached garage Floors 2

Quality Rating B

'Waiting List

6 households
|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
Garage(Att) | |Carport [ | Washer/Dryer On-Site Mgmt Elevator
|| Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Phone (304) 599-3165

63

Total Units

| Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
| Year Built 2001 Contact Zach Occupied 100.0%
Comments 5% student, not restricted; 2-br units have patio/balcony Floors 2
Quality Rating B+
'Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |carport [ O | Washer/Dryer On-Site Mgmt EElevator
Dishwasher | | Garage(Det) Central AC W/D Hook-up | |Laundry Room Computer Center
24 Broc ew A
Address 700 Brook View Dr. Phone (304) 292-9666 |Total Units 44
Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
Year Built 1987 Contact Mary Occupied 100.0%
Comments RD 515; Has RA (2 units); Accepts HCV Floors 1
_ Quality Rating C
= 'Waiting List
= 6 households
i e .
Key Appliances X |Range || Microwave || Parking Garage é Window AC || Pool |__|Clubhouse
& Amenities %Refl’igerator || Garage(Att) || Carport || Washer/Dryer L On-Site Mgmt |__|Elevator
Dishwasher || Garage(Det) | _[Central AC | [W/D Hook-up | X|Laundry Room | |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
= Tax Credit
e st Vogt Santer
Survey Date: January 2011 A-18 Insi g hts
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Marjorie Gardens
Address

1100 Dorsey Ln. Phone (304) 292-6418 [Total Units 126
Morgantown, WV 26501 (Contact inperson)  |Vacancies 0

™ Year Built 1981 Contact Brenda Occupied 100.0%
{| Comments HUD Section 8; Square footage estimated; Wait: 1-br/1-3 months, 2- |gyoors 2,3
br/2-4 months & 3-br 2-4 months Quality Rating C+

‘Waiting List
1-4 months
Key Appliances Range [ Microwave [_|Parking Garage [ _|Window AC [_[Pool [ [clubhouse
& Amenities Refrigerator E Garage(Att) [ [carport Washer/Dryer On-Site Mgmt EElevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Morgantown Unity Manor
Address 400 N. Willey St.

Total Units 121

Phone (304) 296-5519

Morgantown, WV 26505 (Contact inperson)  |Vacancies 10
Year Built 1985 Renovated 2008 Contact Erica Occupied 91.7%
Comments 60% AMHI & HUD Sections 8 & 202; Square footage estimated;  |p1oors 10

Vacancies attributed to recent deaths & tenants moving to higher

R . > lity Rati C+
levels of care; Most vacancies will be filled within 60 days Quality Rating

'Waiting List
None
Senior Restricted (62+)
Key Appliances |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) | |Carport Washer/Dryer On-Site Mgmt Elevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room | __|Computer Center

Address 501 Van Voorhis Rd. Phone (304) 599-0140  |Total Units 49

Morgantown, WV 26505 (Contact inperson)  [Vacancies 1
Year Built 1970 Contact Nancy Occupied 98.0%
Comments Does not accept HCV; Also serves disabled Floors 3
Quality Rating B+
'Waiting List

1- & 2-br: 6-12 mos.
Senior Restricted (62+)
|_|Clubh0use

- Elevator
| |Computer Center

41

Key Appliances |_| Microwave |_| Parking Garage ILI Window AC I_I Pool
& Amenities Refrigerator Garage(Att) Carport Washer/Dryer [ X | On-Site Mgmt
[ | Garage(Det) Central AC W/D Hook-up

Dishwasher Laundry Room
Phone (740) 942-8885

Address 409 Sky View Dr. Total Units

Morgantown, WV 26508 (Contact inperson)  |Vacancies 1
Year Built 1984 _ Contact Debbie Occupied 97.6%
Comments RD 515; Accepts HCV (15-20 units); New manager as of 12/2010  |go0rs 1,2
Quality Rating C
'Waiting List
1-br: 5 households
Key Appliances || Microwave || Parking Garage é Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport || Washer/Dryer L On-Site Mgmt |__|Elevator
| |Dishwasher | | Garage(Det) || Central AC [ |W/D Hook-up  [X]Laundry Room [ |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
B Tax Credit
[ Tax Credit/Government-subsidized
Government-subsidized VO g t S a n t e r
Survey Date: January 2011 A-19 Insi g hts
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29  Pinnacle Height Apts.

Address 110 Pinnacle Height Dr. Phone (304) 692-6694 [Total Units 174
Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
| Year Built 2004 Contact Carol Occupied 100.0%
({{| Comments Approximately 10% student, not restricted; Unit mix estimated Floors 2.3
: Quality Rating B
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities lRefrigerator E Garage(Att) [ |cCarport [ | Washer/Dryer E On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address

803 & 807 Alpine St. Phone (304) 599-0850 [Total Units 32
Morgantown, WV 26505 (Contact inperson)  |Vacancies 1

Year Built 1977 Contact Chris Occupied 96.9%
&8 Comments 2 units are U/C for renovations; Higher-rent units have been updated; |pio0rs 45
Ten_ants have access to Rl_ddle Court Recreation Center; Furnished Quality Rating C
available only for 2-br units .. .
'Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Garage(Att) | |Carport [ | Washer/Dryer On-Site Mgmt Elevator
Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address

2108 University Ave. Phone (304) 292-0900 [Total Units 38
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
f| Year Built 1968 ContactKim Occupied 100.0%

| Comments Unit mix & square footage estimated Floors 3
Quality Rating C+
'Waiting List
None
m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Garage(Att) - Carport
Garage(Det) Central AC

Key Appliances
& ‘ng{)iti es Refrigerator

Washer/Dryer - On-Site Mgmt Elevator
Dishwasher

W/D Hook-up Laundry Room Computer Center

Address  Protzman St. & Van Gilder Ave. Phone (304) 292-0900 |Total Units 60
Morgantown, WV 26505 (Contact inperson)  |Vacancies 4
Year Built 2005 Contact Dave Occupied 93.3%
Comments Square footage estimated Floors 34
Quality Rating B+
'Waiting List
None
Key Appliances é Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities || Garage(Att) || Carport L Washer/Dryer || On-Site Mgmt |__|Elevator
| | Garage(Det) | X |Central AC | X | W/D Hook-up | | Laundry Room | |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-20
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Address 2118 University Ave. Phone (304) 296-0900 [Total Units 32
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2008 Contact Dave Occupied 100.0%
Comments Square footage estimated Floors 5
Quality Rating B+
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities l Refrigerator E Garage(Att) Carport Washer/Dryer E On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

34  Glenlock South
N . Address
ns

2040 University Ave. Phone (304) 296-0900 [Total Units 40
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

Year Built 2001 Contact Dave Occupied 100.0%
. 4 Comments Square footage estimated Floors 5

Quality Rating B
'Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities E Garage(Att) | |Carport Washer/Dryer [ ] On-Site Mgmt EElevator
Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address

507 Burrough's PI. Phone (304) 599-0800 [Total Units 63
Morgantown, WV 26505 (Contact inperson)  [Vacancies 13
Year Built 2007 Contact Dave Occupied 79.4%

Comments Vacancies attributed to area saturation of new apartments suitable for [g1oors 5
students; 1st-floor commercial Quality Rating A
'Waiting List
A None
%: .~ .
Key Appliances |L|R nge m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
Refrigerator

Elevator
| |Computer Center

On-Site Mgmt
Laundry Room

& Amenities

Garage(Att) - Carport Washer/Dryer
Dishwasher Garage(Det) Central AC W/D Hook-up

Address 200 McCullough St. Phone (304) 598-9001  |Total Units 44
- Morgantown, WV 26505 (Contact inperson)  |Vacancies 5
Year Built 1994 Contact Dave Occupied 88.6%
Comments Vacancies common over last 2 yrs; Year built & square footage Floors 2.3
estimated Quality Rating B
'Waiting List
None
Key Appliances é Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities || Garage(Att) || Carport L Washer/Dryer || On-Site Mgmt |__|Elevator
| | Garage(Det) | X |Central AC | X | W/D Hook-up | | Laundry Room | |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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37 Cabana Apts.

Address 758 Grants Dr. Phone (304) 599-1998 [Total Units 20
. Morganville, WV 26505 (Contactin person)  [Vacancies 0
Year Built 2009 Contact Amanda Occupied 100.0%
| Comments Floors 2
Quality Rating B+
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
38 Twin Knobs
Address 81 Twin Knobs Dr. Phone (304) 594-0337 [Total Units 68
Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
-*_* Year Built 1996 Contact Michelle Occupied 100.0%
: Comments 60% AMHI; Accepts HCV (32 units) Floors 1
Quality Rating B-
'Waiting List
3 - 5 households
Key Appliances Range |_| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) Carport [ | Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

39 Braemar Twnhms.

Address 49 Alderman Dr. Phone (304) 594-2398  |Total Units 80

Morgantown, WV 26508 (Contact inperson)  [Vacancies 0
Year Built 1988 Contact Donna Occupied 100.0%
sl Comments Some units all electric with attached garages & have W/D hookups;  |r1eors 2

Square footage estimated Quality Rating B-

'Waiting List
None
___n_—a——'—_
e
Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

- Washer/Dryer
W/D Hook-up

Key Appliances
& .mel{)ities Refrigerator Garage(Att) - Carport
||

- On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC

Laundry Room Computer Center

Address Total Units 64

40  Terrace Heights

2760 University Ave. Phone (304) 292-8888

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
< Year Built 1965 ContactRoberta Grant  |Occupied 100.0%
&% Comments Year built, unit mix & square footage estimated; Optional furnished  [go0rs 234

for 4-br units

Quality Rating C-
'Waiting List
. None
Key Appliances Range || Microwave || Parking Garage | [Window AC é Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) | S [Carport | S [Washer/Dryer | X | On-Site Mgmt | |Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ X]|Laundry Room [ |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
B Tax Credit
[ Tax Credit/Government-subsidized
Government-subsidized VO g t S a n t e r
Survey Date: January 2011 A-22 Insi g hts
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41 Chateau Royale Apts.

Address 90 Chateau Royale Ct. Phone (304) 599-7474  [Total Units 385
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

| Year Built 1985 Contact Cindy Occupied 100.0%
Comments 100% student, not restricted; Year built & unit mix estimated; Some

; oS c AP Floors 2,3
units have gas utilities; Some units have landlord-paid utilities Quality Rating B-
‘Waiting List
None
Key Appliances |Q| Microwave |_| Parking Garage I_I Window AC ILI Pool |L|Clubh0use
& Amenities Refrigerator E Garage(Att) | |Carport [ O | Washer/Dryer On-Site Mgmt EElevator
| O | Dishwasher Garage(Det) Central AC W/D Hook-up [ | Laundry Room Computer Center

Address 200 Tupelo Dr. Phone (304) 292-7970 [Total Units 335

Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
| Year Built 2009 Contact Kayla Occupied 100.0%
Comments 100% student, not restricted; Opened 5/2009; Reached 96% Floors 25,3

occupancy 1/2010; Individual leases; Project amenities include

. . A
tanning bed; 85% pre-leased for fall Quality Rating

'Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |L|Clubh0use
& Amenities Refrigerator Garage(Att) | |Carport Washer/Dryer On-Site Mgmt | |Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up | |Laundry Room Computer Center

Dishwasher Central AC

Address 1211 Grants Dr. Phone (304) 599-1998  |Total Units 58
Morgantown, WV 26505 (Contact inperson)  [Vacancies 1
Year Built 2007 Contact Amanda Occupied 98.3%
)| Comments Floors 2.3
Quality Rating B-
'Waiting List
- None
gy
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) | |carport | X | Washer/Dryer

- On-Site Mgmt EElevator

Garage(Det) W/D Hook-up | | Laundry Room Computer Center

Address 1000 District Dr. Phone (304) 599-8200 |Total Units 280
Morgantown, WV 26505 (Contact inperson)  |Vacancies 8
Year Built 2005 Contact Tammy Occupied 97.1%
28038 | Comments Individual leases; Amenities include jogging trail; Unit mix estimated [gyoors 4
Quality Rating A
'Waiting List
None
Key Appliances | X |[Range | X |Microwave |__|Parking Garage | |Window AC | X | Pool | X [Clubhouse
& Amenities | X |Refrigerator || Garage(Att) || Carport L Washer/Dryer L On-Site Mgmt |__|Elevator
| X [ Dishwasher || Garage(Det) | X|Central AC | X [W/D Hook-up | |Laundry Room | |Computer Center
Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-23
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45  Friend Suites

Address

48 & 52 Campus Dr. Phone (304) 216-7134  [Total Units 28
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

Year Built 2001 ContactBrad Occupied 100.0%
Comments Individual leases; 100% student, not restricted

Floors 34
Quality Rating B
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

46

Address

1600 Mountain Valley Dr. Phone (304) 599-6827 [Total Units 344

Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
Year Built 2008 ContactLauren, Debbie  |Occupied 100.0%
Comments 60% student, not restricted; Individual leases; Began preleasing 6/08; [g1oors 3,4

Opened 9/08; Lease-up time unavailable; Shuttle service; All units

R . lity Rati A-
occupied; 96% of bedrooms occupied Quality Rating

'Waiting List

Incentives $50 gift card when app. fees are paid & lease is signed the same day apt. is ~ [None

S viewed; No app. fee when moving from a dormitory

Key Appliances m Microwave |_| Parking Garage I_I Window AC ILI Pool |L|Clubh0use

& Amenities Refrigerator E Garage(Att) | |Carport Washer/Dryer On-Site Mgmt | |Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up | | Laundry Room Computer Center

Address 251 Stewart St. Phone (317) 536-2000 |Total Units 34

Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 2010 Contact Kevin Hall Occupied 100.0%
Comments 100% student, not restricted; Opened 8/2010; Individual leases; Floors 4

Began preleasing 12/2009; Reached 100% occupancy January 2011 Quality Rating A

'Waiting List
None

Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool
& Amenities Refrigerator Garage(Att) [ |carport [ X | Washer/Dryer [ X | On-Site Mgmt
Dishwasher Garage(Det) Central AC W/D Hook-up - Laundry Room

|_|Clubh0use
- Elevator
| |Computer Center

26

Address 5031 Collins Ferry Rd. Phone (304) 319-0830 |Total Units

Morgantown, WV 26508 (Contactinperson)  |Vacancies 0
¢| Year Built 2004 Contact Eddie Occupied 100.0%
| Comments 50% student, not restricted Floors 3

Quality Rating B+

'Waiting List
None
Key Appliances || Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator L Garage(Att) || Carport || Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [ |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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The Augusta on the Square
Address 49 Falling Run Rd.

158

Phone (304) 296-2787 [Total Units

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2007 Contact Dempsey Occupied 100.0%
Comments 99% student, not restricted; Square footage estimated; Individual Floors 4
leases; Opened August, 2007; Reached 100% November 2009 Quality Rating B
‘Waiting List
None
Key Appliances m Microwave IQ' Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) E Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room | _|Computer Center

Address 124 Copper Creek Phone (304) 599-0850 [Total Units 24
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

d Year Built 2006 Contact Chris Occupied 100.0%
Comments Tenants have access to Riddle Court Recreation Center

Floors 3
Quality Rating B+
'Waiting List
i None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) | |Carport Washer/Dryer [ ] On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 212 Fountain View Phone (304) 599-4959  |Total Units 15

Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 2006 Contact Brittany Occupied 100.0%
{ Comments Unit mix & total units estimated; Higher rent 1-br units have Floors 3,4

detached garages; 2-br rent range based on unit size, upgrades &

lity Rati A-
detached garages Quality Rating

'Waiting List
None

|_|Clubh0use
- Elevator
| |Computer Center

322

Key Appliances m Microwave |_| Parking Garage I_I Window AC ILI Pool
& Amenities Refrigerator - Garage(Att) - Carport - Washer/Dryer - On-Site Mgmt
Dishwasher Garage(Det) Central AC W/D Hook-up [ | Laundry Room

Address 500 Koehler Dr. Total Units

Phone (304) 599-1907

Morgantown, WV 26508 (Contact inperson)  |Vacancies 33
Year Built 2007 Contact Chelsea Occupied 89.8%
Comments 95% student, not restrictred; Transportation contracted through Floors 3,4

Mountain Line Transit; Opened 8/2007; Under new management;

. . . lity Rati A
Vacancies attributed to evictions Quality Rating

'Waiting List
Incentives No security deposit None
Key Appliances | X |Microwave |__|Parking Garage | |Window AC | X | Pool | X |Clubhouse
& Amenities Refrigerator || Garage(Att) | _[Carport | X [ Washer/Dryer | X | On-Site Mgmt | |Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [X]Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-25
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53 The Lofts

Address

5000 Station St. Phone (304) 281-1477 [Total Units 600
Morgantown, WV 26505 (Contact inperson)  |Vacancies 22

Year Built 2009 Contact Name not given  |Occupied 96.3%
Comments 95% student, not designated; Began preleasing 8/2009; Individual

e 3 Floors 2,34
leases; Unit mix estimated Quality Rating  A-
‘Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage I_I Window AC m Pool |L|Clubh0use
& Amenities Refrigerator E Garage(Att) | |Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up [ | Laundry Room [ | Computer Center

Address

1602 Brunswick Ct. Phone (304) 291-2787 [Total Units 183
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

| Year Built 1986 Contact Penny Occupied 100.0%
.| Comments 40% of water & sewer charges paid

Floors 1
Quality Rating C
'Waiting List
None
Key Appliances |i| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) E Carport [ | Washer/Dryer On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 235 Jones Ave. Phone (304) 241-5047  |Total Units 69

Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 1982 Contact Josh Occupied 100.0%
| Comments 99% student, not restricted; Total includes 6 scattered single-family  |p100rs 12,3

: homes; Sq. ft. est.; Parking is 1-time fee of $100 regardless of length . .
= . . lity Rat B-
: of stay; Joint lease 1 bldg. built 1937 Qu? l y 2,' ng
‘Waiting List

None

|_| Microwave |_| Parking Garage Iil Window AC I_I Pool |_|Clubh0use

Key Appliances
& ngﬁﬁ es Refrigerator Garage(Att) Carport [ S | Washer/Dryer [ X | On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 1219 Pineview Dr. Total Units 101

Phone (304) 599-0850

3 Morgantown, WV 26505 (Contactinperson)  |Vacancies 2
4l Year Built 1972 Contact Chris Occupied 98.0%
Comments Some tenants pay own water; Have access to Riddle Court Floors 3,4

Recreation Center Quality Rating C

'Waiting List
None
Key Appliances é Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport || Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher | | Garage(Det) | X|Central AC [ |W/D Hook-up  [X]Laundry Room [ |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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The Suites at West Park

Address 999 West Run Rd. Phone (304) 692-6792  [Total Units 31
Morgantown, WV 26508 (Contact inperson)  |Vacancies 15
Year Built 2005 Contact David Occupied 51.6%
Comments 31 rental units in a condominium development; Vacancies attributed [g1oors 4
to high rent Quality Rating A
‘Waiting List
None
Key Appliances Range m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) [ |cCarport [ | Washer/Dryer E On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room | _|Computer Center

58 Copperfield Court

Address 1010 Irwin St. Phone (304) 598-9001 [Total Units 98
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0

Year Built 1996 Contact Kim Occupied 100.0%

Comments Year built, unit mix & square footage estimated Floors 2.3
Quality Rating B
'Waiting List
None

Range m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Key Appliances
& Amenities

Refrigerator

Garage(Att) | |Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
59  Courtyard West

e [ Address 327 Wiley St. Phone (304) 598-9001 |Total Units 24

] Morgantown, WV 26505 (Contact inperson)  [Vacancies 0

Year Built 2002 Contact Kim Occupied 100.0%
Comments Mixed use; Year built, square footage & utility type estimated Floors 5
Quality Rating B
'Waiting List
None

m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Washer/Dryer - On-Site Mgmt Elevator
W/D Hook-up Laundry Room Computer Center
Phone (304) 413-0206

Key Appliances Range
& Amenities Refrigerator Garage(Att) [ |carport
Dishwasher Garage(Det) Central AC

622 Sunset Beach Rd.

Address Total Units 24

Morgantown, WV 26505 (Contact inperson)  |Vacancies 1
Year Built 2004 Contact Kim Occupied 95.8%
Comments Year built, unit mix, square footage & utility type estimated; Some  |gioors 2

gas and some electric cooking Quality Rating A-

'Waiting List
None
Key Appliances é Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator | X | Garage(Att) | _[Carport | X [Washer/Dryer | | On-SiteMgmt | |Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [ |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011 A-27
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61 Courtyard East

Address

62

331 Willey St. Phone (304) 292-0900 [Total Units

Morgantown, WV 26505 (Contact inperson)  |Vacancies 2
B Year Built 1934 ContactKim Occupied 96.8%
| Comments Year built, unit total, unit mix, square footage & utility type estimated(gyoors 4
Quality Rating C
‘Waiting List
None
Key Appliances Range m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room | _|Computer Center

62

Address 200 Lakeside Dr. Phone (304) 296-8188 [Total Units 92

Morgantown, WV 26508 (Contact inperson)  |Vacancies 0
Year Built 1984 ContactEd Occupied 100.0%
Comments Yr. blt. est. by Field Analyst; Sq. ft. est. by mgr.; Five 1-brunits &  |goors 2

2- & 3-br units have garages; 50% of the units have gas-heated water

L lity Rati B
and 50% have water heated by electricity Quality Rating

'Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC ILI Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ | Carport [ | Washer/Dryer On-Site Mgmt Elevator
Dishwasher | | Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 982 lrwin St. Phone (304) 599-2031  |Total Units 196
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 1987 Contact Kim Occupied 100.0%
Comments 100% student, not restricted; 2 model units not in total; Last building [g1oors 3
completed 2008; Square footage estimated; Rent range due to year Quality Rating B
built o .
‘Waiting List
None
|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Garage(Att) - Carport
Garage(Det) Central AC

- Washer/Dryer
W/D Hook-up

Key Appliances
& .mel{)ities Refrigerator [ X | On-Site Mgmt Elevator
Dishwasher

[ | Laundry Room Computer Center

Address Total Units 21

264 McCullough St. Phone (304) 599-2300

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1982 ContactJenny Occupied 100.0%
Comments 100% student, not restricted; 2 owners & 2 managers; One manager |[gioors 3

responsible for 15 units and the other for 6; Information reflects

jori lity Rati B
majority owner Quality Rating

'Waiting List
None
Key Appliances ; Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport L Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [ |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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65  Stadium Apts.
Address 900 Willowdale Rd. Phone (304) 599-2300 |Total Units 52
i Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
oy — — = Year Built 1962 Contact Jenny Occupied 100.0%
--l-..—L-. Comments 80%-85% student, not restricted; One 1-br unit under construction  |g1oors 23
L - il
for updates, already leased for May Quality Rating C
‘Waiting List
None
Key Appliances Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt Elevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
66 Campus View Apts.
. Address 1067 Maple Ave. Phone (304) 599-4376  [Total Units 35
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1984 ContactGina Occupied 100.0%
Comments One 2-br manager unit not in total units; Year built & square footage [p1oors 3
estimated Quality Rating C+
'Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage ILI Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
Campus View Twnhms.
Address 1339 Riddle Ave. Phone (304) 599-4376  |Total Units 38
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
" | Year Built 2006 ContactGina Occupied 100.0%
Comments Higher priced 2-br units have garages; Originally built as condos, but [g10ors 2
ownership changed; !\lot marketing as for-sale units; Mix, year built Quality Rating  A-
& square footage estimated .. .
- } ‘Waiting List
A o None
Key Appliances |L|Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |carport [ X | Washer/Dryer On-Site Mgmt Elevator
Dishwasher | | Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center
Address 1361 Hunter Ln. Phone (304) 599-4376  |Total Units 36
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
o Year Built 2006 ContactGina Occupied 100.0%
Comments Square footage estimated Floors 25
Quality Rating A
'Waiting List
None
Key Appliances || Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport L Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher || Garage(Det) | X|Central AC | X [W/D Hook-up | |Laundry Room | |Computer Center
Project Type
M Market-rate
Market-rate/Tax Credit
[ Market-rate/Government-subsidized
I Market-rate/Tax Credit/Government-subsidized
B Tax Credit
[ Tax Credit/Government-subsidized
Government-subsidized VO g t S a n t e r
Survey Date: January 2011 A-29 Insi g hts
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69 Grove Park

Address  White Willow Lane/Stewartstown Rd. 35

Phone (304) 599-4376  [Total Units

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2010 Contact Carmen Occupied 100.0%
Comments Starting pre-leasing May 2010; Units filled as completed; Floors 2.3
Townhomes have _att_ached garages; All but 6 units ha\_/e Quality Rating B+
patio/balcony; Building more units, number undetermined Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher [ ] Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 350 Wedgewood Dr. Phone (304) 599-8949  [Total Units 168

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2001 Contact Adam Occupied 100.0%
.| Comments Approximately 90% student, not restricted; Individual leases; No Floors 3

vacant units, but 6 unoccupied beds; Square footage estimated Quality Rating B+

'Waiting List
Incentives $100 off security deposit None
Key Appliances m Microwave |_| Parking Garage I_I Window AC ILI Pool |L|Clubh0use
& Amenities Refrigerator Garage(Att) | |Carport Washer/Dryer On-Site Mgmt | |Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up | |Laundry Room Computer Center

Address 100 Eagle Run Phone (304) 413-0906 |Total Units 64
Morgantown, WV 26505 (Contact inperson)  [Vacancies 7

Year Built 2010 Contact Kevin Occupied 89.1%

Comments Leased as built; 68 units under construction Floors 2
Quality Rating B
'Waiting List
None

m Microwave |_| Parking Garage I_I Window AC ILI Pool |L|Clubh0use
Garage(Att) [ |carport [ X | Washer/Dryer

Key Appliances
& .melfities Refrigerator [ X | On-Site Mgmt Elevator
Dishwasher - Laundry Room Computer Center

Garage(Det) Central AC W/D Hook-up

Address 616 8th St. Total Units 32

Phone (304) 296-3606

Morgantown, WV 26505 (Contact inperson)  |Vacancies 4
Year Built 1996 Contact Cody Occupied 87.5%
Comments Year built & square footage estimated; Vacancies likely attributed to [g1o0rs 2

location & quality of product Quality Rating C+

'Waiting List
None
Key Appliances é Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) || Carport L Washer/Dryer || On-Site Mgmt |__|Elevator
Dishwasher | | Garage(Det) | X|Central AC [ X|W/D Hook-up [ |Laundry Room [ |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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73  Bent Tree Court Apts.
Address 296 - 3606 9th St. Phone (304) 296-3606  [Total Units 88

Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 1995 Contact Cody Occupied 100.0%
Comments Last building completed 2009; Unit mix & square footage estimated  [g1oors 2.4
Quality Rating B+
‘Waiting List
e
Key Appliances Range m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator E Garage(Att) [ |cCarport Washer/Dryer On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up || Laundry Room Computer Center
Morgan Pointe Apts.
Address 300 Morgan Pointe Phone (304) 290-4834  [Total Units 63
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
Year Built 2005 ) ContactKristin Occupied 100.0%
I Comments 50% student, not restricted Floors 2,34
AL Quality Rating B
'Waiting List
None
Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Key Appliances
& nglfiﬁ es Refrigerator Garage(Att) [ | Carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up | |Laundry Room Computer Center

75 4th Street

oy Address 300 Beechurst Ave. Phone (304) 598-2424  [Total Units 56
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0

Year Built 2008 ContactKristin Occupied 100.0%

Comments 100% student, not restricted; Located above Ashbrooke Liguor Outlet|gyoors 45
Quality Rating B+
'Waiting List
None

| |Range |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

Key Appli
&eszli)itlizlslces Refrigerator Garage(Att) [ |carport
Dishwasher Garage(Det) Central AC
76  Medical Center Apts.

Address

On-Site Mgmt E Elevator

- Washer/Dryer
W/D Hook-up Laundry Room Computer Center

Phone (304) 293-5840

1064 Van Voorhis Rd. Total Units 164

Morgantown, WV 26505 (Contact inperson)  |Vacancies 25
Year Built 1960 Contact Stephanie Occupied 84.8%
Comments 100% student; VVacancies attributed to large freshmen population; Floors 2,34

Square footage estimated

Quality Rating C

'Waiting List
None
Student Restricted
Key Appliances || Microwave |__|Parking Garage | X|Window AC || Pool |__|Clubhouse
& Amenities Refrigerator || Garage(Att) |__|Carport || Washer/Dryer | X|On-Site Mgmt | _|[Elevator
| |Dishwasher || Garage(Det) | _[Central AC | [W/D Hook-up | X|Laundry Room | |Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized
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Seneca Station

Address 510 Beechurst Ave. Phone (304) 292-9555  [Total Units 20
= Morgantown, WV 26505 (Contactinperson)  [Vacancies 0
= | | Year Built 2007 Contact Jessica Occupied 100.0%
{‘_"H &=\ Comments 10(_)% student, not restricted; Unit mix, square footage & year built  |g1oors 4
— estimated Quality Rating B+
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities l Refrigerator E Garage(Att) Carport Washer/Dryer [ | On-Site Mgmt EElevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

78

Key Appliances
& Amenities

Garage(Att)
Garage(Det)

Address 230 Beechurch Ave. Phone (304) 292-9555  [Total Units 42
. Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
@aly| Year Built 1984 Contact Jessica Occupied 100.0%
Comments 100% student, not restricted; 1st-floor commercial; Unit mix, square |[g1oors 4
footage & year built estimated; Quality Rating B-
'Waiting List
None
|_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use

| |Carport
Central AC

Washer/Dryer

[ | On-Site Mgmt Elevator
W/D Hook-up

Laundry Room Computer Center

Address  Tyrone-Avery Rd./Lamplighter Dr. Phone (304) 292-5232  |Total Units 28
Morgantown, WV 26508 (Contact inperson)  [Vacancies 0
Year Built 1986 Contact Maria Occupied 100.0%
Comments 28 rental units within 42-unit condominium community Floors 2.3
Quality Rating C
'Waiting List
None
Key Appliances |i| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |carport [ | Washer/Dryer E On-Site Mgmt EElevator
Dishwasher || Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 2 Southeast Ct. Phone (304) 598-9002  |Total Units 26
Morgantown, WV 26505 (Contact inperson)  |Vacancies 3
Year Built 1994 ContactErica Occupied 88.5%
Comments Year built & square footage estimaged; Tenant pays 1-time trash fee |pioors 2.3
of $1OQ; Vacancies attributed to competition from newer area Quality Rating B-
properties 'Waiting List
None
Key Appliances || Microwave || Parking Garage | [Window AC || Pool |__|Clubhouse
& Amenities || Garage(Att) || Carport || Washer/Dryer || On-Site Mgmt |__|Elevator
| | Garage(Det) | X |Central AC | | W/D Hook-up | X | Laundry Room | [Computer Center

Project Type

M Market-rate
Market-rate/Tax Credit
. Market-rate/Government-subsidized
. Market-rate/Tax Credit/Government-subsidized
. Tax Credit
. Tax Credit/Government-subsidized
Government-subsidized

Survey Date: January 2011
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Address 99 Brookhaven Rd. Phone (305) 282-9328  [Total Units 31
Morgantown, WV 26508 (Contact inperson)  |Vacancies 2
Year Built 2010 ContactEric Occupied 93.5%
Comments Prejleasing began February 2010; No further lease-up information  [g10rs 2.4
available Quality Rating B
‘Waiting List
None
Key Appliances |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities lRefrigerator E Garage(Att) [ |cCarport Washer/Dryer [ | On-Site Mgmt EElevator
| |Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Mountaineer Court
¥ Address

23 Beechurst Ave. Phone (304) 598-2560 [Total Units 32
Morgantown, WV 26505 (Contact inperson)  |Vacancies 5

.| Year Built 1968 Renovated 2010 Contact Angus Occupied 84.4%
| Comments 100% student, not restricted; Year built, unit mix & square footage  [gjoors 5
estlmatgd; Ren_ovatlons qompleted after sghool year s_tarted; Quality Rating C+
Vacancies attributed to timing of renovation completion . .
‘Waiting List
None
Key Appliances m Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Garage(Att) | O | Carport Washer/Dryer On-Site Mgmt Elevator
Garage(Det) Central AC W/D Hook-up Laundry Room | __|Computer Center

Address

60 Lockwood Dr. Phone (304) 594-2398  [Total Units 40
Morgantown, WV 26505 (Contact inperson)  [Vacancies 0
Year Built 1992 Contact Donna Occupied 100.0%
Comments Floors 2
Quality Rating C+
'Waiting List

None

Key Appliances |_| Microwave |_| Parking Garage I_I Window AC I_I Pool |_|Clubh0use
& Amenities Refrigerator Garage(Att) [ |carport Washer/Dryer On-Site Mgmt Elevator
Dishwasher Garage(Det) Central AC W/D Hook-up Laundry Room Computer Center

Address 940 Stewart St. Phone (304) 599-4959  |Total Units 37
Morgantown, WV 26505 (Contact inperson)  |Vacancies 0
|